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Nodi modular sofa - Amanu lounge chair, armchair & dining table by Yabu Pushelberg
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Every so often in the hospitality world, a new buzzword 
appears seemingly out of nowhere, then subsequently 
crops up in every conversation, email or briefing. Enter 

the metaverse. This time last year, few of us had even heard 
the now-ubiquitous term, but thanks to a few high-profile 
acknowledgements, there’s a palpable curiosity around it. But 
what exactly is the metaverse, how do you get there, and 
ultimately, how does it impact the hospitality sector?

In simple terms, the Oxford English Dictionary defines it 
as ‘a virtual-reality space in which users can interact with a 
computer-generated environment and other users’. While it 
may seem like a wildly futuristic concept, society has been 
edging towards this new reality for the past decade. We already 
rely heavily on digital technology in daily life, using it for 
communication, commerce and entertainment, and with 
screen-time at an all-time high, Covid-19 lockdowns have 
propelled us further towards this digital existence, so much 
so that a convergence between our digital and physical lives 
seems inevitable.

Video games such as Roblox and Fortnite in which players 
can create their own avatar, build an entire universe and chat 
to fellow gamers are hugely popular amongst Gen Z, and are 
effectively serving as the forerunner to future developments. 
The retail sector in particular has been quick to adapt, offering 
consumers the opportunity to try on clothes, sample cosmetics 
or view furniture in situ – all using augmented and virtual 
reality. So what opportunities does the concept hold for 
hospitality? Could we soon see hotels that operate in both 
physical and virtual form, with technology enabling guests of 
the latter to move from space to space in much the same way 
as if they were there in person? 

Marriott was one of the first hospitality groups to venture 
into the metaverse, working with digital artists to create its 

own non-fungible tokens, which were unveiled at Art Basel 
last December. Now, the group says it aims to continue 
building a presence in the realm and engage with consumers 
in an impactful and inventive way. At a time of increased 
competition, there’s great potential in such tools that can help 
reach new audiences, create loyalty and build a community, 
the latter being particularly difficult in the Covid-era. 

Elsewhere in the sector, Gettys Group has experimented 
with the metaverse through its Hotel of Tomorrow think-
tank. At its latest summit, participants arrived at a check-in 
lounge before moving through various spaces to watch virtual 
presentations and participate in discussions. There was even 
a glass of champagne on offer to ease in to the networking 
session. Dubai-based architecture and design studio Roar 
however is amongst the first to actually invest in virtual real 
estate, having purchased two plots in Decentraland, where 
it will develop a mixed-use space incorporating a furniture 
showroom, art gallery and experimental hotel of the future. 
And if this still sounds too far-fetched, consider Roomza, 
a room-only hospitality start-up that aims to offer all its 
additional services in an ultra-realistic virtual world, from 
check-in to the bar. While critics argue that socialising in 
the virtual world is no substitute for real-life interactions, 
supporters claim that the metaverse is the future of connecting. 
One thing’s for sure, once the video-gaming generation – the 
guest of the future – come of age, this is exactly what they 
will expect from their stay.

 

Enter the Metaverse

ON THE COVER
Shangri-La Shougang Park, Beijing
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GUEST BOOK

102 Patricia Viel

In her latest collaboration with 
Bulgari Hotels & Resorts, Patricia 
Viel – together with partner 
Antonio Citterio – sought to 
bring Italian flair to the French 
capital. The duo worked with the 
proportions of the building to 
imbue the feel of a Parisian hôtel 
particulier, yet one that is inhabited 
by a Roman owner. “Guests expect 
to meet the master of the house, 
who is sophisticated in his tastes 
and honours Italian traditions, so 
we selected objects, photographs 
and furniture that are entirely 
Italian,” Viel notes.

060 Thierry Frémaux

As Director of the Lumière and 
Cannes Film Festivals, Thierry 
Frémaux is a well-known figure in 
the world of cinema. Now, he has 
made his name in hospitality too, 
having been the inspiration for a 
new penthouse apartment at Hôtel 
Martinez in Cannes. Designed by 
Pierre Yves-Rochon, the interiors 
pay homage to the film critic’s 
impact on the big screen, and 
feature details such as black-and-
white tiling that recalls old film 
reels. Frémaux has added his own 
personal touches too, selecting 
objects and books to tell his story. 

082 Dexter Moren

30 years on from establishing 
his eponymous architecture and 
interior design firm in London, 
Dexter Moren continues to bring 
his expertise to hospitality projects 
across the capital and beyond. 
The studio’s latest completion – a 
decade in the making – marks 
Westin’s UK debut and sees a part 
urban, part aquatic-inspired hotel 
honour its Thames-side location. 
Taking cues from both the city and 
the river, Moren has combined 
sharp angles and rectilinear 
architecture with organic shapes 
and free-flowing forms.

109 Cyril Aouizerate

“Mob House is designed to be a 
place of production where people 
drop-in, work, hold meetings and 
meet new people,” explains Cyril 
Aouizerate of his new venture, 
which recently opened in the 
Paris suburb of Saint Ouen, just a 
few steps from the original Mob 
Hotel. Joining forces with Michel 
Reybier and Philippe Starck, the 
entrepreneur took his lead from 
the study of social ecology, tapping 
in to the current shift in the way we 
live to create a new style of hotel 
– one that primarily caters to the 
nomadic workforce. 
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After launching new properties in Australia and New Zealand, the CEO 
of Naumi Hotels heads to the mountains for an indulgent fantasy break.

Gaurang Jhunjhnuwala

CHECK-IN

Where are you?
Checking-in to a mountain retreat at an alpine 
destination with breathtaking views. 

How did you get there?
I took a propeller plane then a horse-drawn 
carriage to the top of a snow-capped peak.

Who is there to greet you on arrival?
Ian Schrager, who has a Dirty Martini in hand 
as a welcome drink.

And who’s at the concierge desk?
James Bond – he’s able to share the region’s 
coolest and most action-packed spots.

Who are you sharing your room with?
My wife.

Is there anything you would like waiting for 
you in your room?
A counter full of snacks for every mood, from 
healthy nibbles to a candy station. There’s also 
a fully-stocked mini-bar with an inventive 
bartender on hand to prepare bespoke pre-
dinner cocktails, as well as a private chef for 
those midnight cravings.

Describe the hotel, your room and the view...
It’s a room full of enigmas. Maximalist and 
design centric yet cosy, contemporary and 
soulful with an exuberant identity – every detail 
forms part of the story. The bathroom cleverly 
incorporates elements such as concealed lighting 
and universal adapters, as well as technology 
that enables me to stream TV shows and music 
while taking a shower. There’s a separate living 
area equipped with an Apple TV and desk, 
ideal for relaxing or working before heading 
to the terrace, where an outdoor fireplace and 
comfortable sofas overlook the mountains.

Who designed it?
Italian Renaissance painter Sandro Bottacelli in 
partnership with Karim Rashid.

What’s the restaurant and bar like?
It’s cosy, and has a real buzz. 

Who are you dining with this evening?
Thomas Edison, Oprah Winfrey and Walt Disney, 
along with The Mad Hatter and Black Panther. 

Who’s manning the stoves?
Wong Chun Fai from Qi House of Sichuan in 
Singapore and Hong Kong, accompanied by 
David McCarthy from Scott’s in London.

And what’s on the menu?
It’s a delectable mix of cuisines. We start with 
a cheese soufflé, followed by my favourite 
Sichuan dumplings and smoky hot tofu. Next 
up is a perfectly al dente penne al’arrabiata, and 
to finish, a light vanilla pudding.

Would you like something to drink with that?
A selection of cocktails; I’ll take a Negroni, a 
Dirty Martini and an Old Fashioned or two.

What’s in the mini-bar for a night cap?
The ingredients to make my own Negroni.

What’s on your nightstand at bedtime?
Any of the Harry Potter books.

Would you like a newspaper or magazine in 
the morning?
A magazine - Sleeper, of course!

Bath or power-shower?
Power-shower all the way baby.

What toiletries would you like to freshen-up?
Augustinus Bader.

Early morning alarm call or late check-out?
Late check-out.

What’s your essential travel companion?
My running shoes – especially after last night’s 
meal.

Swimming pool, spa or gym?
The gym followed by a trip to the spa.

Full English, continental or something 
different? 
An Asian breakfast with plenty of delicious, 
warming dishes ahead of a day in the mountains.NOTABLE HOTEL PROJECTS

Naumi Hotels in Singapore, Auckland, Wellington 
and Sydney; The Dairy Private Hotel, Queenstown
www.naumihotels.com

http://www.naumihotels.com
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Waldorf Astoria has announced it will make its Miami debut in 2025, 
occupying a 100-storey tower on Biscayne Boulevard. Conceived by 
Sieger Suarez Architects and Carlos Ott, the skyscraper – comprising 
nine unevenly stacked cubes inspired by the work of artists Alberto 
Giacometti and Constantin Brâncuși – will become the tallest 
residential building south of New York City upon completion.

Inside, San Francisco-based firm Bamo is set to juxtapose the 
orthogonal exterior with a blend of arcs and circles, while a colour 
palette will draw on the façade’s mirrored glass skin, which reflects 
the sky. “Our design vision comes from the desire to create a 
transcendent experience for residents and guests,” say the studio. 
“Something that reflects the superlative nature of being in Miami’s 
tallest tower.”

This vision will be brought to life across 205 guestrooms and 
suites, 360 private residences, and a resort-style pool deck featuring 
private cabanas. Other amenities across the mixed-use development 
include Waldorf Astoria’s signature restaurant Peacock Valley, a spa 
and fitness centre, and indoor and outdoor function spaces.

“The hotel and branded residences strive to make guests feel 
uplifted and inspired, with the sculptural quality of the structure 
manifesting throughout the interiors and becoming an immersive 
experience,” Bamo explain. “Within the gallery-like public spaces, 
there is an energy, asymmetry, movement and flow overlaid with 
carefully studied logic and order. In the same way that music or art 
can uplift the spirit through beauty and expression, our goal is that 
feeling of inspiration.”

Waldorf Astoria
MIAMI

DRAWING
BOARD
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Following the arrival of The Goodtime Hotel 
in Miami last year, Groot Hospitality founder 
David Grutman and musician Pharrell Williams 
are set to continue their 50/50 partnership 
with Somewhere Else – a luxury resort in the 
Bahamas, due to open in 2024. 

Situated adjacent to Atlantis Paradise Island 
and taking over the current site of The Beach, 
the property will blend Grutman’s hospitality 
know-how with Williams’ artistic flair. 

“Somewhere Else is going to be a one-of-a-
kind resort,” says Grutman. “Not only will it 
offer a major extension of the unforgettable and 
high-energy experiences we deliver with Groot 
Hospitality, but also a clear focus on nature and 
restorative elements. We’ll have something for 
everyone, yet Pharrell and I are making sure the 
development is unlike anywhere else.”

Designed in a tropical modernist style by 
Shawn Sullivan, Partner at Rockwell Group, 
Somewhere Else will comprise over 400 

guestrooms and suites, several F&B spaces, 
landscaped grounds and beach access. Multiple 
pools, recreation areas and live entertainment 
complete the experience, while guests will also 
be within easy reach of Atlantis’ amenities.

“Teaming up with David and Pharrell to 
further evolve the resort is an endeavour we are 
proud to be embarking upon this year,” explains 
Audrey Oswell, President and Managing Director 
of Atlantis Paradise Island. “We can’t wait to 
share the Somewhere Else experience, amplified 
by our culture and warm Bahamian hospitality, 
with new and returning guests.”

Atlantis Paradise Island is currently home 
to five properties, including The Royal with its 
iconic towers, The Coral, The Reef, The Cove 
and Harborside Resort. Across the development, 
programming connects guests to the history, 
people, cuisine and festivities of the Bahamas, 
while underscoring critical marine life and 
environmental sustainability efforts.

Somewhere Else
BAHAMAS

EXPRESS CHECK-OUT
Operator: Atlantis Resorts
Interior Design: Rockwell Group
www.atlantisbahamas.com

http://www.atlantisbahamas.com


COLLECTION SONAR _ DESIGN BY PATRICIA URQUIOL A
L AUFEN 1892 |  SWIT ZERL AND



DRAWING BOARD

036

Health brand Lanserhof is set to launch its 
first beachfront resort this May. Five years 
in the making, the €120 million project will 
bring the company’s signature approach – 
combining advanced diagnostics with natural 
healing methods – to Sylt, or the ‘Hamptons 
of Germany’, which has long been recognised 
for its healing climate and restorative sea air.

Designed by architect Christoph Ingenhoven 
and built using sustainable, non-emitting 
materials, Lanserhof Sylt draws inspiration 
from the surrounding environment and the 
construction of its Frisian houses, which 
typically feature low storeys, glass, timber and 
thatch. Natural, curved shapes also mirror the 
island’s sand dunes, while a pared-back scheme 
fusing wood, earthy tones and organic materials 
allows the setting to take centre stage.

Housing 55 rooms and suites beneath Europe’s 
largest thatched roof, the resort will boast a 
total guest area of over 20,000m2. In addition 

to the main building, the development will 
feature two interconnected, saltwater indoor 
and outdoor pools complete with a counter-
current system, and a five-storey, freestanding 
spiral staircase. A continuous glass façade will 
further give the impression that the thatched 
roof floats above, providing the property with a 
weightless character that blends seamlessly into 
the rolling dunes and landscape beyond.

Accommodations range upwards in size from 
39m2, with all encompassing a private balcony 
that brings in natural light and offers a tranquil 
spot for taking in the sea air. Selected suites 
are also equipped with FreshBed technology 
to ensure the perfect night’s sleep, as well as 
human-centric lighting concept that works in 
harmony with guest’s natural biorhythm.

Merging traditional naturopathy and cutting-
edge medicine, the Sylt programme will be 
overseen by Medical Director and Cardiologist 
Dr. Jan Stritzke, a specialist in rehabilitation.

Lanserhof Sylt
GERMANY

EXPRESS CHECK-OUT
Owner / Operator: Lanserhof
Architecture and Interior Design: 
Ingenhoven Architects
www.lanserhof.com

http://www.lanserhof.com
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Scandic Hotels has signed a lease agreement 
with construction company Skanska for a new 
climate-neutral hotel in Sundsvall, Sweden.

Located in the city’s harbour area and 
expected to debut in 2024, the 210-room 
development will be constructed entirely from 
wood, with its frame, façade and interior design 
meeting the requirements for high-ranking 
environmental certification, LEED Gold. On 
the roof, energy-efficient materials and solar 
panels will also help the building maintain a 
high energy standard and ensure it remains 
100% climate-neutral during its lifetime.

Aside from the sustainability credentials, 
Scandic Sundsvall Central will comprise a 
restaurant and bar area on the ground floor, 
together with a spa, gym and several meeting 
rooms on the first level – all of which afford 
views of the Bothnian Sea.

“Our new development in Sundsvall will be 
a modern and attractive meeting place, ideally 

located in an area where we can see a growing 
demand for hotel accommodations,” says Peter 
Jangbratt, Head of Scandic Hotels Sweden. 
“We’ve been developing the property with 
Skanska for the past two years and naturally, 
it feels extremely positive to be further 
strengthening our offering in the city.”

Joakim Åkesson, Regional Manager at Skanska 
Sweden, comments: “It is gratifying to have 
Scandic as a tenant – a company that shares 
our values in terms of sustainability and with 
which we have collaborated on other projects.”

Sundsvall has become an attractive hotel 
market in recent years, boasting a strong 
business community as well as a growing 
tourism industry. Scandic currently operates 
two hotels in the region, Scandic Sundsvall City 
and Scandic Sundsvall Nord, with a total of 312 
rooms. The group’s wider portfolio comprises 
more than 280 properties in operation and 
under development in over 130 destinations.

Scandic Sundsvall
SWEDEN

EXPRESS CHECK-OUT
Developer: Skanska 
Operator: Scandic Hotels 
www.scandichotels.com

http://www.scandichotels.com
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Slated for completion in late 2022, Broadwick 
Soho is a 57-room boutique comprising a 
Sicilian-inspired restaurant and terrace, rooftop 
lounge, dining room and speakeasy bar. Taking 
its cues from the locale, the property has been 
designed by multidisciplinary practice Ica and 
Martin Brudnizki Design Studio, marking the 
latter’s first hotel project in the capital.

Ica’s architecture retains the traditional 
stock brick façades that date back to the late 
1880s, while new façades on Broadwick Street 
and Berwick Street draw inspiration from the 
dark brick of surrounding warehouse from the 
1920s. The Art Deco-inspired elegance of the 
exterior is enhanced by glazed bricks at street 
level, entrance doors embellished with bronze, 
and decorative glazed panelling on the upper 
levels – home to the rooftop lounge, restaurant, 
private dining room and wraparound terrace. 
The design is topped off with a gold cornice 
detail, which glitters within the streetscape.

For the interiors, Martin Brudnizki has 
tapped into Soho’s natural grit and glamour 
to create a design concept that he describes as 
“70s hedonistic disco pop meets your eccentric 
godmother’s townhouse”.

Hailed for its blend of modernity and 
authenticity, Brudnizki’s signature approach 
is most evident in the residential-style 
guestrooms – including one penthouse and nine 
suites – which are all individually designed with 
many offering private balconies.

On the F&B front, the signature restaurant 
will serve Sicilian fare, from a classic aperitivo 
to traditional sharing dishes, while on the top 
floor a rooftop bar and terrace are set to offer 
casual dining, cocktails, and a programme of 
live music and entertainment.

For those seeking a more private experience, 
an eighth-floor dining room with views 
overlooking Soho provides a glamorous 
backdrop for celebrations and weddings.

Broadwick Soho
LONDON

EXPRESS CHECK-OUT
Owner: Broadwick Street Holdings
Architecture: Ica
Interior Design: Martin Brudnizki Design Studio
www.broadwicksoho.com

http://www.broadwicksoho.com


C H E L S O M . C O . U K

D E C O R A T I V E  T O U C H L E S S  S W I T C H I N G  b y  C H E L S O M
C O N T A C T  S A L E S @ C H E L S O M . C O . U K

5255 Chelsom Sleeper TOUCHLESS_236x275_AW.indd   15255 Chelsom Sleeper TOUCHLESS_236x275_AW.indd   1 24/02/2022   16:2324/02/2022   16:23



DRAWING BOARD

042

Architecture studio RMJM Milano has 
participated in a competition to design a beach 
plaza hotel in Monte Carlo. Drawing inspiration 
from the surrounding environment, the practice 
sought to create an inclusive property that 
strikes the balance between functionality 
and aesthetics. Its scheme also taps into the 
destination’s sensory connection with the 
ocean, channelling the atmosphere of a vessel 
preparing to cruise along the French Riviera.

“The intent was to reproduce the feeling 
of boarding a ship that is ready to sail; an 
experiential design,” explains Luca Aldrighi, 
Director at RMJM Milano.

Located on the southern coastline of Monte 
Carlo, the plaza’s main entrance takes pride of 
place along the iconic Avenue Princesse Grace, 
with its podium acting as a barrier between 
the boulevard and hotel to maintain the 
equilibrium and solitariness of the beach. The 
studio’s design generates a distinction between 

the hotel, apartments and public amenities, 
encompassing a central green atrium and a 
wharf deck comprising private restaurants. 
The structure’s balconies meanwhile will form a 
natural extension of the interiors, with terraces 
strategically sloped to afford scenic views and 
allow visitors to relax outdoors.

Abhinav Goel, Associate at RMJM Milano, 
comments: “The hotel’s lobby and ballrooms 
represent the keel of a ship, while the restaurant 
embodies a pier, and the wellness spaces act as 
a port where the boat is moored. All elements 
mimic those found in marine architecture.”

The project would also provide exclusive 
access to the beach, nearby restaurants and bars 
for hotel guests, while maintaining unobstructed 
sea views for the surrounding buildings.

Founded by Sir Robert Matthew and Stirrat 
Johnson-Marshall in 1956, RMJM Group has 
worked with the likes of Marriott, Hilton and 
Hyatt on projects in Vietnam, the UAE and India.

Beach Plaza
MONTE CARLO

EXPRESS CHECK-OUT
Architecture: RMJM Milano
www.rmjm.com

http://www.rmjm.com
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Property developer Beulah has appointed Four 
Seasons Hotels & Resorts to manage a 210-key 
property within STH BNK, a new AUD$2.7 billion 
development in Melbourne’s Southbank.

Set to become the world’s tallest vertical 
garden, the mini-metropolis has been conceived 
by UNStudio in collaboration with Cox Architecture. 
The dual skyscraper is centred around a green 
spine of vertically-networked platforms, terraces 
and verandas to allow for permeability of light and 
views through the precinct. At the base is a podium 
and rooftop park connecting the towers, both of 
which are reserved for public use. 

Crowning the western tower of the mixed-use 
development, Four Seasons Hotel Melbourne will 
see guests arrive via a Sky Lobby situated on the 
63rd floor, with panoramic views of the Melbourne 
skyline, beachfront and Royal Botanical Gardens. 
The hotel will also include a spa, rooftop restaurant 
and bar, and multiple event spaces. 

The wider development will comprise four 
collections of private residences, retail outlets and 
a 3,000-seat auditorium, as well as offices and a 
health and wellness precinct.

“Our hope for STH BNK By Beulah is that it 
becomes an epicentre for world-class retail, 
entertainment, art and culture,” reveals Ben Van 
Berkel, co-founder and Principal Architect at 
UNStudio. “It’s open and lively interface draws the 
public character deep into the design, throughout 
the podium and up into the towers.”

Philip Rowe, Director of Cox Architecture, adds: 
“The architectural and cultural impact STH BNK  
will leave on Melbourne is an exciting prospect and 
will undoubtedly set a benchmark both locally and 
globally, now and well into the future.”

Four Seasons Hotel
MELBOURNE

EXPRESS CHECK-OUT
Developer: Beluah
Operator: Four Seasons Hotels & Resorts
Architecture: UNStudio, Cox Architecture
Landscaping: Aspect Studios
www.fourseasons.com

http://www.fourseasons.com




DRAWING BOARD

046

SpaceInvader has revealed interiors details 
for a 95-key Tribe hotel in Malta’s Skyparks 
development, scheduled for completion in 
Spring 2025. Having worked with Accor on 
Tribe projects in Liverpool and Glasgow, the 
Manchester-based firm was commissioned to 
design all standard and executive guestrooms 
and corridors, as well as the public spaces.

The nine-storey newbuild will comprise 
ground and mezzanine level F&B, co-working 
and external decking, while floors one to 
eight are set to house the guestrooms, above 
which will be a rooftop bar, terrace and pool 
offering views of the airport runways. Across 
all areas, SpaceInvader’s scheme is inspired 
by the zoetrope, responding to AP Valletta’s 
architectural vision with plays on light and dark 
and the idea of day-to-night transition.

“We have expanded on the concept of a 
zoetrope to design an interior scheme that 
captures movement in a fixed space, reflecting 

the nature of the hotel as a monolithic building 
made from local stone, yet surrounded by the 
fast-paced movement of the airport,” explains 
John Williams, founder of SpaceInvader.

The visual narrative will take on several 
forms, be that installations and exhibitions by 
local artists, panels that allow slivers of light 
and movement to be glimpsed at through the 
gaps, or a super-sized bar pendant with a series 
of moving images projected onto its surface.

In line with Tribe’s ‘affordable luxury’ ethos, 
local materials such as glassware and ceramics 
will be used throughout, building on a neutral 
limestone base, while a palette of contrasting 
colours, bold prints and tactile textures like 
terrazzo and hammered gold reference Maltese 
craft techniques, and marble and brass finishes 
add a touch of elegance. Elsewhere, monolithic 
furniture will nod to the island’s architecture, 
while linear and fluid forms are to offset 
zoetrope details and film-inspired lighting.

Tribe
MALTA

EXPRESS CHECK-OUT
Owner: Claret Group
Operator: Accor
Architecture: AP Valletta
Interior Design: SpaceInvader
www.group.accor.com

http://www.group.accor.com
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Zoku has signed a management contract with 
real estate investor Covivio, which will see the 
home-office hybrid open its first hotel in France 
later this year. Situated within Paris’ Stream 
Building – a mixed-use structure designed by 
architects PCA-Stream – the 109-room property 
will comprise a restaurant, bar and event venue, 
as well as co-working and a 190m2 rooftop.

Winner of the Réinventer Paris competition, 
the development is located in the fast-growing 
Clichy-Batignolles neighbourhood. Spread 
over 16,200m2, its facilities include 9,600m2 of 
offices and services from the ground to fifth 
floors; 1,100m2 of retail space and a brasserie on 
the ground and first levels; 5,500m2 hotel and 
extended stay residences between the sixth and 
eighth floor, both operated by Zoku; and 700m2 
of social spaces – also operated by Zoku – on 
the eight level.

Stream Building is also a benchmark for 
carbon footprint reduction, combining a mix of 

concrete and timber architecture as well as a 
rooftop vegetable garden featuring a hop façade 
and solar panels. The project is aiming for high 
certifications, including BBCA, Effinergie+, HQE 
Tertiary Exceptional and BREEAM Excellent, 
together with environmental and sustainable 
specifications for the ZAC Clichy-Batignolles, 
Paris Climate Plan and E+C-.

“From the start of the Reinventer Paris 
competition we were enthusiastic about the 
Stream Building; its mixed-use character, 24/7 
vision and sustainable wooden structure all 
align with our core company values,” says Marc 
Jongerius, co-founder and Managing Director 
at Zoku. “We are excited to be partnering with 
Covivio, which is placing the customer at the 
centre of its attention. We also work closely 
with our target audience and put people  at the 
heart of design. In today’s world, where human 
connections are limited, it is paramount to 
deliver maximum value and relevance.”

Zoku
PARIS

EXPRESS CHECK-OUT
Investor: Covivio, 
Assurances du Crédit Mutuel
Developer: Hines France
Operator: Zoku
Architecture: PCA-Stream
www.livezoku.com

http://www.livezoku.com
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Open, engaging and opinionated all pertain 
to the charismatic nature of Italian design 
icon Piero Lissoni. Always well turned-out, 
his eyes sparkle behind circular glasses 
perched above a smile. Affable and erudite 
in equal measure, he absorbs and addresses 

all that is around him in a considered and deliberate way, 
with nothing seeming to faze him. An unforeseen late arrival 
to speak at Maison et Objet a few years ago could have caused 
even the most seasoned speaker to crack, but with great 
professionalism he was calmness personified during our on-
stage interview, and afterwards even found time to sign the 
visitor’s book with a sketch.

A superstar of world design he may be, yet there is a very 
human side that shows itself with a feeling of connection and 
respect for those he works with. Indeed, a favoured theme is 
the idea of humanistic behaviour. One that puts the emphasis 
on design for people, at a human level. About behaving in an 
open and embracing way. Making a connection. 

 There is a candid humility when Lissoni speaks. He talks 
about being boring when it comes to seeking inspiration 
before explaining the need to be forever flexible and forever 
learning. He then confides when commenting on inspiration, 
“It’s crucial not to be pornographic”. He clarifies by referring 
to specialised design and architecture magazines as pure 
pornography. “One book of poetry can be more interesting 
than a book of architectural issues,” he suggests. 

He also discusses his work in terms of interventions and 
interferences. And contamination, not of the polluting kind, 
but more with regard to duality – “a double sense of life” 
as he puts it. Words and the work they describe are paired. 
The past and the present. East and West. The poetic and 
the scientific. It’s worth dwelling on this last coupling. As 
a trained architect and fan of industrial design, a tendency 
towards the rational as opposed to the supernatural, is 
understandable. After all, Lissoni’s product design has 
connected him to factories and mass production. However, 
all is done at a human and relatable level. 

Born on the plains of Lombardy in Seregno, between Milan 
and Como amongst the heartland of the Italian creative 
industries, he worked at furniture store Boffi before setting 
up interdisciplinary design studio Lissoni Associati with 
Nicoletta Canesi in 1986, focusing on architecture, interior 
design and product design from an office in Milan. 

Since then, Lissoni has established a formidable portfolio 
of products for the great and the good of Italian and other 
manufacturers – Alessi, Atlas Concorde, Cappellini, Cassina, 
De Padova, Fantini, Flos, Glas Italia, Illy, Janus et Cie, 
Kartell, Knoll, Olivari, Salvatori and Tecno. He is currently 
Creative Director and continues to design for the likes of 
Alpi, B&B Italia, Boffi, Living Divani, Lema, Lualdi, Porro 
and Sanlorenzo. Quite the list.

The multidisciplinary magic of the studio has expanded to 
include landscaping and graphic design. Lissoni sees little 

Meeting…
Piero Lissoni

Fresh from transforming an abandoned factory in Beijing, 
the Italian design icon reflects on his career with talk of 
signature staircases and spaces in-between.

Words: Guy Dittrich • Portrait Photography: © Veronica Gaido
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disconnect between the disciplines and imagines 
that the variety of “interferences” allow him to 
be different people in the same body. 

The studio’s work in hospitality did not 
however come until sometime later. Lissoni 
was provoked when he was once asked if he 
was good enough to design a hotel, to which he 
replied, “I don’t know, but I will try”. The result 
was a small property on Lake Zurich. Soon after 
followed a commission for the public spaces 
at Hotel Monaco & Grand Canal in Venice in 
2004, where the palazzo interiors were given 
a glazed courtyard, plenty of plate glass and 
sleek furniture. 

The tipping point came in 2009 with Mamilla 
Hotel, located in the heart of Jerusalem. Part 
of the property was reconstructed using the 
ancient stones of the previous historic building, 
while a new element featured an untreated 
sheet steel staircase resembling a giant origami 
sculpture. The Mamilla became part of The Set 
Collection that also includes Conservatorium 
in Amsterdam, which Lissoni & Partners (L&P) 
completed in 2012. These projects see the 
“contamination” between old and new. Other 
leitmotifs of his work start to become clear too. 
Additional to the majestic staircases and glazed 
courtyards, the Conservatorium sees another 
common element of Lissoni’s repertoire – a 
planted garden. 

With the boost of these developments, L&P 
experienced a different level of recognition. 
“They discovered that we are not so bad,” 
Lissoni quips. They were no longer only product 
designers, architects nor interior designers. 
They could combine all these kinds of “sciences” 
in hospitality. 

A flurry of hotel projects in his homeland 
arrived soon after. To the north of Milan was 
the renovation of the 23-room Hotel Bellariva, 
where a historic manor house again saw a 
beautiful “contamination” between old and 
new. In the Aosta Valley at St-Vincent, near the 
Swiss border, came the Grand and Parc Hotels 
Billia in 2013, with L&P responsible for both the 
architectural and interior design interventions 

as well as bespoke furnishings. The following 
year saw a similar transformation of MarePineta 
Resort in Milano Marittima, north of Rimini. 

Word was spreading. The 2016 opening of 
Roomers Baden Baden – winner of the Lobby & 
Public Spaces category at AHEAD Europe – saw 
minimalist glazed exteriors by KPH Architecture 
augmented by open, theatrical interiors with 
unique artworks and lighting to create a 
memorable arrival, while noble materials were 
at the fore in the sleek 130 guestrooms above. 
The Oberoi Beach Resort Al Zorah followed in 
2017. This 104-room resort for the India-based 
operators was the keystone of a vast, mixed-use 
development created to put Ajman, the smallest 
emirate, on the map. Lissoni Casal Ribeiro, the 
division dedicated to masterplans, architecture 
and landscape design, devised three low-rise 
pavilions that would tier above the palms and 
mangroves. Embracing a simple elegance are 
high-sheen marble, slatted wooden screening 
and water features to keep spaces cool.

Closer to home is a boutique property on the 
shores of Lake Orta. At Casa Fantini, launched 
the same year, Lissoni blended modernity with 
centuries-old artisanal trades using stone and 
metal, while deep-blue ribbed and high-gloss 
glass were introduced alongside beautiful 
proportions and symmetry in local wood and 
stone cladding. 

Almost on home territory is Grand Park Hotel 
in Rovinj, a city described by Lissoni as “Venice 
without the water”. Ahead of its debut in 
2019, the firm collaborated with Zagreb-based 
architecture studio 3LHD to design the interiors. 
A partnership that saw them maximising the 
link between outside and inside by changes to 
window dimensions, the levels of terraces and 
even the altering of water features. Also on 
show is the work of the studio’s graphic design 
division, Lissoni Graphx, who together with 
stylist Carlos Baker designed the staff uniforms.

Elegance is a key cipher, or code, of Lissoni’s 
work. “If you want to be elegant, you need to be 
willing to take risks,” he explains, outlining the 
idea of combining elements completely wrong 
to the normal eye. This is another play on the 
concept of contamination and seen clearly in 
the studio’s scheme at The Middle House in 
Shanghai, opened in 2018. Layers of storytelling 
are built around the meeting between East and 
West, with a 6m-high Murano chandelier at 
the entrance suspended in an atrium covered 
in locally made, deep green tiles mimicking 
bamboo. Marco Polo comes back to China too. 
Across the hotel, modern European furnishings 
sit up against elements of Shanghainese heritage 
and craftsmanship. Risky but elegant. 

Staying in China and opened just in time for 
this year’s Beijing Winter Olympics is Shangri-
La Shougang Park, fashioned out of a mid-20th 
century factory. After some convincing, Lissoni 
persuaded the Chinese authorities to not destroy 
the building. “We didn’t touch the structures 
because they are unbelievably beautiful. It’s 
a super Brutalist atmosphere,” he explains of 
the patinated concrete and steel roof trusses. 
You can’t help but think that this love for a 

“For me, the staircase is 
a mental opportunity to 
be not up, not down, nor 
in the middle, but in a 
twilight zone.”

At Beijing’s Shangri-La ShouGang Park, a 
spiralling red staircase points to Lissoni’s 
idea of contamination, introducing a pop 
of colour to an industrial space featuring 
patinated concrete and steel roof trusses
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house of manufacturing is somehow caught up 
in his connection with the factories that produce 
his designs at scale. Here, Lissoni created the 
sophisticated glass façade that covers more than 
30,000m2 with space for a small ‘forest’ and 
fish pond, as well as seven restaurants along 
a small food street market. Lissoni points to 
contamination again – a Western-style winter 
garden enveloping a Chinese streetscape. 
There is also of course a staircase, this time 
in dramatic red. These are signature pieces for 
Lissoni and he thinks poetically of what he calls 
“spaces in-between”, way beyond their use as 
a connection system. “For me, the staircase is 
a mental opportunity to be not up, not down, 
nor in the middle, but in a twilight zone,” he 
elaborates. The poetic and the practical. 

Projects including one in Mexico for SLS 
Hotels and an overall design concept for Hotel 
Shilla in South Korea show the reach of the 
studio, as do new developments in central 
Europe – one of which includes a residential 
element. The Dorothea Hotel & Residences in 

Budapest sees the unification of three historic 
buildings with Lissoni & Partners’ contemporary 
architectural touch on the façade, rooftop and 
yes, covered courtyard. The year-round space 
has Lissoni recalling the English gardens as a 
new “interference” in Hungary. 

Lissoni says he can talk for hours about those 
that have inspired him, from Ludwig Mies van 
der Rohe to Ray and Charles Eames. Just these 
suggestions alone are interesting. One a pioneer 
of modernist architecture who espoused the 
views of Adolf Loos and others with regard to 
the unimportance of ornamentation and the 
beauty and quality of materials. The other, a 
couple whose contribution to product design is 
second to none but whose work also crossed 
sectors of graphic design, art and film. Lissoni, 
through the vast lens of Lissoni & Partners, 
is arguably already inspirational with a range 
of product as well as a burgeoning hospitality 
portfolio, branding and visual ID. Not forgetting 
some memorable staircases. Anyone for some 
stair-porn?! 

“If you want to be 
elegant, you need to 
be willing to take risks.”

Built around the meeting between East 
and West, The Middle House in Shanghai 
features an impressive atrium where a 
6m-high Murano chandelier illuminates 
deep green tiles mimicking bamboo  
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PROFILE
From left to right: Gaelle Rioualen, 
Principal, Management; Gwendoline 
Theodet, Regional Director of Business 
Development, EMEA; Monika Moser, Chief 
Operating Officer; Jese Medina-Suarez, 
Creative Director and Principal

Headquartered in Las Vegas with 
offices in Los Angeles, New York and 
Paris, Campbell House is a full-service 
architecture and interior design firm 
specialising in hospitality, entertainment, 
food and beverage, corporate workplace, 
senior living, wellness and gaming.

Recent Openings: Jumeirah Lowndes 
Hotel, London; Hyatt Regency, Boston

Upcoming Openings: Canopy by Hilton 
Nashville; JW Marriott Kuwait; Homewood 
Suites Nashville The Gulch

Upon founding her own interior design firm 
last January, architect and designer Beth 
Campbell called for a revolution, from methods 
of collaboration to the endgame of creating 
standout spaces. The industry veteran – who 
spent 16 years at Gensler before serving as CEO 
of Wilson Associates prior to its demise – saw 
the moment as an opportunity to reframe her 
creative approach and took it with both hands. 

An initial headquarters in Las Vegas was soon 
followed by people on the ground in Los Angeles 
and New York, many of whom were brought 
on board having built up a close rapport with 
Campbell during stints at Wilson Associates. 

Such was the case for Jese Medina-Suarez, 
Monika Moser, Gwendoline Theodet and Gaelle 
Rioualen, who head up a Paris office launched 
with the goal of expanding Campbell House’s 
reach in Europe, the Middle East and Africa.

Sitting down with Medina-Suarez, Moser 
and Theodet in London, the conversation flows 
from design philosophies to flexibility to future 
forecasts, with the team also opening up about 
their plans for 2022 – from a soft renovation 
for JW Marriott in Kuwait to new restaurants for 
Hakkasan in Istanbul, Riyadh and Muscat.      

How would you describe Campbell House’s 
design philosophy?
Jese Medina-Suarez: Our philosophy is based on 

designing spaces that combine a respect for local 
culture with the needs of the audience and an 
honest interpretation of the brand message. We 
are not aiming to have a distinctive style, rather 
be adaptable enough to tailor our design to client 
needs. This approach has allowed us to work on 
a broad range of projects that includes luxury, 
lifestyle, mid-scale and affordable offerings.

How has hospitality design evolved since 
Campbell House was established?
JMS: In our experience, the pandemic has 
resulted in a strong appetite for flexibility within 
hospitality. Hotels need to be prepared to become 
mixed-use hubs where rooms can be sold in the 
traditional way as well as via more innovative 
methods, appealing to a local audience as much 
as an international clientele. Amenities must 
also reinforce the idea of the hotel club, where 
travellers can come to sleep, eat, work or have 
fun. Likewise, restaurants need to be prepared 
to offer flexibility through seating arrangements 
and food service.

Monika Moser: Over the past two years, we have 
all learned to be more flexible. This is reflected 
in the way we design, manage projects and 
exchange with clients. Travel has shifted towards 
more meaningful, sustainable experiences and 
our designs must address that.

Meeting…
Campbell House

A year on from the inception of Campbell House, leaders at the 
studio’s Paris office talk design philosophies, flexibility and future 
forecasts as they look to expand across Europe and beyond. 

Words: Ben Thomas
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Tell us about some projects in the pipeline... 
Gwendoline Theodet: We have a great mix of hotel 
and food and beverage projects launching over 
the next 12 months. Our team in North America 
has just completed a refresh of Hyatt Regency 
Boston Cambridge and broken ground on Canopy 
and Homewood Suites properties for Hilton in 
Nashville, while here in EMEA, we are looking 
to finish several restaurants for Hakkasan soon.

MM: We have developed capabilities to work 
at pace on soft renovations, which we believe 
will become increasingly regular in the post-
pandemic world. The design team recently 
finalised the renovation of the public areas at 
Jumeirah Lowndes Hotel in London’s Belgravia, 
working in close collaboration with General 
Manager Michael Purtill to give the spaces a fresh 
look on a relatively low budget. 

What trends are you seeing in the hospitality 
sector at present?
JMS: We deeply dislike the concept of trends 
because we strive for creativity – a trend takes 
place when innovation is copied. Hospitality 
brands often make an impact when they establish 
a new paradigm within the industry by doing 
something traditional in a fresh way. Then, 
others copy and replicate, and the trend is born. 
We purposefully disregard trends because by the 
time they have been identified, we feel obliged 
to come up with something new to preserve our 
reputation as thinkers, not followers.

MM: Trends tend to be short-term, while at 
Campbell House we prefer to think long-term 
and design sustainable solutions. They do on 
the other hand highlight a new preference in 
consumer behaviour, which is an essential factor 
for our projects. The end client is important to 
us, and the design must facilitate their needs.

How do you see hospitality design shaping up 
in the future?
JMS: We see the hospitality industry focusing on 
authentic, sustainable design in the future. Eco-
friendly solutions will be demanded by societies 
around the world as the impact of climate change 
and pollution starts to affect the way we live. 
Brands will need to work hard to offer luxury 
and lifestyle experiences within a sustainable 
framework, and those who are best at marrying 
the two will resonate most with travellers.

Will sustainability be a driver for change?
JMS: Definitely – there’s no other choice. The 
shift will not take place simply because it’s the 
right thing to do, rather it will happen because 
it is essential for hospitality to survive. Guests 
are becoming somewhat unforgiving with 
brands that do not seem to comprehend the 

importance that they play in relation to the 
planet and guests’ wellness.

What challenges do you see going forward?
JMS: In our opinion, the biggest challenge will 
be differentiation in the market. Most guests 
nowadays struggle to tell what makes a large 
number of brands distinct or different from their 
counterpart next door, sometimes even within 
the same hospitality group. The brands that 
travellers are able to point-out as truly unique are 
often the most successful, as they are recognised 
as having a specific take on what a hotel or 
restaurant is. Branding and innovation will be 
key going forward; the question is, will those 
involved in a project – investors, developers, 
operators and designers – be brave enough to 
test new solutions that are not a replica of what 
has already been done?

“We are not aiming to have a distinctive 
style, rather be adaptable enough to 

tailor our design to client needs.”
    JESE MEDINA-SUAREZ





With the metaverse causing a sensation in the design world, 
Dubai-based studio Roar has announced its first commercial 
venture in the virtual realm with the purchase of two plots in 
Decentraland. The forward-thinking firm plans to develop the 
plots into a multi-functional space incorporating a furniture 
showroom, art gallery and an experimental hotel of the future. 
“The metaverse is clearly a lasting commercial phenomenon, 
not a passing fad, so we want – and need – to be there,” 
comments founder and Creative Director, Pallavi Dean. “By 
launching Roar Meta Space, we’re creating a one-stop-shop 
to design and develop property in the virtual realm.”

Located close to the fashion district, the plots cost 

approximately 18,600 Mana – or US$36,000 – and Dean is 
said to already be in discussions with clients about potential 
projects. “This is not unchartered territory for us. Designing 
with AR and VR is second nature, it’s how we work, they’re the 
tools of our trade. Traditionally, we would hand the designs 
to engineers and builders to create a physical space – the 
metaverse simply cuts out that part of the process.” 

While Dean believes the metaverse presents the opportunity 
to work without the two main barriers to creativity in 
architecture – safety regulations and budget – she stresses 
that designers cannot lose sight of what’s important – making 
spaces relatable rather than ultra-futuristic.

Another Dimension

THE LOBBY
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When Hôtel Martinez opened its doors at the 
height of the Roaring Twenties, it quickly became 
a popular holiday haunt for the high society, who 
came to revel in the glitz and glamour of the 
richly-appointed interiors. Following the launch 
of Cannes Film Festival in 1946, the hotel’s 
reputation only amplified, with the Art Deco 
masterpiece establishing itself as the gateway to 
the glittering world of movie-making, attracting 
stars of the silver screen. 

Now part of Hyatt’s Unbound Collection, the 
hotel is celebrating this ongoing affiliation, 
having tasked Pierre-Yves Rochon with designing 
two penthouse suites, each dedicated to an 
eminent figure from French cinema – actress 
Isabelle Huppert, and Thierry Frémaux, Director 
of the Cannes Film Festival. 

With a sprawling terrace overlooking the 
French Riviera, the Isabelle Huppert Apartment is 
decorated in shades of white and gold, with a rich 
material palette of leather and silk accompanied 
by bespoke furniture and sumptuous rugs.   

For the Thierry Frémaux Apartment, Rochon 
envisioned a masculine boudoir with a bathroom 
worthy of A-list status. Decked out in a bold 
monochromatic colour scheme, the interiors 
pay homage to the film critic’s impact on the big 
screen, and feature details such as cinematic film 
lights and black-and-white tiling that recalls old 
film reels. And naturally, both apartments come 
with their own screening room.

Working closely with Rochon, the muses 
have added their own personal touches too, 
with decorative objects, books and photographs 
selected to tell the story. There’s also a bespoke 
playlist and personalised scent – created in 
partnership with Mane perfumer Julie Massé – 
to add to the experience. 

Continuing the sensory theme, two-Michelin-
starred chef Christian Sinicropi of the hotel’s La 
Palme d’Or restaurant is set to add an edible 
element by developing a special menu for the 
apartments, which will look to capture the 
cinematic magic of Cannes. Popcorn at the ready.

Roll Out the Red Carpet

Pierre Yves-Rochon salutes 
stars of the big screen with 
two film-inspired suites at 
Hôtel Martinez in Cannes.  
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The Sound of Andaz 

Andaz London Liverpool Street is known for its 
support of the surrounding community, often 
partnering with local creatives to enhance the 
guest experience, whether through retail pop-
ups, F&B programming or immersive art and 
design installations. With many endeavours 
catering to visual, taste and touch senses, the 
hotel is now turning its attention to sound to 
forge new connections. 

In line with the Andaz ethos – which states 
‘we believe that the only true way to embrace 
a locale is to experience it through every one of 
the senses’ – the hotel has offered a permanent 
residency to Hoxton Radio. The alternative 
radio station for East London covers arts and 
culture, reflecting the vibrant landscape with 
cutting-edge new music, emerging trends and 
local news; its residency will involve live music 
and DJ sessions each month, as well as regular 
social media competitions and customised 
Spotify playlists. There will also be a daily show 

featuring interviews with guests from emerging 
neighbourhood lifestyle brands within the realms 
of F&B, art and culture, and insight from Andaz 
London’s ambassadors who report weekly on 
the latest hotel news, keeping guests informed 
of happenings throughout their stay.  

Hoxton Radio’s artists and musicians will 
perform live on an ad-hoc basis, with guests 
and locals able to enjoy new talent through free 
and ticketed events. The station is also managing 
the DJ calendar at the hotel’s Lounge and Rake’s 
Café Bar.

The collaboration plays a key role in the 
ongoing commitment to support the local 
community. Perfectly aligned with Andaz and 
its brand values, focused on drawing upon the 
surrounding neighbourhood and fully immersing 
guests in the ever-changing and creative culture 
of Shoreditch, Hoxton Radio’s residency will 
enable visitors to feel like a true local from the 
moment they step into the lobby.

“I was never trained in painting – nor 
architecture or interior design – making 
me an outsider to trades that are now 
my life’s work,” writes Bill Bensley in the 
latest addition to his Escapism series. 
Written by the founder and Creative 
Director of Bali-based interior design 
and architecture firm Bensley, with 
Consultant Editor Suzy Annetta, More 
Escapism: Hotels, Resorts & Gardens 
around the World provides behind-the-
scenes insight into his creative process, 
as well as exclusive commentary on key 
design details. 

Published by Thames & Hudson, 
the 512-page hardback monograph 
features detailed presentations of 12 
of Bensley’s most iconic, extravagant 
and outlandish projects across 
Southeast Asia, from the jungle 
hideaway of Capella Ubud, to his own 
Bensley Collection Shinta Mani Wild in 
Cambodia. Reflecting his theatrical style, 
the volume includes 350 photographs 
with accompanying comments.

“One of our mottos is ‘mai mun mai 
tum’, which in Thai means ‘if it’s not fun, 
don’t do it’ – and we live and work by 
that,” explains Bensley. “I love the fact 
that we embark on wild ideas together, 
and show the rest of the world that 
often doing the wildest thing is also 
doing the right thing.”

More Is More
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As the Paris Agreement’s 2030 target 
edges closer, pressure is mounting on all 
industries to come forward with evidence 

of how they are reducing their carbon emissions. 
For hospitality at least, the wheels are already 

in motion as it journeys towards net zero – a 
balance between the carbon emitted into the 
atmosphere and the carbon removed from it.

In West London, Lamington Group recently 
made history with Room2 Chiswick, a new urban 
retreat that forecasts using 89% less energy 
per square-metre than typical UK hotels. The 
property is also billed as the first globally to 
account for its entire carbon footprint, meaning 
both embodied and operational carbon have and 
will continue to be rebalanced during its lifecycle.

Across the pond in Connecticut, the US’ net 
zero debut will land this April in the form of 
Hotel Marcel. Brought to life by architects Becker 
+ Becker and New York-based Dutch East Design, 
the 165-room property is to become the only one 
of its kind with both Passive House and LEED 
Platinum certification, thanks to green energy 
initiatives like a Power Over Ethernet lighting 
system, electric vehicle charging and a solar 
micro-grid that powers the development.

Others are taking the steps needed to help the 
planet through climate neutral developments, 
which balance emissions that are naturally 
absorbed in forests and oceans. Scandic, for 
instance, is working with construction firm 
Skanska to create a climate-neutral hotel in 
Sweden. Slated for completion in 2024, the 
building will be constructed entirely from wood 
– its frame, façade and interiors all meet the 
requirements for LEED Gold certification – while 
solar panels and energy-efficient practices and 
will ensure operations are planet-friendly too. 

And it’s not just operators committing to 
reduce their carbon footprint, architecture 
and design studios are taking action too. After 
unveiling its Net Zero Carbon interiors pledge 
– which will see all projects become net zero 
embodied carbon by 2030 evaluated through a 
Whole Life Carbon Assessment – Perkins & Will 
has launched the Now Database, a searchable 
directory that allows its designers to specify 
environmentally conscious products. According 
to the studio’s Sustainability Director Asif Din, 
the long-term goal is to make the database 
accessible to the entire supply chain, enabling all 
those involved to tackle climate change head on. 

Despite the progress, many remain uncertain of 
the technical aspects surrounding net zero, such 

as what should be included in the GHG Protocol’s 
Scope 1, 2 and 3 emissions; what milestones 
need to be reached by 2025, 2030 and 2040 and 
so on; and how to approach decarbonisation 
through renewable energy. In response, global 
sustainable hospitality consultancy Greenview – 
in partnership with the Sustainable Hospitality 
Alliance, the World Travel & Tourism Council, 
Tourism Declares a Climate Emergency, and 
Pacific Asia Travel Association – has published 
a free guide documenting practical steps to take. 

Developed alongside an Advisory Group of 
over 20 hotel groups including Marriott, Hilton 
and IHG, The Net Zero Methodology for Hotels 
highlights exactly how the challenges faced 
by the industry can be addressed, as well as 
providing solutions to help businesses kickstart 
their journey. So, while lessons will need to be 
learnt along the way, it’s clear that hospitality is 
keen to commit to ensure a greener future. 

The Path to Net Zero

With the clock ticking on 
global climate targets, the 
hospitality sector doubles 

down on reducing its 
carbon emissions.

Words: Ben Thomas
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Aleksandra Nastic looks up at the ceiling of the new 
25hours Hotel Dubai One Central with a smile on her 
face. “This is the most fun I’ve ever had on a project,” 

says the Senior Associate at Woods Bagot, who has been part 
of the property’s journey since December 2017.

Dubai marks the first foray outside Europe for the 25hours 
brand, whose ‘come as you are’ ethos brings a refreshing 
mood to the city. Just one month after opening, the local 
community is already embracing the new offer, with 
restaurants and co-working spaces buzzing day and night; 
there’s a sense that this is much more than just another hotel. 
“We’re not trying to script anything,” says General Manager 
Jean-Francois Brun. “This is not your typical corporate or 
leisure property; visitors feel naturally attracted to one space 
or another. We’ve seen people stroll in curiously, decide that 
the first floor is comfortable for them, and now they come 
back every day.”

The hotel sits within the new mixed-use One Central 
development flanking Dubai’s Sheikh Zayed Road, with 
the Emirates Towers to one side and World Trade Centre 
to the other. Sharing a design narrative with the rest of the 
development, its architecture by Hopkins forms part of the 
One Central masterplan. And while not a major destination in 
its own right yet, the area is conveniently placed for business 
and leisure; a 15-minute drive to the airport and beaches, 

25hours Hotel 
One Central
DUBAI

25hours expands its portfolio beyond Europe, 
unveiling a fun-filled boutique that overlooks 
Dubai’s Museum of the Future.

Words: Nicola Chilton • Photography: Courtesy of 25hours Hotels
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On the lower guestroom floors, 
Bedouin-inspired accommodations 
feature a glass shower encased 
in terracotta mosaic tiles and 
surrounded by natural textures

and just a few minutes from Dubai International 
Financial Centre and Dubai Mall. One Central 
also houses what is perhaps the best location 
in town for taking in Killa Design’s spectacular 
new Museum of the Future, a 77m-high silver 
ellipse cloaked in Arabic calligraphy that opened 
earlier this year.

Inside, the 25hours aesthetic is largely the 
result of founder Christoph Hoffmann’s creative 
talents, with his vision and direction carried 
through every one of the brand’s flags, although 
collaboration was also key in this case.

“The design is a combination of Hoffmann’s 
inspiration and genius, and the knowledge, 
professionalism, technical detail and research 
of Woods Bagot,” Brun explains. “The results 
are spectacular. We needed to ensure the hotel 
feels local but never loses the 25hours vibe that 
makes the brand a success.” 

Back in the lobby, the ceiling that Nastic gazes 
up at is the star of the show. Named Under The 
Same Sky, the 26m installation by Polish artist 
Dominik Bulka is based on the constellations 

and incorporates key 25hours figures and Dubai 
landmarks. As we stand beneath it, Nastic points 
out that there’s no echo when we speak – a 
major challenge in a space of these proportions. 
To achieve this, Woods Bagot worked with 
Danish textile company Kvadrat to incorporate 
sound-absorbing Soft Cells acoustic technology, 
installing it behind the artwork. “It feels good; 
there’s no echo and guests don’t need to shout 
to hear one another. We did a lot of research 
into how to make this perfect as we had to think 
about all the MEP services too,” says Nastic. 
Only when her colleague, site architect Ryan 
Magpantay, points out the lights and sprinklers 
does it become noticeable that they are deftly 
integrated into the design.

Aside from the ceiling art, the lobby’s Fountain 
of Tales – a multi-level installation inspired by 
traditonal hakawati Arabian storytellers – also 
stops guests in their tracks, topped by a rotating 
globe clad in signature clouds by Dubai-based 
street artist Myneandyours. The traditional 
portraits of the Sheikhs found in all hotels in 
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Described as a younger take on 
London’s Tandoor Chop House, 
Tandoor Tina combines visual cues 
from northern India with Japanese 
tiles, marble and bespoke furniture

the UAE are given a vintage treatment here too, 
being placed inside old box-set televisions for 
a simultaneously playful and respectful touch. 

But perhaps the most popular of the lobby’s 
features are the huge swinging chairs by Berlin-
based textile artist and sculptor Muriel Gallardo 
Weinstein. Hanging from the double-height 
ceiling, the chairs mark Weinstein’s first project 
of this type and are proving a hit with guests.

To the side of the lobby, Nomad is as much a 
third space as it is café, spilling out into a large 
central courtyard and continuing up a spiral 
staircase to the first floor, shared by a pottery 
studio and meeting area. In true 25hours style, 
these are much more than meeting rooms, some 
featuring sand floors, hammocks and tents for 
breakouts, and others affording views of the 
museum opposite.

25hours is known for its partnerships, and 
Dubai is no exception. Also up on the first floor 
is Analogue Circus by Vienna-based Supersense, 
a grown-up nostalgic playground featuring a 
wall of vinyl, turntable bar, VHS machines, 

typewriters and a roulette wheel of cassette 
tapes with a Sony Walkman station. From here, 
guests can order an ‘analogue box’ with various 
gadgets to be delivered to their room.

Stepping into the lifts, each fronted by a 
different interpretation of a historical Arabian 
door, Dubai-inspired dioramas by Hamburg 
artist Sandra Havemeister add to the playful 
look alongside miniature worlds filled with 
landmarks, animals, palm trees and a good dose 
of humour.

This attention to detail continues in the 
guestroom corridors, with themes taking 
residents on a journey through time. Nastic 
explains that the lower guestroom floors are 
inspired by Bedouin culture, with handmade 
Moroccan bags and vintage photos curated by 
Double Decker of London. Ascending up through 
the building, the corridors move through 1980s 
Dubai, ultimately to a vision of the future, with 
space-age finishes. 

There’s a sense of intimacy and individuality 
throughout that belies the fact that this is a 
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large hotel with a total key count of 434. Each of 
the five room types is based around a different 
story, filled with cheeky 25hours details such as 
faux-vintage postcards and rotary telephones. 
Bedouin rooms take cues from the desert 
and house a central glass shower, while the 
rustic-retro Farmstay Suites feature full-size 
hammocks and double rain showers. The largest 
of all, the Hakawati Suite with its triple king-
sized bed, is designed with parties in mind, 
comprising a dancefloor, fireplace and sauna, 
as well as two private bars and arguably the best 
views of the Museum of the Future. And in the 
bathrooms on all levels, Woods Bagot worked 
with Sanipex Group to incorporate brassware 
collections from Bagnodesign, whose brushed 
copper mixers and showers complement 
terracotta mosaic tiles and natural textures.

Back in the public spaces, 25hours’ parent 
company Ennismore conceptualised the 
restaurants and bars, collaborating with Woods 
Bagot on the interior design. Tandoor Tina, 
described as a younger take on London’s Tandoor 

Chop House, combines visual influences from 
northern India with Japanese tiles, travertine 
marble and bespoke furniture. Soon-to-open 
Ernst meanwhile is a surprisingly authentic 
Bavarian beer hall, with vaulted ceilings, hand-
painted woods and traditional furniture.

And sharing the sixth floor with the pool 
and indoor-outdoor gym is the brand’s Berlin-
born Monkey Bar, with cage seating scattered 
throughout a garden terrace that’s sure to 
become a popular spot. This part of the hotel 
has a special resonance for Brun. “Although 
it’s a European brand, we want guests to have 
a local experience,” he confirms. “The view – 
from the stables to the Museum of the Future, 
Sheikh Zayed Road and the Emirates Towers 
– honours the city’s past and present. It’s a 
perfect representation of Dubai.”

25hours is a bold new arrival that’s bringing 
a sense of fun to the city’s hotel scene, and with 
a spa, outdoor cinema and more still to come, it 
looks like locals and international travellers will 
have even more to look forward to.

EXPRESS CHECK-OUT
Developer: Dubai World Trade Center 
Operator: Accor Lifestyle, Ennismore
Architecture: Hopkins Architects
Interior Design: Woods Bagot
Lighting Design: Nulty
Graphic Design: Dezigntechnic
Art Consultants: Double Decker, GMK Global
Procurement: FEBC 
Landscaping: Place Dynamix
Main Contractor: ASI
Project Manager: Aecom
www.25hours-hotels.com

http://www.25hours-hotels.com
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Global hotel groups don’t tend to have 
a particularly strong footprint across 
Greece, with the nation’s key players 

primarily being homegrown or family-run 
outfits that benefit from local know-how and an 
on-the-ground presence. But Hilton Worldwide 
is seeking to change that, having forged 
partnerships with native firms to introduce its 
brands to both urban and resort destinations. 

The first of these partnerships to come to 
fruition is on Crete, where a new resort from 
Troulis Royal Collection marks Hilton’s debut 
on the largest of the Greek islands. Flagged 
as Curio Collection – in which each property 
has its own distinct character and identity – 
The Royal Senses is a sister to The Royal Blue, 
which has been successfully operating here 
since 2009. Though the Troulis family had the 
capability to go it alone, it became apparent that 
a partnership could be mutually beneficial. “We 
are focused on expanding our footprint in key 
leisure destinations, so when this opportunity 
in one of Greece’s most popular islands came 

our way, it was a natural partnership,” explains 
Patrick Fitzgibbon, Senior Vice President of 
Development EMEA at Hilton Worldwide. “Back 
in 2019, we met with the owners, who were in 
the process of planning this project and looking 
for a global brand that could communicate the 
unique message of The Royal Senses story to 
a wider audience,” he continues. “By working 
together, we could combine the local values and 
vision of Troulis with Hilton’s international 
customer base.”

For Hilton, the first task was to determine 
which of its 18 brands would best suit the 
development, keeping in mind that the design 
concept was already finalised and construction 
under way. “Curio Collection by Hilton was 
the perfect brand fit for this hotel,” notes 
Fitzgibbon. “The owner’s vision was to develop 
a resort synonymous with its Cretan location, 
drawing influence from the island’s natural 
surroundings and rich heritage. Most of the 
materials – from the stone used in construction 
to the furniture and textiles – are locally made 

The Royal 
Senses
CRETE 

Hilton Worldwide embarks on 
a Greek expansion, partnering 
with Troulis Royal Collection to 
open an authentic resort on the 
island of Crete.

Words: Catherine Martin 
Photography: © Anima Vision
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In public spaces, vertical displays 
of handcarved wooden spindles 
effectively create partitions 
between zones

and sourced, providing a clear sense of authenticity; 
this is a core value for the Curio brand.”

The overarching vision was indeed to showcase the 
natural beauty of Crete. “We are fully committed to 
our responsibility to the island, its people and our 
cultural heritage,” say Zacharias, Kostas and Manolis 
Troulis, co-owners of the Troulis Royal Collection, 
who were keen to build on their father’s legacy and 
expand the family business in a meaningful way. “We 
wish to show guests all sides of the Cretan identity 
and embed ourselves purposefully into the texture of 
the island.”

This idea of becoming part of the fabric of the island 
extends from the design and build to the cuisine and 
programming, with everything from the selection of 
materials and finishes to the sourcing of ingredients 
for the restaurants being a celebration of Crete. 

The hotel is perched on a hillside on the north coast 
of the island, and has been designed by local firm 
Peppas N Architects, who made the most of the steep 
site by planning a series of guestroom villas that appear 
to cascade down towards the water. “The landscape’s 
rough beauty creates a wonderful juxtaposition with 

the clean, minimal lines of the buildings,” explain 
architects Nikos Peppas and Katerina Tsiolaki. “We 
designed and positioned all buildings in such way that 
ensured unobstructed views to the endless blue of the 
Aegean Sea, wherever you are.”

The planning of the site also delivers a generous 
sense of space, so even when the resort is at full 
occupancy in the peak summer months, there’s room 
to roam. Every restaurant has its own terrace for al 
fresco dining, while guestrooms feature sliding doors 
that, when open, allow for spacious indoor-outdoor 
living. The scope of facilities is generous too, with 
retail outlets, a spa, four bars and three restaurants 
as well as a market square served by rotating pop-ups 
offering mezze, gyros and Cretan pastries – a smart 
concept that ensures culinary variety from season 
to season. And for the sun-worshippers, there are 
multiple swimming pools; 74 of the villas come with 
their own private infinity pool organically carved from 
the rock that surrounds the island, though it’s the 
the lengthy palm-lined pool that attracts the most 
attention, particularly as the sun sets and the sheer 
curtains of the cabanas sway gently in the breeze.
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The resort is a notable departure from 
the typical aesthetic seen elsewhere in 
Greece, with the usual blue and white 
colour scheme replaced with an earthy 
palette and natural materials

The resort’s interiors are designed by Studio 
Lost, whose task was to implement the shared 
vision of Cretan authenticity across the public 
spaces and 179 villas and suites. For Constantina 
Tsoutsikou, the studio’s founder who spent 
much of her youth in Greece, it was important 
to establish a connection with the locale. “We 
wanted to create a destination that benefits local 
communities,” she explains, adding that regular 
visits to local artisans in their workshops played 
a major role in the project. “I found a wealth 
of excellent craftsmanship and local techniques 
that informed the design as we went along. 
We selected handcrafted bespoke furniture, 
repurposed items, objects and artwork that 
celebrate the artisanal skills of the islanders.”

Guestrooms feature carpentry by highly-
skilled craftspeople – many of whom make their 
living building traditional fishing boats – while 
in public spaces, vertical displays of handcarved 
wooden spindles effectively create partitions 
between zones. Stone is from the island, tiles 
in the spa are produced in nearby Rethymno 
and pay homage to the Minoans, and soft 
furnishings in traditional motifs are made by 
hand by the local women weavers association.

Though the majority of furniture and finishes 
are from the surroundings, some pieces are 
sourced from European manufacturers, such as 
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the bathroom fittings by Roca and Villeroy & Boch. 
Their inclusion emphasises the juxtaposition between 
rough and smooth; the rough a reflection of the 
untamed character of the island, which can also be 
seen in the walls – treated with textured paint – and 
woven panels that frame the bed and front wardrobes 
and cupboards. 

The resort is a notable departure from the typical 
aesthetic seen elsewhere in Greece, with the usual 
blue and white colour scheme replaced with an earthy 
palette and natural materials. “The narrative at The 
Royal Senses is about the Cretan soul, it delves deeper 
into the local way of life,” confirms Tsoutsikou. “Every 
element has a story to tell, a connection to the people 
and their culture.”

From the spa therapies that exclusively use Cretan 
herbs to the farm-to-table cuisine served in the 
restaurants, with many ingredients grown on site 
in the kitchen garden, the local connections come in 
a variety of forms and mean something different to 
each of the collaborators. For Troulis, it’s about the 
cultural heritage of the island; Peppas N Architects 
favoured a harmony with the landscape; and Studio 

Lost honoured the traditional craftsmanship of the 
island’s people. 

For Hilton, local connections are also are proving 
key, in this case through the native investors and 
developers eager to partner with the operator to bolster 
Greece’s accommodation offer. Following on from the 
opening of The Royal Senses, a venture with Alexandros 
will add another property to Curio Collection with the 
debut of Sea Breeze, the first Hilton-branded property 
on Santorini. And last December, it was announced 
that the existing Hilton Athens – which opened in 
1963 as the first major international hotel in Greece 
– would undergo refurbishment thanks to a €130m 
investment package from Ionian Hotel Enterprises to 
convert the property to a Conrad. More recently, the 
signing of an agreement with SCD Group will result 
in the 2024 opening of Pantelikon Athens – the first 
Curio Collection property on the mainland – as well 
as an 83-key Hampton in the port of Piraeus. “We are 
actively working to expand our footprint in Greece,” 
concludes Fitzgibbon. “This latest agreement will 
allow us to build on our longstanding legacy in Athens, 
introducing two exciting brands to the market.”

EXPRESS CHECK-OUT
Owner: Afoi Trouli Aexte 
Operator: Hilton Worldwide 
Architecture: Peppas N Architects
Interior Design: Studio Lost, HBA
Lighting Design: Fotoilektriki, Foss 
Graphic Design: WAALD
Consultant: Globe & Trotter
www.troulisroyalcollection.com

http://www.troulisroyalcollection.com
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The Westin London City is a milestone project in more 
ways than one. Not only is the hotel Marriott’s 1,000th 
opening in EMEA, it also marks the Westin brand’s 

debut in the UK and coincides with the 30-year anniversary 
of architects and interior designers Dexter Moren Associates 
(DMA), whose Founding Director has been involved in the 
development for more than a decade.

Indeed, transforming the plot was no mean feat, with the 
structure – situated between St Paul’s and Mansion House on 
Queenhithe dock – only touching the ground in a handful of 
places, and its central section bridging across a busy arterial 
road through the capital.

“It’s a land-locked site, so all materials had to be lifted 
above the road and stored within the building as there were 
no areas for the contractors to unload,” says Ed Murray, 
Associate at DMA, who delivered the project. “Logistically, 
these complexities made the process rather difficult.”

Despite its challenges, the location did present some 
opportunities, with the newbuild’s resulting wedge shape 
allowing for two public entrances, one from the city and 
the other from the Thames via a path connecting the 
Embankment with the Tower of London. 

The unique configuration of the development aligns 
with Westin’s desire for distinct architectural forms too, so 
DMA devised a geometric façade that harmonises with the 
rectilinear forms of surrounding structures. Sitting atop a 
solid stone base are a series of glass-fronted, stacked boxes 

The Westin
LONDON CITY

For Westin’s UK debut, Dexter Moren 
Associates designs a part urban, part 
aquatic-inspired hotel on the Thames.

Words: Ben Thomas • Photography: © Matteo Barro
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At Hithe & Seek, free-flowing forms 
such as bespoke lighting and a wave-
like ceiling echo the aquatic theme, 
paying homage to the location

that increase in floor plate with each storey to 
create an almost cantilevered effect. A mixture 
of glass and bronze metal cladding then adds 
a certain lightness to the upper storeys, where 
angled windows maximise views of the city.

Inside, there’s a fluidity to the interiors, 
which take cues from the concept of an estuary 
– where land meets sea – to contrast natural 
and manmade, city and river.

“Our interior design scheme comprises 
several interconnected spaces that flow into one 
another,” explains Murray. “The aesthetic at 
the north end is more geometric and speaks to 
the city, whereas at the south end it’s all about 
organic shapes and the river, with the bridge 
acting as a meeting point for the two.”

Upon entering the south entrance, a two-
storey atrium known as The Haven brings 
together earthy colours, matte finishes and 
curved lines, while a cascading paper sculpture 
by Dutch artist Peter Gentenaar pays homage 
to the riverside location, gently swaying in the 
same way as underwater flora in the current. 

The sculpture itself began life as two-
dimensional sheets of coloured pulp, which 
Gentenaar reinforced with thin ribs of bamboo 
before conducting a drying and shrinking 
process. The force of the process, in which 
the paper contracts up to 40%, put the non-
shrinking bamboo framework under stress – 
just as a leaf when it drys – to a point where 
the three-dimensional forms were created.

The aquatic theme continues a level above 
the lobby at double-height wine bar Hithe & 
Seek, which overlooks the Thames towards Tate 
Modern, Shakespeare’s Globe and Bankside. The 
venue nods to the setting through free-flowing 
curvilinear forms, turqouise and grey tones 
and pebble-like seating, while brass detailing 
harks back to traditional naval materials and 
an undulating ceiling installation, described 
by Murray as “evocative of the water”, is lit to 
dramatic effect. 

Moving through the space towards the north 
end, all-day dining restaurant Mosaic occupies 
one side of the bridge over Upper Thames Street, 
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The Westin Club follows the same 
ethos of cool and calm but is more 
exclusive, pairing cosy armchairs, 
timber shelving and brass table 
lamps with a deep blue carpet  

with its design carefully split into sections 
through the use of timber slats that generate 
an intimate feel, and a palette of stone, timber 
and marble reflecting the city.

On the other side of the bridge is The Westin 
Club – an executive lounge for Marriott Bonvoy 
members and those staying in suites, pairing 
cosy armchairs, timber shelving and brass table 
lamps with a deep blue carpet that unites the 
themes. “The lounge is intimate and smaller 
scale,” confirms Moren. “It follows the same 
cool and calm ethos but is more exclusive.”

Down a set of escalators at the rear of the 
building, installed to provide direct access for 
events, five meeting venues and a 400-capacity 
ballroom feature subtle references to the area’s 
commercial past by way of oak panelling, 
rich ink-dyed hues and crisp tailored fabrics, 
which tip their hat to the textile industry that 
historically traded in and around St Paul’s.

A similar approach was taken by DMA for the 
subterranean spa, anchored by a 12.5m indoor 
pool constructed around the archaeological 

remains of the Huggin Hill bathhouse below 
– once one of the main public buildings of a 
Roman town. To honour its history, the design 
team clad the walls in textured bath stone, 
which also features heavily throughout the 
property to marry the two visual narratives. 

“The hotel shaped itself, as the positioning 
of spaces was largely determined by the site, 
but it felt right to put the pool where the baths 
had previously been,” says Moren, who kept a 
close eye on the floor planning below ground. 
“I’m a keen swimmer, so I’m emphatic about 
the length of pools,” he laughs. “It needs to be 
50m – the Olympic size.”

Moren’s planning expertise was also required 
for the 222 guestrooms and suites, some of 
which were converted to maisonettes due to the 
height limitations of St Paul’s and the inability 
to run a lift service to the top level. “Instead of 
having two floors we opted for duplexes,” he 
reflects. “Nobody staying in a five-star hotel 
wants to walk up a staircase to get to their room, 
but if the stairs are located within the room to 
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provide access to the bed, then it becomes a 
feature and adds to the guest experience.”

For Murray, the focus was on creating spaces 
that are comfortable and serene, a respite from 
the buzz of the city. With that in mind, he opted 
for a neutral backdrop enhanced by soft tonal 
pops of colour through the soft furnishings. 
A discreet lighting scheme by Nulty features 
fittings from Vibia, while contract-standard 
vinyl wallcoverings are from Arte and furniture 
includes pieces from Minotti.  

The architect was also aware that the spaces 
needed to reflect the brand philosophy, so 
teamed up with Dutch manufacturer Moooi 
to produce bespoke lamps and pendants 
that capture its ethos. “One of Westin’s core 
principles is to have a biophilic element, so the 
shadow the lighting creates is a nod to that,” 
he explains, referencing the way in which the 
lamps appear to mimic a bird’s nest through 
an interwoven fibreglass shade. Adding to the 
nature-led feel are organically-shaped sofas 
and desks, as well as rugs in forest green 

colourways, while Westin’s signature Heavenly 
Bed rounds out the sense of serenity, ensuring 
that guests sleep easy. 

Located in the heart of the action yet tucked 
away, The Westin London City is a haven 
amongst the bustling metropolis it calls home. 
“The hotel is calm and understated; it’s not 
brash or flashy in any sense,” says Moren, who 
admits that if the firm began the process again 
today, they may have taken a different approach. 
“We demolished the four office buildings that 
were located here before, as renovating them 
reduced the key count, but in the current market 
we would have looked into a conversion.” 

Murray agrees that the project was a 
challenge for all involved, concluding that DMA 
is overjoyed with what has been achieved given 
the complexities of the site: “It has taken 11 
years to come to fruition, but the end result is 
remarkable inside and out, capturing the calm 
and restfulness of an oasis that hovers between 
the vibrancy of the capital and the historic 
power of the river.”

EXPRESS CHECK-OUT
Owner / Developer: 4C Hotel Group 
Operator: RBH Management 
Architecture and Interior Design: 
Dexter Moren Associates
Graphic Design: Jackson Daly
Lighting Design: Nulty
Art Consultant: Visto
Procurement: Blue Moon
Landscaping: Leaflike
Main Contractor: Vascroft Contractors
Project Manager: Future 54
www.marriott.co.uk

http://www.marriott.co.uk
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As the newest addition to Lisbon’s hospitality scene, 
every aspect of The Ivens is about its design. 
Occupying the former Radio Renascença broadcasting 

headquarters in the city’s central Chiado neighbourhood, 
the hotel – a member of Marriott’s Autograph Collection 
– sits at the crossroads of two streets named after famed 
Portuguese explorers Roberto Ivens and Hermenegildo 
Capelo. “When the opportunity for this building came up, 
we knew we had found the cherry on top of the cake,” says 
owner Gonçalo Dias. “It’s in a beautiful location with an 
amazing architectural and historical connection to the city. 
This, and the names of the streets that corner the building, 
gave us the relevance and uniqueness that we needed to 
create a strong identity.”

Indeed, taking its cues from Ivens’ and Capelo’s intrepid 
19th-century expeditions through southern Africa, the 
property is an evocative modern-day explorer’s retreat 
that has been brought to life by designers Cristina Matos 
and Barcelona-based Lázaro Rosa-Violán, whose explosive, 
maximalist aesthetic makes a dramatic impact in the hotel’s 
lobby and restaurant. Matos’ understated vibe meanwhile 
is behind the 87 guestrooms and suites, reception, meeting 
room and common areas. “Approaching Lázaro Rosa-
Violán was very much the turning point; we wanted to bring 
something new to the city, to create a look that is bold, 
eclectic, majestic yet chic,” explains Dias. “In contrast, 
Cristina Matos is the perfect symbiosis to the ‘overdressed’ 

The Ivens
LISBON 

Cristina Matos and Lázaro Rosa-Violán delve 
into the expeditions of two famed explorers 
for a new hotel in the Portuguese capital.

Words: Lauren Ho • Photography: © Francisco Nogueira



092

On the mezzanine, mirrored walls 
provide greater depth, height and 
light, while carpet and fabrics by 
Pierre Frey and Canovas match the 
palette of the lobby below

atmosphere, giving the guestrooms a cleaner, 
more purist vision. We wanted them to be a rest 
for the eyes, a haven.”

Despite the contrast between the spaces, 
Matos shared the same vision and design 
inspiration. “Ivens and Capelo went in search of 
new experiences, pushing frontiers in southern 
Africa,” she explains. “Our quest was to design 
a hotel for the modern-day explorer and create 
a truly unique experience.”

As such, the corridors are lined with Ivens’ 
and Capelo’s sketches, while in the tranquil 
guestrooms and suites, natural materials such 
as linen, cotton, timber and lioz stone form 
a neutral backdrop for low-key furnishings. 
Essentials such as light switches, in this case 
supplied by Jung, are subtly integrated into the 
scheme, while texture, colour and warmth come 
from the fabrics and wallpapers, adorned with 
exotic African and flora and fauna motifs. “We 
wanted guests to feel that The Ivens could only 
exist in Lisbon, embedded in Portuguese culture 
and history,” says Matos.

Downstairs, the reception area was, according 
to Matos, her atelier’s greatest challenge. 
Located on a mezzanine, it overlooks the 
dramatic lobby and is the one space that 
visually links both hers and Rosa-Violán’s 
interior design schemes. With low ceilings and 
little natural light, Matos confirms that it took 
all their creative flair to bring cohesion. The 
result smartly encompasses the strategic use 
of mirrors to give greater depth, height and 
light, while the Pierre Frey and Canovas carpet 
and fabrics were chosen to coordinate with the 
colour palette of the lobby below. 

Here, the plan was to make a powerful first 
impression. “We really want guests to feel a 
‘wow, I wasn’t expecting this’ moment when 
they enter the lobby for the first time,” says 
Dias. “Our aim was for something disruptive, 
eclectic and chic.” And so, live plants, flora 
and fauna-themed wallpaper, and an assorted 
mish-mash of boldly upholstered furnishings 
and rugs come together to generate an audacious 
impact that continues through a set of double 
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doors to Rocco, the hotel’s trio of eateries from 
local restaurant group Plateform. 

Comprising the Gastrobar, Crudo Bar and 
Ristorante, Rocco – which also has its own 
streetside entrance – is where Rosa-Violán 
truly pulled out all the stops. The maximalist 
interiors throughout are a riot of floral patterns, 
eccentric detailing and a bright kaleidoscope of 
colours, which achieve Dias’ goal of shaking-up 
Lisbon’s hospitality scene. “I believe we are part 
of a new movement that brings a lighter flare 
and way of doing things while still offering a 
luxury experience,” he explains.

The Gastrobar is anchored by a 17-seat oval 
bar, above which is a mirrored, floating wine 
rack. Bold floral upholstery, further window 
seating, live plants and a wall of wine shelves 
add to the drama of the space, from which guests 
can enjoy an informal menu of international 
dishes and light Portuguese plates. The Crudo 
Bar, serving raw seafood and a selection of 
sparkling wine, is a tiered venue lined with 
booths – decorated with a cluster of pictures 

and photographs evocative of long summer 
beach days – and culminating in a nine-seat 
bar adorned with handmade tiles. In a similar 
vein, The Ristorante is a warm, eccentric and 
boldly eye-catching space that serves a menu of 
Italian classics including Milanese veal cutlets, 
lobster linguine and brown crab ravioli. 

The star of the show here however is no 
doubt the bathrooms. Here, a cacophony of 
textures, patterns, botanical motifs, colours and 
sensuous curved shapes are revealed through 
floral ceilings, mosaic floors, a solid Italian 
Calacatta marble sink and mirrored doors – one 
of which leads to a secret speakeasy.

A unique offering in the heart of Lisbon, The 
Ivens certainly boosts the city’s design scene 
and, as Dias puts it: “There are some amazing 
projects coming to the capital in the next three 
or four years. In our case, we want to learn 
from these new players, but also elevate the 
perception that the international audience has 
of the city. We are truly happy and honoured 
with what we have built.”

EXPRESS CHECK-OUT
Owner: Gonçalo Dias 
Operator: Marriott International, 
Plateform (F&B)
Interior Design: Cristina Matos, 
Lázaro Rosa-Violán
www.theivenshotel.com

http://www.theivenshotel.com
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His heroic role in the defeat of the Nazis 
during World War II was hidden from 
public view for many years through 

a combination of the Official Secrets Act and 
homophobia. But more recently, Alan Turing 
has gained retrospective recognition, having 
been brought to the big screen by Benedict 
Cumberbatch in 2014 film The Imitation Game.

Today, the mathematician is celebrated in 
both statue – a cast bronze bench in Sackville 
Park – and street name – Alan Turing Way – in 
Manchester, the city where he worked with Max 
Newman on development of the first computers. 
Bletchley Park, the clandestine country house 
where the Enigma code was cracked, has become 
a museum and heritage centre where Turing is 
hailed along with his fellow cryptoanalysts. 
And 2017 legislation pardoning men previously 
convicted for homosexuality is informally 
known as Alan Turing’s Law.

Now Cambridge, the city where Turing first 
scribbled down the ideas that would pave the 
way for modern computing during his time 

at King’s College, has its own homage to the 
significant historical figure in the guise of 
Turing Locke, a new aparthotel launched by 
developers and operators Edyn.

The property is one of two adjacent hotels 
located at Eddington – a new sustainability-
driven neighbourhood of Cambridge, developed 
by its university and masterplanned by AECOM. 
Eddington’s infrastructure has been designed 
around environmental principles, with a 
communal underground recycling system, 
purpose-built lakes for rainwater harvesting, 
and generous parklands and sports pitches.

Alongside its new homes, cycling paths and 
scientific educational facilities, Eddington 
also has a hospitality component, designed by 
Stirling Prize-winning architects dRMM: Turing 
Locke sits alongside a Hyatt Centric – the first 
in the UK – with which it shares a central 
courtyard and F&B outlets.

Both hotels feature interiors by the London 
studio of AvroKO, who have taken inspiration for 
Turing Locke from the pioneering movements 

Turing Locke
CAMBRIDGE

AvroKo taps into the pioneering 
movements founded in Cambridge 
to design a new aparthotel within 
its Eddington neighbourhood.

Words: Matt Turner
Photography: © Edmund Dabney
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Blending Mid-Century design and 
Modernist touches, the hotel’s 
social spaces are calm and cosy 
with hints of green, teal and pink

that were founded in Cambridge, blending Mid-
Century design with Modernist touches.

“As a new sustainable community, northwest 
Cambridge is channelling the Idealism of 
other great utopian developments of the past, 
from the planned cities of the Renaissance 
to Ebenezer Howard’s Garden City in the 
late Victorian age and Le Corbusier’s City of 
Tomorrow,” says Adam Farmerie, Co-Founding 
Partner at AvroKo. “It was especially the latter’s 
work, along with other utopian thinkers of the 
Bauhaus and beyond during the early to mid-
20th century, that inspired the design.”

Describing his firm’s work not as pure 
Utopianism, rather “a retro-future version 
of it”, Farmerie notes references from the 
Frankfurt Kitchen and the industrialisation of 
furniture to the curves of idyllic Futurism and 
the rise of materials like bent plywood, veneers 
and moulded plastics. The forms, materials, 
ingenuity and sensibilities of Modernism 
can also be found throughout. Although built 
versions of utopian Modernism have their 

critics – often rightly so – the inspiration that 
is driving the design allows us to revel in that 
movement’s optimism without getting stuck in 
its concrete, something that philosopher Ernst 
Bloch referred to as the Principle of Hope.

This idea manifests itself across 180 stylish 
apartments – each featuring kitchens, living 
and dining space – together with the staples of 
a Locke property, from an all-day restaurant, 
cocktail bar and coffee shop to a retail space, 
co-working area and fitness centre. Social areas 
are calm and cosy, with hints of green, teal and 
pink, while the apartments above offer playful 
hues of pink and green with pops of striking 
terrazzo tiling and worktops.

Topping the hotel is a seasonal terrace that 
forms part of the development’s wider roof 
space, 80% of which is occupied by solar panels 
to assist with the energy used – any surplus is 
then fed back into the grid. Other sustainable 
features, contributing to a reported 20% 
reduction in carbon emissions and an ambition 
to achieve BREEAM’s Excellent certification, 
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include biodiverse landscaping – a central 
courtyard hosts a variety of plant species as 
well as bird and bat boxes – transport initiatives 
like 200 cycle parking spaces and 20 electrical 
vehicle charging points, and responsibly sourced 
furniture, lighting and timber.

As with other Locke properties, Edyn has 
identified credible local partners to create the 
food and drink outlets. Kota is a new offering 
from the team behind well-regarded Cambridge 
institution Novi, serving as an extension of 
the existing brand that specialises in boozy 
brunches, barbeque flavours and botanical 
cocktails. Dutch meanwhile is a second site for 
the owners of 196 Cocktail Bar on Mill Road, 
offering a range of tipples alongside locally 
sourced small plates and tapas.

Art is also an important part of the mix, 
with a permanent installation by local creative 
Fiona Curran anchoring the courtyard. Using 
research by the Cambridge Archaeological Unit, 
Bright Shadows Point is inspired by artefacts 
excavated from former Roman, Medieval and 

Anglo-Saxon settlements in Eddington. It also 
references photographs of a solar eclipse taken 
by astronomer Sir Arthur Eddington.

The sheer scale of the project presented 
challenges for AvroKo’s design team, adds 
Farmerie: “The project consisted of not just one 
hotel but two, a Locke and a Hyatt joined at 
the hip. To tackle this rather unusual condition 
head on, we decided to be obtuse in separating 
out the colour schemes for the properties – soft 
muted tones of greens and pinks for Locke; dark 
saturated hues for Hyatt.”

AvroKo also managed to foster a feeling 
of cosiness within the public spaces on the 
ground floor, despite the large scale and 
extensive glazing to the building’s façade: 
“Instead of fighting against it, we embraced 
that transparency by opening up the spaces, 
using screening elements instead of walls, and 
allowing the line between outside and in to be 
blurred,” Farmerie concludes. “In doing so, 
we obtained a sense of intimacy through the 
overwhelming openness of inclusivity.”

EXPRESS CHECK-OUT
Owner / Developer: Edyn  
Operator: Locke Hotels
Architecture: dRMM Architects
Interior Design: AvroKo
www.lockeliving.com

http://www.lockeliving.com
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After more than a decade of searching for the perfect 
property, Bulgari Hotels has finally brought its Italian 
flair to the French capital. Since debuting in Milan in 

2004, the LVMH-owned group has been planning its move 
into the competitive Paris market, where historic palace 
hotels are renowned for their gilded style and service. “You 
don’t want to open your first hotel and learn the ropes here, 
but in a way it’s easy for us to differentiate ourselves,” 
says Executive Vice President Silvio Ursini. “We tried to 
understand the mood of the city, adding design details that 
reflect its heritage and culture. This is however an Italian 
vision, an Italian design and an Italian production.”

Having scouted Paris’ two centres of luxury hospitality, 
Place Vendôme in the 1st arrondissement and the intersecting 
avenues of Montaigne and George V in the 8th, Bulgari settled 
on the latter after seeing potential in a gold mirror-clad 
office block. The refurbishment to transform the property 
took five years in total, during which time the mirrored 
exterior was dismantled and reclad with an urban stone 
façade that sets the contemporary mood of the hotel. Starting 
with the empty shell of a former office block gave Bulgari the 
freedom to realign the space and create just 76 guestrooms, 
a number more in line with the city’s boutique boltholes 
than the neighbouring five-star establishments. Upping 
the key count was never on the cards for the group, who 
instead prioritised square-footage by turning 75% of the 
rooms into suites. “Our intention wasn’t to compete with 
the grandiosity of the palaces because that’s not our thing,” 
Ursini explains. “They are amazing hotels, but we hope that 

Bulgari Hotel
PARIS 

Bulgari calls on longstanding collaborators 
Antonio Citterio and Patricia Viel to create 
an elegant Italian bolthole in Paris.

Words: Nicola Leigh Stewart • Photography: © Tommy Picone
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In the guestrooms, a soothing 
cream colour palette and ample 
daylight contrast with the 
moodiness of the bar

our intimate size will underline the difference 
of the Bulgari brand.”

This air of intimacy has also informed the 
design, which has once again been entrusted 
to longstanding Bulgari collaborators Antonio 
Citterio and Patricia Viel. The duo worked with 
the proportions of the public spaces to imbue the 
property with the feel of a private Parisian hôtel 
particulier rather than a typical hotel, “yet one 
that is inhabited by a Roman owner,” says Viel. 
“Guests expect to meet the master of the house, 
who is sophisticated in his tastes and honours 
Italian traditions, so we selected objects, 
photographs and furniture that are entirely 
Italian.” Case in point the large salon, where 
the sumptuous sheen of glossy eucalyptus walls, 
created using a technique developed by Citterio 
himself, forms the backdrop for ceramics signed 
by Gio Ponti for Ginori and vintage photographs 
of celebrities adorned in Bulgari jewels. 

Warm orange hues welcome diners to 
Michelin-starred chef Niko Romito’s Il 
Ristorante and its comforting plates of lobster 

pasta, whilst an atmospheric low-lit bar – 
tucked away at the back of the hotel with no 
direct connection to the street or life outside – 
instantly sets the scene for after-dark frivolity. 
Midnight black walls finished in crackled 
lacquer and a 1930s technique kept alive by just 
one artisan in Paris add a layer of texture to 
the black Zimbabwean granite flooring, “which 
is very Bulgari,” explains Viel. “In all of the 
brand’s hotels, we use black granite somewhere, 
somehow,” she adds. The bar itself is backlit 
with a panel of white onyx, while red and 
orange silk sofas reference the glowing amber 
of liquor bottles that are sure to tempt guests 
to a Negroni or two.

In the guestrooms, a soothing cream colour 
palette coupled with ample daylight flooding 
through the floor-to-ceiling windows contrast 
starkly with the moodiness of the bar. “Whilst 
the public spaces are about nightlife, the rooms 
are the opposite,” confirms Viel. “We used light, 
neutral colours to create a very comfortable 
environment where guests can spend all day. 
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There is space, silence and privacy.” Citterio’s 
bespoke furnishings are also essential to the 
Italian design aesthetic, though there are nods 
to French style too by way of chevron patterns 
in the Pierre Frey carpets, which mirror the lines 
of Parisian parquet flooring. In the bathrooms, 
a milky white glass panel crafted using the 
Lalique method makes a striking statement 
piece behind the bathtub, finished with a snake 
motif that references the recent revival of 
Bulgari’s iconic Serpenti collection.  

The vast subterranean spa is another easily 
won point for the brand in setting itself apart 
from the competition. Only a select few of the 
city’s luxury addresses offer a pool and facility 
of such size. The impressive wellness offering 
includes a gym, hairdressers, barbershop and 
ten treatment rooms, but it’s the blue-hued 
piscine that’s the main attraction, surrounded 
by walls clad in raw Vincenza stone and grand 
columns crafted using the same Lalique method 
seen in the bathrooms. At the end sits Bulgari’s 
signature vitality pool, lined with glittering gold 

and green mosaics in a fan-shaped design taken 
directly from the Baths of Caracalla in Rome.

Up on the ninth floor, the 400m2 Penthouse 
Suite ramps the luxurious design up another 
notch. Baths and sinks are carved from single 
blocks of rare Italian Arabescato Corchia 
marble, delicate parchments of goat skin 
dress the walls of the salon, and in the dining 
room, an impeccably set table is crowned by 
Venetian crystal chandeliers from Barovier & 
Toso. Perhaps the most decadent feature of 
all, at least for nature-starved city dwellers, 
is a 600m2 private terrace and garden filled 
with the scent of lavender, Mediterranean 
plants and blossoming fruit trees. Creating a 
garden on the 10th floor was, in the words of 
Viel, “challenging”, yet an essential part of the 
Bulgari experience. “When guests have time for 
themselves, they need greenery and a view,” 
she concludes. And when it comes to the iconic 
Parisian scene of the Eiffel Tower sparkling 
at night, Bulgari of course has one of the best 
vantage points in the city. 

EXPRESS CHECK-OUT
Owner: LVMH 
Operator: Bulgari Hotels & Resorts
Architecture: Valode & Pistre
Interior Design: Citterio Viel
Main Contractor: Plendi
www.bulgarihotels.com

http://www.bulgarihotels.com
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When Cyril Aouizerate spoke to Sleeper 
about the launch of Mob Hotels back 
in 2018, he revealed that the guiding 

principle behind the new venture was social 
ecology. Not interested in pipeline or profit 
targets, his vision was to foster connections 
between people and their environment, taking 
into account the climate and social concerns. 
Four years on from that interview, the world has 
changed significantly, yet Aouizerate’s ethos is 
more relevant than ever.

The ‘movement’ – as it’s referred to – was 
built from a pioneering vegan restaurant in 
Brooklyn, which also served as a hybrid cultural 
space and organic veg cooperative and quickly 
became a meeting point for the borough’s 
activist scene. Aouizerate had exited the Mama 
Shelter brand he created with Serge Trigano 
and Philippe Starck, and was looking to take 
a human-centric approach to hospitality, so 
together with long-time collaborator Michel 
Reybier, he developed the Mob movement and 
opened hotels in Paris and Lyon, each a response 

to the societal, geographic and economic 
trends of the neighbourhood in which they sit. 
Now, the entrepreneurial team have once again 
been influenced by society, tapping in to the 
current shift in the way we live to create a new 
style of hotel – one that primarily caters to the 
nomadic workforce. 

“Mob House is designed to be a place of 
production where people drop-in, work, hold 
meetings and meet new people,” explains 
Aouizerate of the property, which has landed in 
the Paris suburb of Saint Ouen, just a few steps 
from the original Mob Hotel. “It is particularly 
appealing to nomadic workers because of its 
3-in-1 rooms,” he continues, referring to the 
larger guestrooms that incorporate sleeping 
quarters, office space and a separate area to 
host meetings. Depending on their work habits, 
guests can choose from a range of rooms and 
facilities. For those who enjoy the buzz of 
co-working, there’s a 21m2 bedroom-only 
option. The 40m2 business room comes with 
the addition of a living room-style office and 

Mob House
SAINT OUEN 

Cyril Aouizerate, Michel Reybier 
and Philippe Starck join forces for 
a new style of hotel designed to 
cater to the nomadic workforce. 

Words: Catherine Martin 
Photography: © Gregoire Gardette
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meeting room for up to six people, while the duplex separates 
out the sleeping and working components. 

For the design, Aouizerate rekindled his partnership with 
Philippe Starck, entrusting him with bringing his vision to 
life in line with the brand ethos. There’s a focus on natural 
materials with terracotta, concrete and clay accompanied by 
plenty of timber, though Mob is careful as to the claims it 
makes when it comes to sustainability and the environment; 
its furniture for example isn’t necessarily eco, but made by 
craftspeople who support their local ecosystems – another 
example of that human-centric approach. “We took a lot of 
care when thinking out all the details for the rooms; it wasn’t 
done with a decorative approach but based on what was 
essential,” explains Aouizerate, adding that some selections 
were made owing to their positive impact on wellbeing. “Our 
reptilian brain reacts to natural materials directly sourced 
from the earth and a feeling of calm then envelops us, so 
we used a straw and clay slip for the walls. It is an excellent 
thermal regulator, has a low carbon impact and doesn’t 
release any volatile organic compounds.”

Interiors also feature solid oak flooring and Beaujolais 
ceramics, which Aouizerate describes as “magnificently 
imperfect” since they are artisanal. Some materials seek 
to address the problem of over-consumption, having been 
give a second lease of life rather than being thrown away, 
while others celebrate skilled crafts or come from small 
independent businesses. “We want to work with people 
who stand for the same values and appreciate expertise, 
who are actively preserving local know-how,” Aouizerate 
confirms. “Mob House involved a tremendous amount of 
craftsmanship, from the bar, which was hand-forged, to 
the rooms with their huge wooden trunks.” The socially- 
and ecologically-minded sourcing extends to operations 
too; in the kitchen, chefs get their ingredients from small 
organic producers, while the housekeeping team use cleaning 
products that are certified as organic. 

With the hotel designed around the needs of workers, 

much of the public space is given over to this, with a series 
of zones each catering to a different style of working. At 
the heart of the property is the ‘incubator table’, occupied 
by entrepreneurs from the local community. “Mob House 
unites the skills of 20 nomadic workers by offering them a 
seat in-residence over the year; it is a place for production, 
intellectual stimulation and the sharing of knowledge,” 
Aouizerate explains. “Next we have the reception, where 
there are sofas and coffee tables for business meetings as 
well as the ‘conspirators table’, where a dozen people can 
meet, discuss and take action. Last but not least, the work 
boutique is a homage to nomadic professions, from architects, 
creatives and writers to those in the digital sphere.”

But it’s not all about work, there’s the crucial element 
of work-life balance too. “While work acts as a backdrop, 
just as social ecology is the keystone of the Mob movement, 
Mob House embodies a new vision of the hotel industry,” 
Aouizerate confirms. “People work there, they sleep there 
and they eat there, it’s all about reconciliation between our 
professional and private life.” As such there’s an organic 
brasserie, a gym and swimming pool as well as a spacious 
2,000m2 landscaped garden, where even the most industrious 
can lose an afternoon. 

Though the concept is dedicated to providing nomads with 
an inspiring place to work, rest and play, Aouizerate believes 
that the real value of what Mob House offers can be summed 
up by the provision of time and space. This extends from the 
guest experience and changing perception of luxury, to his 
own role as a self-professed artisan hotelier. “If you think 
about the very definition of being an artisan, then you’re 
thinking of something independent and crafted uniquely. 
Mob is not a chain and doesn’t mass produce any of its 
creations, we always start our projects from a blank slate, 
taking the time to understand the urban, social and cultural 
environment we are going to be part of,” he concludes. “True 
luxury, in an age where everyone wants everything delivered 
to their door in one click, is taking your time.”

The 3-in-1 guestrooms incorporate 
sleeping quarters, office space and 
a separate area to host meetings



TOUCH 
OF MAGIC
High-tech material for an   
ultrasoft feel and extremely  
matte  appearance. The   
TECEvelvet  toilet flush plate  
made of  innovative FENIX NTM®. More insights, more highlights

You can now also find these and  
other new products in our digital  
new  products portal TECEspotlight. 
See you there! spotlight.tece.com

TECE GmbH | Hollefeldstrasse 57 | 48282 Emsdetten | www.tece.com | international-business@tece.de | T + 49 25 72 / 9 28 - 999

http://www.tece.com
mailto:international-business@tece.de


113

Designer Nuno Gusmão has a theory. He 
doesn’t know if it’s based on science, 
but it’s what he feels. Everything looks 

sharper in Lisbon. A combination of its white 
limestone paving, the proximity of the Tagus 
River and virtually cloudless skies. “It all makes 
the light brighter,” he claims. 

For Bárbara Neto, a Porto native, the dawn is 
a special part of day, when the city is waking 
up and everything is tinged with yellow. “Porto 
is grey, but Lisbon is a light city,” she smiles. 
“The start of the day is magical.” 

Gusmão, the co-founder of creative studio 
Atelier P06 in Lisbon, and Neto, who is Creative 
Art Director at her own studio Lemon Variance, 
had never met before they pitched their ideas 
about the light of Lisbon to the owners of 
Lumen Hotel. They were both brought on board 
along with architect Frederico Valsassina, and 
after hours of back and forth arrived at a design 
concept on which the trio agreed: to capture the 
moment in colours and materials when the sun 
is exactly six degrees below the horizon.

Neto took charge of designing the guestrooms 
and suites, opting for three different colour 
schemes, her homage to the ‘circle of the day’. In 
Golden Dawn, yellows echo the vibrant tones of 
Lisbon’s golden hour; Copper Nightfall features 
the warm oranges and reds of the sunset; and 
the greys of Pure Light bring a calmness to 
rooms designed around dusk. 

On floors one to five, each of the 29 rooms has 
floor-to-ceiling windows and a mirrored wall 
that reflects the colour scheme in the vertical 
eco-leather strips of the bed headboard and the 
bright light flooding in. The larger suites that 
make up the sixth floor, where there is also an 
exclusive workspace for hotel guests, are bathed 
in light from all angles too, with the corner 
Master Suite and its enormous wraparound 
balcony the most highly coveted. 

Its view is only surpassed by that of Ora d’Oro 
rooftop bar and pool one floor up, whose orange 
hue plays with the sunlight. Only hotel guests 
can access the 30-seater cocktail bar, where 
they can see Lisbon spread out beneath them, 

Lumen Hotel
LISBON

Portugal’s city of light welcomes 
a new hotel that captures the 
moment the sun drops below 
the horizon.

Words: Elly Earls • Photography: © Manuel Manso
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the 25 de Abril Bridge and the iconic statue of 
Christ visible in the distance.

The designers worked together closely to 
ensure the design concept was consistent 
throughout the hotel, with the oak used by Neto 
for the furniture in the rooms also featured in 
the common areas designed by Gusmão. In fact, 
every material he employed is related to light or 
heat in some way. 

“Trees need the sun to grow, hence wood,” 
Gusmão notes. “We also chose ceramic to 
cover the walls in the lobby because, although 
it’s usually used on the exterior of buildings, 
it is made by fire.” In addition, its shininess 
contributes to the interplay of reflections 
and tonal variations. The curtains made from 
Portuguese fabric burel accentuate this effect, 
allowing light to enter through a grid of squares 
that mirror the building’s façade. The lobby is 
also home to a small, hidden away co-working 
space and a bar named Six Degrees after the 
overarching design concept. 

Lumen’s restaurant can be accessed either 
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from the lobby or its standalone entrance on 
the street. Here, the colour scheme is distinctive 
from the rest of the property with its dark 
green tones but the common thread remains 
through custom-designed wooden tables and its 
sunlight-inspired name, Clorofila. At breakfast 
and lunchtime there’s an impressive buffet, 
while come evening diners can choose from a 
Portuguese fine-dining menu designed around 
sharing experiences.

Chorofila opens onto the Fotossíntese 
Courtyard via a 42-seater terrace. By day, 
it’s a shaded, greenery-filled oasis, but every 
night it transforms into a stage for the hotel’s 
video mapping show, a mesmerising 13-minute 
dance of images, light and sound that tells the 
story of a day in the life of Lisbon. Starting in 
the east with the sunrise behind the Vasco da 
Gama Bridge, guests are transported through 
a variety of neighbourhoods – or bairros – 
to the soundtrack of traditional fado music, 
before the sun sets in the west with the bright 
red of the 25 de Abril Bridge in the foreground. 

Throughout the show, colourful shutters slam 
dramatically, intricate Portuguese tile patterns 
unfurl themselves up high walls, and guitars, 
sardines and trams make memorable cameos. 

While the video mapping show was a last-
minute idea from the owner, it feels now that 
the hotel would be incomplete without it. “We 
live in this era of filming, sound and light, and 
though this was the most unexpected idea, it 
integrates so well with the concept of the hotel,” 
Neto reflects. Guests can either watch the show 
– created by the Vórtice Dance Company – from 
the restaurant, courtyard, channel 10 on the 
room TVs or, for the 36% who have show-view 
accommodations, from the comfort of their 
super king-size beds.

Gusmão prides himself on working with 
clients who are happy to experiment with new 
ideas, materials and concepts. Lumen was no 
different. “It’s a risk to try different things; it 
would be much easier to stick with the solutions 
and ideas that dominate at the time,” he 
concludes, but in this case, the gamble paid off.

EXPRESS CHECK-OUT
Architecture: Frederico Valsassina
Interior Design: Atelier P06, Lemon Variance
www.lumenhotel.pt

http://www.lumenhotel.pt
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With more and more travellers looking to disconnect 
from the rigours of modern life, the demand for off-
grid escapes is on the rise. So, when an Autonomous 

Human Recharging Sanctuary made its appearance last 
December – in the midst of a global pandemic – it effectively 
captured the imagination.

Described as the world’s first truly autonomous podtel, 
DistrictHive is set in the wilds of Granada’s Gorafe desert 
and comprises a standalone unit that is self-sustaining, 
eco-friendly and entirely powered by an app. Developed 
by Portuguese firm DistrictHive together with a team of 
architects, designers and engineers, the pod follows a light-
touch approach so that once removed, the site returns to the 
same state in which it was previously found. Prefabrication 
methods eliminate the need for any construction, and thanks 
to a six-legged support system that rests on the ground, 
there’s no need for any foundations either. Once up-and-
running, the pod is self-sufficient owing to a host of special 
features: it generates its own freshwater; harvests solar 
energy to create over 25KW of electricty a day; and operates 
a sewage management system that converts waste to ash. 

After booking, guests are given access to the DistrictHive 
app, which shows the exact location of the pod. Inside, 
the 35m2 unit is divided into zones that include a spa-like 
bathroom, an open-plan kitchen and living space featuring 
multifunctional storage, and a bedroom with one double 
bed and two singles that neatly tuck away when not in use. 
There’s also an open terrace and hammock for stargazing, 
and an anti-gravity floatation tub out on the deck.

The pod has been designed and built by Moho Arquitectos 
in collaboration with Cartonlab and features floor-to-

ceiling glazing on both sides to provide a connection with 
the landscape. In bringing the interiors to life, German 
studio Novono sought to create a minimalist shelter from 
the elements, with a dark palette of furniture and finishes 
creating a cave-like atmosphere enhanced by strip lighting.

All elements of the stay are controlled by the app, from 
initial booking and arrival to lighting, temperature and scent, 
not to mention music and entertainment. Even the purchase 
of F&B items is available through the service, with options 
such as craft ale, snacks and global cuisine served in ready-
to-eat meal boxes collected from in-built locker dispensers. 

And for guests who really want to keep track of their 
footprint, the app can monitor consumption via an 
Artificial Intelligence motherboard named Hivemind, whose 
algorithms continuously provide real-time information on 
energy levels, solar production and water quality. A nifty 
power-saving mode then kicks-in if it detects a depletion.

Though the Granada outpost is aimed at providing 
an escape, the development team have been savvy in 
incorporating tools for urban locations too. So when guests 
do feel like venturing into the local area, a detailed city 
guide provides suggestions for dining and attractions, while 
rentable e-scooters with six hours of battery life transport 
users in line with the eco-friendly ethos.

This is just the start for DistrictHive. With plans to create 
podtel colonies in various locations around the world, even 
where construction is not yet possible, the forward-thinking 
Portuguese group is hoping its autonomous concept can 
impact the future of travel while leaving little trace on the 
planet – all whilst ensuring that guests are offered the same 
level of luxury and service they are accustomed to.

DistrictHive
GRANADA

The first of a podtel colony takes root in Spain’s Gorafe 
desert, bringing new opportunities for off-grid tourism.  

Words: Ben Thomas • Photography: © Gonzalo Botet
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The Drake Hotel
Modern Wing
TORONTO 

18 years after opening its doors, Toronto’s bastion of culture, community 
and hospitality has evolved with the city to introduce a new Modern Wing. 

Words: Eleanor Howard • Photography: © Brandon Barré

Having spent almost two decades building  
his hospitality empire, entrepeneur-
turned-hotelier Jeff Stober has recently 

returned to where it all began – The Drake 
Hotel. Owing to its success, the Toronto fixture 
has now opened a new wing,  marking the next 
chapter for the Queen West neighbourhood. 
“This has been a long-term project in the 
making,” says Stober of the expansion. “We 
initially purchased the adjacent buildings over 
a decade ago and subsequently went through 
various iterations in consultation with the city 
and the architects. With the backdrop of an ever-
evolving neighbourhood, and the completion of 
Drake Motor Inn in Prince Edward County, we 
thought it was the right time to introduce a 
significant newbuild addition as a complement 
to our flagship hotel.”

Set in a new building directly alongside 
the existing hotel, the five-storey Modern 
Wing incorporates a living room-style lobby, 
an intimate street-front bar, meeting and 
event spaces, 32 new guestrooms and a 
cantilevered rooftop penthouse suite. “We saw 
an opportunity to present an evolved, grown-up 
version of The Drake, but it was important to us 
that the scale and scope of the project fit in with 
the streetscape and maintain the integrity and 
roots of our brand – art, culture, community 

and hospitality,” Stober continues. “We invest 
tremendous energy and creativity into curating 
our guest experiences and this expansion allows 
us more opportunities to do just that, all while 
pushing our design ethos forward.”

To bring the new wing to life, Stober enlisted 
DesignAgency to work in collaboration with 
The Drake’s in-house design team and the 
hotel’s original designer +tongtong, with 
Diamond Schmitt Architects overseeing the 
architecture. “Many elements from our original 
style guide continue to take centre stage in the 
new Modern Wing,” says Stober. “Our usage 
of douglas fir, terrazzo, brass, cork, leather, 
wallpapers, upholstery, contemporary art, and 
exciting vintage furniture finds have been a 
longstanding form of expression for us. We 
embraced the challenge of constructing a 
next gen building that interconnects with the 
original Classic Wing and judging by the initial 
response, we think the vibe and soul carries 
forward seamlessly.”

To ensure a seamless transition between the 
two wings, terrazzo flooring is carried through 
to the new lobby, but now with the addition of 
geometric patterns and contemporary swirls, 
while walnut tambour panelling paired with a 
painted brick fireplace, vintage furniture and 
local artworks bring warmth.

Underscoring the hotel’s ambition as a 
meeting place for Toronto’s creative community, 
the lobby bar is fronted by full-height windows 
for a visual connection between guests and 
passers-by. Inside, Art Deco-inspired arched 
panelling and a woodchip terrazzo countertop 
build on the Classic Wing’s features and give the 
bar its distinct personality.

In line with the evolution, the guestrooms 
bring a newfound sense of refinement to the 
hotel’s playful and referential style. From 
saturated colour palettes and abstract wallpaper 
to outlandish artworks and timber furnishings, 
signature design elements from the Classic 
rooms have been carried over, while custom-
made blankets, patterned rugs and lighting 
by local artisans honour The Drakes’ creative 
expression. The penthouse meanwhile blends 
Art Deco, Nouveau and Mid-Century styles 
through an artful layering of pattern and colour.

“Since The Drake Hotel opened 18 years 
ago, the neighbourhood has matured from a 
local secret to a world-renowned destination 
for art, fashion, food and culture,” says 
Anwar Mekhayech, a Founding Partner at 
DesignAgency. “The interior design for the 
Modern Wing reflects how Drake continues 
to lead this vibrant scene by rethinking and 
reinventing itself.”
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Arches appeared as early as the 2nd millennium 
BC with their primary function being to support 
the weight of the architecture above. Today, they 
serve that same purpose, but are also employed 
for aesthetic effect, creating visual illusions or 
serving to frame views of the surroundings.

Such was the case for Shenzen-based firm GS 
Design, whose striking façade at Sumei Skyline 
Coast Boutique Hotel on the shores of Hainan 
mimics the rise and fall of ocean waves, with 
consecutive arch-shaped windows offering vistas 
of the clear blue waters beyond. 

Out on the pool deck, circles carved within 
square walls overlap to form a layered effect 
within a hot spring area, while geometric 
elements and semi-circles act as three-
dimensional installations. All-white rounded 
and parabolic arches also feature, drawing the 
eye and perfectly framing the ocean beyond. 
“Focusing on the relationship between building 
and materials as well as the interaction of form, 
light and shadow, our aim was to interpret the 
connection between human, space and nature,” 
say Yuanman Huang and Liangchao Li, Founding 
Partners and Design Directors at GS Design.

LANDSCAPING & OUTDOOR SPACES

Sumei Skyline Coast 
Boutique Hotel

DESIGN 
DETAILS

© Ao Xiang





DESIGN DETAILS

PUBLIC SPACES

Taoxichuan Hotel
Designers often seek to tell a story through their 
schemes, and nowhere is this more visually clear than 
at Taoxichuan Hotel, situated in the Chinese city of 
Jingdezhen – also known as the porcelain capital. 

Conceived by Shanghai-based studio Aim 
Architecture together with David Chipperfield 
Architects, the property pays homage to the 
region’s porcelain heritage by turning ceramics into 
architecture, interiors, furniture and patterns. The 
overarching design narrative follows the evolution of 
the ceramic material, from its origins in China to the 
influence it had around the world, before returning 
to its native home. As such, each of the hotel’s spaces 
are divided into themes exploring the versatility 
of porcelain within interior design, highlighting 
different colours and textures along the way.

On the ground floor, the Emerald Lounge – 
symbolising the creation stage – is characterised by 
green Celadon glazed tiles that line the walls and 
floors. This motif is extended into the adjoining 
public bathrooms, wherein the statement tiling is 
allowed to speak for itself with only spherical pendant 
lights as an accent. 
 “From translucent white to glazing greens and 
blues, from the Silk Road to the kilns, porcelain isn’t 
just a product; it’s an art form and a way of being,” 
explain Wendy Saunders and Vincent de Graaf, co-
founders of Aim Architecture. “The hotel is a tribute to 
the technique and experience of porcelain in the heart 
of its birthplace. Here, ceramic is commemorated in a 
way it has never been, celebrating the honest material 
and exploring its versatility in interior design.” 

© Wen Studio
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DESIGN DETAILS

VISUAL IDENTITY

The Fife Arms

The Fife Arms is a place full of stories. Part 
archive, part museum, the hotel is the brainchild 
of Iwan and Manuela Wirth – co-founders of 
art gallery Hauser & Wirth – who, with a star 
cast of creatives, have transformed the Victorian 
coaching house into a boutique that weaves 
heritage, maximalism and contemporary art.

Tasked with developing its brand identity, 
London-based studio Here Design didn’t have 
to look far for inspiration, with the building’s 
storied past informing the visual narrative. 
“Our mantra is to design for the hands as well 
as the eyes,” says Creative Partner Mark Paton. 
“During the renovation, the team collected a 
series of artefacts from under the floorboards – 
everything from bullets to a time capsule dating 
back to 1907. These objects told its story.”

Given the depth of the property’s history, the 
firm settled not on one logotype, rather a selection 
of word marques that are dotted throughout. In 
addition, every piece of print is imbued with a 
unique character – giving them a collectable 

quality, much like the train tickets and hotel 
stationary travellers would have gathered during 
the Golden Age of travel in the 1800s.

The journey through time continues at Bertie’s 
Bar – winner of best Bar, Club or Lounge at 
AHEAD Europe 2021 – where the narrative takes 
cues from its namesake King Edward VII, or 
Bertie. Here, elements like a silhouette of the 
monarch’s head echo Victorian portrait styles, 
while supporting icons celebrate his infamous 
stories – including a reportedly commissioned 
half-woman, half-swan copper bathtub. 

Bertie’s Bar struck a chord with the judges at 
AHEAD Global too, once again scooping best in 
class while adding authenticity and a sense of 
place that helped The Fife Arms secure the Visual 
Identity award. “The project was very close to 
the owner’s hearts and that rubbed off on us,” 
Paton concludes. “We felt that their background 
in art heightened the visual identity’s potential 
to deviate from that of a typical hotel into 
something much richer and more meaningful.”

© Here Design
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Private members’ clubs are nothing new. The 
formalised model goes back to the days of the 
18th century British empire, with London’s West 
End gentlemen’s clubs providing an exclusive 
sanctuary for the upper classes to mingle away 
from the masses. Indeed, the St James’s district 

is still referred to as ‘clubland’ by those in the know. 
In the 19th century, these establishments splintered into 

dining, social, gaming and gambling niches – the latter 
otherwise illegal – before aristocratic insularity gave way to 
worker’s clubs, religious and political societies, trade halls 
and women’s-only venues. Some of the most enduring 
clubs still stand today; The Arts Club in London has been 
in operation since 1863, whilst across the Atlantic, New 
York’s Knickerbocker has been going since 1871. But where 
the most famous and selective clubs lean towards historic 
lineage, the market has also welcomed starry new additions 
like Soho House and NeueHouse, which offer contemporary 
counterweights to their predecessors. 

The hotel community in particular has embraced this 
concept. Major players in Rosewood, Ennismore and 
Sydell Group have bet big and situated members clubs 
and subscription facilities within their hotels, and so too 
newcomers like Birch and The Sircle. A doubly significant 
sign of the times came recently with the public IPO offering 
of Soho House and the announcement that André Balazs is 
planning to turn Los Angeles’ historic Chateau Marmont into 
a private space. A wobbly start on the stock market for the 
former could have been viewed as an inflection point, though 

Members Only

A surge in the popularity of members’ clubs 
has seen major hotel groups adopt the model, 
but what’s driving the shift and what does it 
mean for the developments they are part of?

Words: Kristofer Thomas
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the trend looks set to continue its upward 
trajectory as Aman prepares to welcome new 
members to its anticipated New York outpost 
and The Twenty Two seeks to make a splash on 
the saturated London scene in April. 

“For us, The Twenty Two is all about building 
a community of the creative and the curious from 
both near and far,” says Operations Director 
Darius Namdar. “As a hotel guest you become 
a member of that community during your stay. 
However, we have the greatest opportunity to 
create lasting relationships within our members’ 
club to support an engaged community; this is 
why the best restaurants in the world are run 
like clubs.”

Serving guests spoilt for choice by an 
overabundance of brands, it has become 
imperative for hotels to build a sense of 
community – if not within one specific 
location, then across multiple venues and entire 
portfolios. By operating under a subscription 
model, hotels can retain guests more effectively 
than any brand value, design standard or 
sustainability credential might; after all, if a 
guest has paid a membership fee for the year, 
they are unlikely to stray far from this product. 
This is applicable across elements like co-
working spaces and loyalty programmes too, 
but for the luxury sector, both the space itself 
and a touch of exclusivity remain at the core. 

“From an operational perspective, one of 
the benefits of the members’ club model is 
the consistent levels of business,” says Sharan 
Pasricha, founder and co-CEO of Ennismore, 
which recently announced its own interpretation 
of the model within Edinburgh’s Gleneagles 
Townhouse – the brand’s first urban outpost. 
“Unlike a hotel where you have peak periods 
and quieter periods, the versatility of the 
Townhouse means different types of customers 
occupy different parts of the property across the 
year. The members’ club model also tends to 
lend itself well to a deeper relationship with 
guests. This direct, more regular dialogue allows 
us to work hand-in-hand with our members to 
constantly develop our offering to suit ever-
changing needs, trends and interests.”

In this sense, a hybrid approach of placing 
the club within a wider hotel project holds 
multiple benefits over the typical venue. Not 
least that standard guests, having enjoyed their 
stay, can be made aware that there is more to be 
discovered, and for those most discerning, that a 
level above the standard experience is available; 
organic advertising at its best, appealing to the 
innate feeling of exclusivity that the luxury 
sector thrives on. 

At Rosewood Hong Kong’s Carlyle & Co, this 
ideal is rendered in a spatial format too, with 
membership including 25,000ft2 of private space 
across three floors as well as one of the largest 
terraces in the city, multiple dining rooms and 
more private suites within this. Likewise in 
The Sircle – the members’ club at The Sircle 
Collection’s Barcelona outpost, with further 
expansions planned for Amsterdam, Vienna 

and Berlin – where benefits include access to 
programming such as talks, workshops and 
networking opportunities as well as exclusive 
spaces like wellbeing facilities, rooftop 
venues and spas. The result is once again to 
foster a sense of all-important loyalty, whilst 
simultaneously encouraging potential members 
to sign up and current members to stay within 
the remit of the brand. “The club community 
is like a living organism,” says Myriel Walter, 
Global Director of Culture & Membership at 
Sircle Collection. “It changes and adapts with 
its members – the key is that it stays flexible 
without losing its core.”

Moreover, in the era of Covid, when many 
guests have become increasingly aware of 
those they share spaces with, this model offers 
something of a remedy – regular members of 
a community will likely be more comfortable 
than they would be with strangers. Indeed, 
one of the main benefits of filtering guests 
through an application system is to reassure 
the community that members meet the same 
standards – whether that be health, wealth or 
character – as themselves. 

The idea of a familiar home away from home, 
then, as opposed to simply passing through a 
space with other strangers, is a valuable asset 
to own and value to espouse; one that will be at 
the core of the aptly titled new series of clubs by 
The Other House, debuting in Kensington this 
spring. “There has been a clear shift in consumer 
behaviour, with travellers now wanting to 
combine the placemaking of residential living 
with access to hotel-style services,” explains 
CEO Naomi Heaton. “We saw this an opportunity 
to disrupt current conventions.”  

It is perhaps a natural progression, from 
hotel to members’ club, and so situating 
the latter within the former is an easy and 
profitable decision. Both concepts share the 
same core – providing hospitality services and 
accommodation to a group of guests – though 
as this relationship progresses, the lines will 
become blurred, and in this intersection, the 
hybrid model could bring about new design and 
operational typologies, albeit those that stay 

“The members’ club 
model lends itself to a 
deeper relationship with 
guests. This direct, more 
regular dialogue allows 
us to work hand-in-hand 
with our members.”  
SHARAN PASRICHA, ENNISMORE

Gleneagles Townhouse (top), The 
Other House (bottom) and The 9 at 
Kempinski Hotel Mall of the Emirates 
(previous page) champion the idea of 
building a community for members
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within the harmonious confines of the wider 
project while also justifying the additional costs.

“Members clubs are designed to feel like an 
extension of home and draw in a regular crowd 
for a unique and personal experience,” says 
Natalia Miyar, the designer behind both hotel 
and club facilities at The Twenty Two. “It also 
makes sense for a club to have rooms, meaning 
guests can stay in the same location and 
experience the continuity of style and service.”

But where hotel-based clubs like The 9 at 
Kempinski Hotel Mall of the Emirates play to the 
upper echelons of the luxury class with sky-high 
fees and prerequisite membership conditions, 
they do so because of the enormous amount of 
capital behind them, and so too for the relative 
safety of the investment. A select area within an 
already thriving hotel or outlet can be developed 
and run at low risk and synthesise the kind of 
desired community and loyalty that will please 
both guest and stakeholders alike. 

However, similar to the evolution of the 
gentlemen’s clubs of London, this cycle will 

ultimately progress into more democratised and 
niche forms. After all, it is not only the wealthy 
that seek the solace of community, and it is not 
only the luxury sector that could benefit from 
their repeat patronage. For Gen Z guests, many 
of whom have spent the first of their prime 
travelling years under strict lockdowns and 
seen socialising limited to digital platforms, the 
capacity of this model to bring people together 
under the banners of shared interests or desires 
is just as applicable and appealing. It will be 
no surprise when brands angling for the newer 
members of the market begin adopting this as 
they have done with co-living concepts.

“The sense of identity and personality that 
people get from a members’ club whereby 
any guest – be it everyday members, local 
diners in our restaurant or hotel residents 
– all immediately feel like they’re part of a 
community,” concludes Pasricha. “But it also 
works the other way; we feel it’s important 
to ensure hotels become a part of their 
communities too.”

“Members’ clubs are 
designed to feel like 
an extension of home 
and draw in a regular 
crowd for a unique and 
personal experience.”  
NATALIA MIYAR

Opening its doors in April, Mayfair’s The 
Twenty Two seeks to make a splash 
on the saturated London scene, with 
hotel guests becoming members of the 
property’s community during their stay
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Rows of stacked chambers, sparse 
interiors and extremely close 
quarters. These are just some 
of the key characteristics of 
the spacecraft-like capsule or 
pod hotels, a Japanese model of 

minimalist accommodation measuring roughly 
the length and width of a single or double bed 
with only essential amenities such as a pillow, 
locker facility, alarm clock and charging socket.

The decidedly futuristic concept dates 
back to the 1970s, when eminent Japanese 
architect Kisho Kurokawa designed Nakagin 
Capsule Tower in Tokyo’s Ginza district with 
the intention of accommodating the capital’s 
bachelor salarymen. A rare surviving example 
of Japanese Metabolism – an architectural 
movement emblematic of Japan’s post-war 
cultural resurgence – the tower comprises 140 
self-contained prefabricated capsules each 
measuring 2.5 x 4m with a small window and 
basic furnishings. Much like a hostel, many 
amenities are shared including toilets, showers 

and dining spaces; however, the individual 
nature of capsule hotels promises privacy 
and personal space not afforded by bunk 
beds in communal dormitories. Japan’s rising 
population, paired with a lack of space and 
soaring hotel prices, saw more than 300 capsule 
hotels emerge across the country, with many 
popping up near airports and train stations. 

Up until two years ago, the consumer appeal 
of capsule hotels was price and convenience. 
Now however, as the world now emerges from 
the pandemic with a newfound priority for 
personal space, privacy, and self-contained 
units, the novel hotel model has more allure 
than ever. In fact, a report recently published 
by ResearchandMarkets.com outlines that the 
global capsule hotel market is projected to reach 
US$276.2 million by 2028, citing the growth of 
the travel and tourism industry across the globe 
along with preference for cost-effective living 
during travel as driving the demand.

While the fundamental components vary 
very little, the unique nature of capsule hotels 
presents manufacturers with the opportunity 
to express creativity in their design. German 
company Space Hotels for example, which has 
supplied projects such as The Capsule Hotel 
in Sydney and Urbanpod Hotel in Mumbai, 
capitalises on the spacecraft-like nature of 
capsule beds by using neon lights and modern 
technology for a futuristic look. 

Sleep Tight

After success in Asia, is the 
Japanese capsule hotel 
model heading for Europe?

Words: Eleanor Howard
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Japanese manufacturer Cosmonde offers more 
variety in its capsule designs to enable customisation 
according to a client’s application. After breaking away 
from non-recyclable fibreglass reinforced plastics 
in favour of renewable materials using aluminum 
alloys and resin plastics, Cosmonde has continued to 
prioritise innovation within the capsule bed sector by 
developing the Capsule Bed Square series, which can 
be easily disassembled, reassembled and customised 
as Kurokawa once envisioned. 

At the forthcoming Ninja & Geisha hotel in Kansai 
for instance, Cosmonde has supplied 96 vertical Square 
capsule beds customised with premium mattresses, 
black panelling and bespoke ladders to complement 
the hotel’s overall design concept. The manufacturer 
also added Japanese-style wallpaper to create four 
different room concepts, introducing subtle variety 
among the regimented accommodation. 

Catering to the sophisticated modern traveller 
meanwhile, Kinn Capsule Hotel in Singapore’s 
Chinatown collaborated with creative consultancy 
Hjgher Studio to design 72 vertically-stacked 
textured-wood pods with warm lighting and earthy 

hues that mimic the colours and textures of nature 
to cultivate a psychologically calming, relaxing and 
re-energising environment.

Capsule hotels are now gaining momentum in 
Europe too, though not without challenges. Spanish 
start-up Optimi Rooms recently opened its second 
site, bringing its larger, patented capsule model to 
Madrid. And the UK hotel market is keen to get in 
on the action, with the coastal town of St Leonards 
welcoming new pod accomodation site, Pod Central, 
with its 16 energy-saving pods. However, as 
highlighted in a recent Hotel Analyst report, the lack 
of en-suite facilites and windows means that the 
authorities, particularly in Europe, are hesistant to 
label pod-based acccommodation as hotels, instead 
marking them as hostels.

Despite the current categorisation challenges, there 
is plenty of potential for the capsule hotel model to 
take hold in Europe. With so many office spaces in 
popular tourist destinations left largely empty or 
abandoned altogether in the wake of the pandemic, 
does the key to its success lie in conversion? 

Cosmonde’s vertical Capsule 
Bed Square are furnished with 
plug sockets, a fan, LED light 
and curtain

©
 Cosm

onde



NINJA & GEISHA, JAPAN

https://cosmonde-square-capsulebed.com  /  infotokyo@cosmonde.co.jp

Looking for partners to work with us!

A new category with safety and 
livability between hotel private 
rooms and dormitories

Innovative, efficient and 
profitable products for the 
European market

It can be used not only hotels
but also in hospitals, fire 
departments, and various 
24-hour facilities as a napping 
solution

Sleep in Capsule, Unique ExperienceSleep in Capsule, Unique Experience

https://cosmonde-square-capsulebed.com
mailto:infotokyo@cosmonde.co.jp


Retaining its spot as the most active region 
in the world for new hotel development, 
Asia Pacific has 2,635 projects in the 
pipeline according to the latest data from 
Tophotelprojects, amounting to a total of 
446,260 rooms under construction.

As in previous reports, China has the 
largest pipeline by far, with 1,482 projects 
planned in comparison to India’s 171. Even 
more remarkable is that by key count, the 
People’s Republic constitutes over 75% 
of rooms planned for the entire region. 
Chengdu, Shanghai and Suzhou top the 
chart in terms of number of projects in the 
works, and it comes as no surprise that 
nine of the ten most active cities in Asia 
Pacific are in China. 

Elsewhere in the region, India and 
Australia continue to attract interest 
from international players, a notable 
announcement being the addition of a 
210-key Four Seasons Hotel in Melbourne, 
set to occupy a newbuild high-rise slated to 
become the world’s tallest vertical garden 
when it completes in 2027. Vietnam too is 
experiencing growth thanks to signings by 
Marriott, Hilton, IHG, Accor and Radisson 
across the full spectrum of brands ranging 
from select-service to luxury and lifestyle. 

In all, Asia Pacific is set to add almost 
200,000 rooms to its inventory this year, 
with a further 150,000+ planned for 2023. 

Hotel Construction 
Pipeline Asia Pacific

Tophotelprojects is a data service to support the 
design, build, furnishing and operation of hotels 
worldwide. For more information visit: 
www.tophotelprojects.com

140

CHINA
1,482

341,163

INDIA
171

26,582

AUSTRALIA
154

27,149

VIETNAM
129

54,034

THAILAND
118

29,521

INDONESIA
115

20,797

JAPAN
77

19,073

MALAYSIA
74

23,143

TOP COUNTRIES

PHILIPPINES
60

15,333

RUSSIA
50

11,070

Projects
Rooms 

Projects
Rooms 

1 2 3 4 5

6 7 8 9 10

XIAN
Projects 42
Rooms 8,687

SHANGHAI
Projects 61
Rooms 11,184

SHENZHEN
Projects 41
Rooms 9,457

BANGKOK
Projects 44
Rooms 11,496

HANGZHOU
Projects 41
Rooms 9,669

CHENGDU
Projects 62
Rooms 13,634

SUZHOU
Projects 46
Rooms 10,303

NANJING
Projects 41
Rooms 8,818

GUANGZHOU
Projects 41
Rooms 9,105

ZHUHAI
Projects 39
Rooms 8,383

TOP CITIES

http://www.tophotelprojects.com
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YEAR OF OPENING

CONSTRUCTION PHASE

VISION

Projects 30
Rooms 7,902

Of the 446,260 rooms in the pipeline, 33% (643 projects) are in the planning phase and 
a further 78% (1,443 projects) are under construction. It is within these phases that interior 
design schemes and FF&E fit-outs are being planned and implemented. 

PRE-PLANNING

Projects 304
Rooms 61,785

PLANNING

Projects 643
Rooms 145,646

CONSTRUCTION

Projects 1,443
Rooms 349,315

PRE-OPENING

Projects 215
Rooms 49,159

BRAND PROJECTS ROOMS

Hilton Hotels & Resorts 76 20,612

Marriott Hotels & Resorts 64 19,618

Citadines Apart’Hotels 61 12,727

Doubletree by Hilton 60 13,544

Hotel Indigo 54 10,126

Hilton Garden Inn 53 10,773

Sheraton Hotels & Resorts 51 13,719

Hyatt Regency 51 12,076

Hyatt Place 44 8,819

Crowne Plaza 42 10,446

GROUPS AND BRANDS

Of the international hotel groups, Marriott International has the largest pipeline having recently revealed it expects 
to open nearly 100 properties in the region this year. Through 2021, the operator signed two new development 
deals a week on average, with growth coming from the Courtyard, Fairfield and Sheraton brands. 

77 Projects

220 Projects

257 Projects

261 Projects

407 Projects

2022 (33%) 2023 (26%) 2024 (12%) UNCONFIRMED (23%)2025+ (6%)
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Conversion plays

With the retail sector reeling from the double 
whammy of a consumer shift to online, and 
trading restrictions through the pandemic, 
more and more retail landlords are looking for 
alternatives. For some, conversion to a hotel is 
the right solution.  

Recent months have seen developers secure 
permission for a series of hotel conversions, 
reviving the fortunes of unloved shopping 
centres and department stores. The phenomenon 
is probably most advanced in the UK, which of 
all European nations has shifted more towards 
online shopping; other markets are also looking 
at the option.  

In London, two luxury hotels are on the way, 
being converted from high street retail space. 
Investor Meyer Bergman is redeveloping the 
former Whiteleys store in Kensington to create 
a 110-room hotel operated by Six Senses, due to 
open in 2023. Whiteleys, originally a department 
store, was redeveloped as a shopping and leisure 
centre in the 1980s, but lost traction and closed 
in 2018. The conversion will make the most of 
the building’s historical features and include 14 
branded residences.

Also in London, the new owners of Selfridges 
on Oxford Street have promised to revive the 
shuttered Selfridges Hotel. The partnership of 
Austrian investor Signa and Thai retail specialist 
Central Group acquired the international retail 
business, and with it the London landmark 
premises at the end of 2021, in a GBP4bn deal. 
It is not yet clear whether the new hotel will 
occupy the previous hotel portion of the site, 
or whether a slimmed down volume of retail 
floorspace will present other opportunities 
within the department store footprint.  

Elsewhere in the UK, developer Aimrock 
Holdings recently completed a GBP17m 
transformation of the former Fenwick 
department store in Leicester. Located on 

Market Street, the 121-room Gresham aparthotel 
opened during late 2021. 

And in Edinburgh, investor Legal & General 
has committed to a GBP50m+ redevelopment 
of the former Debenhams store on the city’s 
Princess Street following the demise of the retail 
brand. The conversion won planning approval 
in mid-2021, comprising a 207-room hotel 
tipped to be a Marriott Tribute, as well as retail, 
restaurant and public space. Work is due to start 
with completion expected in 2024.  

Nida Rehman, development manager at Legal 
& General, commented: “As we look beyond 
the Coronavirus pandemic, it has never been 
more important to invest in UK cities. Our 
vision for Princes Street is to deliver a future 
proofed vibrant space that supports Edinburgh’s 
economic recovery and continues to promote it 
as an attractive place to live, work and visit.” 

Ascan Kokai, head of hotels at German investor 
ECE Real Estate Partners, says that conversions 
can look attractive, but often fall down once a 
more detailed assessment is made. “It’s a trend 
that is easy to talk about, but when you look 
into the detail, it’s quite hard.” ECE combines 
shopping centre investment with interests in 
hotels, while its backer the Otto family also has 
a 25% stake in the Ruby hotel group.  

“You have to think carefully about locations. 
We have department stores that have challenges 
- the idea of a hotel is something we consider.” 
Aside from major department stores, Kokai says 
some of Europe’s large clothing retailers are also 
facing the need to downsize their operations, as 
buyers move online.  

Often however there are problems with 
arranging access for guests and deliveries, 
costs associated with adding services to a 
building, “and you start to see challenges with 
a floorplate - what do you do with a deep core? 
The costs can be quite prohibitive.” Despite 
this, some hotel segments, notably economy 
and mid-market, can suit a conversion. He says 

residential or serviced apartment conversions 
may be preferable to a hotel: “They can make it 
work, as they have higher margins.” 

Kokai points to a Ruby hotel in Dusseldorf 
that was created in a retail street, exploiting 
office space above. “It’s upside down – guests 
go up in the elevator to reception,” he explains. 
This frees the ground floor for higher yielding 
retail use, while also working with Ruby’s lean 
luxury brand style. “They are looking at other 
similar opportunities.”  

Among other projects that have already 
exploited the upside-down design route is 
Hotel Indigo in Cardiff, UK. Maven Capital 
Partners created the high street property from a 
combination of retail space and floors of offices 
above. The 122-room Indigo development 
opened in 2017, being accessed from a former 
retail unit in an arcade, with a lift taking guests 
to the top floor reception, which also features 
a Marco Pierre White branded restaurant with 
roof terrace. 

The constrained streets of Oxford have also 
forced developers to be creative when looking 
for new hotel sites. In early 2021, developer 
Reef Group won consent to convert the former 
Boswells department store into a four-star 
boutique hotel. The joint venture with LaSalle 
Investment Management and the council will 
create a 101-room property. Also in the city, 
local developer Cantay Estates is in discussions 
to redevelop a local supermarket and create a 
new Travelodge.  

HA PERSPECTIVE
By Andrew Sangster: How big is the opportunity 
with retail conversions? If forecasts by property 
consultancy JLL proves right, it will be pretty big. 

In its Property Predictions 2021 publication 
released almost a year ago, JLL said that Covid has 
accelerated supply-side readjustment. There are 
80,000 obsolete shops that need to leave the market 
by 2030 – that’s 20%. By the start of 2021, some 

The intelligence source for the 
hotel investment community
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20,000 had already done so. In reality, very few 
retail buildings make great conversion opportunities. 
Consultants Knight Frank last month published its 
Retail Property Market Outlook 2022 report. On 
re-purposing, the report said: “Actual retail re-
purposing activity is still failing to match the level 
of narrative.” 

Smart and clever solutions will be found for 
some sites, though one suspects this will remain the 
exception rather than the rule.  

The bigger impact is likely to be on how investors 
view hospitality and the broader asset class of 
operational real estate. With retail out of favour and 
question marks still surrounding offices, that leaves 
industrial as the only one of the big three commercial 
real estate asset classes as showing some strength. 
And even here there are mutterings about pricing 
being toppy. 

This may well leave hospitality in an unusually 
strong relative position in that it will, at last, be 
seen as an equal. Investment manager Nuveen, in 
its year-end report Outlook for Real Estate – Five 
Themes for 2022, reckons that this year there will 
be a convergence among returns between sectors. 
“Beating the market just by overweighting the sector 
with the strongest occupier tailwinds is a strategy 
past its peak in our view,” said the report. 

Within retail, says Nuveen as an example, there 
has been too little differentiation between sub 
sectors and asset specifics. Property investors are 
going to have to get stuck into the granularity of 
specific investments rather than relying on simply 
plumping for a particular asset class. 

In addition, Nuveen said: “Alternatives that 
leverage expected future macro themes may see 
structurally low risk premia in relatively immature 
markets and even for relatively illiquid assets with 
complex structures.” 

The positive underlying secular trends for hotels 
and most other operational real estate asset classes 
may finally outweigh the tricky reputation that 
hotels have historically endured among more 
generalist property investors. Whether it’s an office, 
warehouse, shop or hotel will not be the issue: what 
the risk, return and liquidity of the specific asset is 
will be what matters. A fair fight for hotels at the 
real estate investment shoot-out. 

Brookfield gets Experimental

Investor Brookfield has invested EUR350m 
in hospitality group Experimental, the latest 
investor to involve itself in both hotel assets 
as well as the operating business. The move 
also reflects the need for investors to become 
much more creative, as they seek value outside 
mainstream hotels.  

The deal with French-based hotel group 
Experimental sees private equity investor 
Brookfield take a majority stake in a new asset-
owning vehicle, alongside acquiring a minority 
stake in the Experimental operating business.  

With the additional firepower provided, the 
plan is to take Experimental from its current 
six European hotels to more than 20 by 2024. 
There are plans to take the group’s brands to the 
US and UK, as well as growing further within 
mainland Europe.  

Experimental began in 2007 with a Paris 
cocktail bar, established by a group of friends, 
along the way securing investment from Jean 
Moueix, whose family owns the Château Petrus 
wine estate and became majority shareholder. 
It has subsequently grown as a broad high-end 
hospitality group with standalone cocktail and 
wine bars in Paris, London and New York; hotels 
in Paris, London, Ibiza, Menorca and Venice. 
There is also a chalet hotel in Verbier, plus a 
standalone restaurant in Paris and beach club 
in Ibiza. 

The group, which produced revenues of 
EUR31m in 2019, is currently closing on 
additional sites in Rome and in Switzerland.  

Experimental co-founder Pierre-Charles 
Cros told the Financial Times the move would 
allow the group to retain more value: “Before, 
effectively I created a lot of value for the 
landlord and in exchange the only right I have 
is to pay rent.” 

The company recently reported around 80% 
occupancy in its Paris and London hotels. In 
addition, Cros told the FT that it had recovered 
bookings at its Verbier chalet, after a 40% initial 
drop when Switzerland briefly restricted arrivals 
due to Covid.  

Kenneth Hatton, head of hotels EMEA at 
CBRE, said Brookfield’s move was an example 
of investors looking for value in spaces adjacent 
to mainstream hotels: “There’s so much 
competition for real estate. Sebastien Bazin at 
Accor has probably been the trailblazer in this.” 
The challenge for an investor remains around 
understanding the risk of these alternatives.  

Hatton said that one area where businesses 
such as Experimental can win is by picking 
up on growing consumer interest in food 
provenance: “It’s very hard for the big brands to 
deliver this.” He expects that the combination 
of Brookfield’s disciplined approach, combined 
with Experimental’s interest in quirky 
properties, will allow the pair to find plenty of 
suitable sites for expansion.  

Schroders was one of the first hotel investors 
to also commit to investing in the operating 
platform, buying Algonquin into its business in 
2018. Stephane Obadia, head of the company’s 
hotel investments, commented of the 
Experimental deal: “It does make sense - being 
able to rely on pure third-party managers can 
be challenging.”  

He said the move could also be good timing 
for access to new sites, after an unbalanced 
period when there were far too many buyers for 
assets. “We see quite a few process failings,” he 
noted, as the high number of bidders has made 
for substantial wasted time and effort - and an 
inclination to cut corners on preparations for 
funding. “There’s still much more money than 
deals, and they will still have the challenge of 
finding the right assets.”  

Obadia said Schroders has concentrated on 
opportunities where its speed of execution 
has been valued, ahead of headline price: 
“Everything we did this year was completed in 
three to six weeks. Looking ahead, the market 
has started to be more generous, but we expect 
a lot more next year.”  

HA PERSPECTIVE
By Chris Bown: It’s a while since we all met in London 
for a Hotel Analyst event called Hotel Alternatives. 
But here we are, watching a renewed impetus from 
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investors searching out those very alternatives, as 
they seek to swerve the pack bidding on mainstream 
hotel assets.  

Experimental is a high-end product - breakfast 
at its London hotel costs GBP42 a head. But it seems 
to be successfully finding demand, and Brookfield 
would not be investing if it could not see a profitable 
business with space to grow.  

An initial comparison with Accor’s new Ennismore 
division and its blended brands - also featuring food 
and beverage alongside accommodation - is, I am 
told, wide of the mark. The Experimental operation 
is more heavily food and beverage led, with - right 
now - accommodation being a lower contributor to 
the overall business.  

HA PERSPECTIVE
By Andrew Sangster: The comments in our story by 
CBRE on Accor’s preparedness to engage with hotel 
alternatives beg the question, why hasn’t Accor’s 
innovation been rewarded through a rerating of its 
share price?  

At the end of 2019, Accor’s share price was 
EUR42.21. At the end of 2021 it closed at EUR26.42, 
37% down. In contrast, its nearest rival in Europe, 
IHG, had a share price of GBP52.20 at the end of 2019 
and is currently GBP44.75, down 14%. Hilton was at 
USD112.39 and is now USD140.94, up 25%. Marriott 
was USD152.73 and is now USD150.19, down less 
than 2%. 

The probable answer is that these innovations are 
yet to bear significant fruit and Accor’s track record 
of failure with its technology innovation – think 
OneFineStay, Accor Marketplace – has created a 
sense of caution. 

And the company does seem to keep scaring the 
horses – such as its brief interest in Air France. The 
latest news about it buying Le Lido from French 
catering giant Sodexo is not something that will 
soothe the feathers of shareholders.  

Le Lido might well be a tourist hotspot on the 
Champs-Élysées but why does a modern hotel 
group want to own a topless dancing venue? It will 
certainly be an interesting discussion if it’s raised at 
diversity and inclusion meetings. 

Accor is a fundamentally great company. It just 
needs to be given credit for the great things it is 

doing. And it can help itself by focusing on its core 
business and avoid showy distractions, no matter 
how appealing the diamante.  

Outlook brighter for Spain

Hotel investment activity in Spain bounced back 
in 2021, as investors expressed confidence in 
the country’s future as a major inbound tourist 
destination. For 2022, a similarly busy year is 
in prospect, further buoyed by an improvement 
in trading.  

Figures from agent Colliers puts 2021 deal 
volume in Spain at EUR3.2bn, with 127 hotels 
transacted. The figure is the third largest total 
ever for the market, behind only the boom years 
of 2017 and 2018. And with around EUR1.5bn 
of deals currently active in negotiation, 2022 is 
already shaping up to be similarly busy. 

More than half of the volume was accounted 
for by overseas buyers, while last year also saw 
a revival in portfolio deals. Among these was 
Brookfield’s acquisition of Selenta, giving it four 
hotels for a EUR440m investment, and Riu’s 
acquisition of a portfolio stake from Tui.  

The year also saw Spanish operator Melia 
deleverage by selling a portfolio of eight 
properties into a new vehicle, Victoria 
Hotels, alongside investment partners. And 
investor Castlelake took a major investment 
in Millennium Hotels, giving it a hold on a 
portfolio of 10 Spanish hotels.  

“Overall, we believe the trend of the past year 
will continue and that, with a few exceptions, 
we will not see many distressed transactions,” 
said Laura Hernando, head of hotels at Colliers 
Spain. “As already observed, quality assets 
have weathered the storm best and will 
continue to do so. The market fundamentals 
are very positive, including the country’s global 
leadership in tourism, strong investor appetite, 
excess liquidity with interest rates at historic 
lows, high purchasing pressure and plenty of 
repositioning opportunities.” 

Into 2022, the deals continue. French group 
Perial Asset Management has just announced 

the acquisition of nine B&B branded hotels 
across Spain, to be held in its SCPI PF Hospitalité 
Europe fund. The hotels are coming on board in 
two deals, with the first five properties already 
acquired for EUR25m, and the remaining 
four developments due to migrate in May for 
EUR33.4m. The assets have leases to operator 
B&B with 11 years remaining.  

“This transaction is fully in line with the 
strategy of our SCPI PF Hospitalité Europe, 
which targets real estate assets in European 
cities in the managed accommodation sector,” 
commented Stéphane Collange, investment 
director at Perial Asset Management. “We pay 
particular attention to the quality of operators 
such as B&B Hotels, which thanks to its budget 
and economy positioning for business tourism 
has demonstrated its resilience during the 
health crisis.”  

Industry organisation Exceltur expects the 
Spanish tourism sector to reach 88% of 2019 
levels during 2022, representing EUR135bn of 
economic activity. All being well, the sector 
should recover to deliver 10.5% of Spanish GDP, 
up from 5.5% in 2020.  

In a new report, it expects to see the business 
picking up from April, noting: “Most business 
people are again postponing the full recovery of 
revenues to pre-pandemic levels to 2023, as a 
result of the triple impact of Omicron, and the 
energy and supply crisis at the end of 2021.” 

During 2021, the Spanish government had 
hoped to attract 45 million visitors, but rounds 
of travel restrictions and Covid worries reduced 
that number to 31 million for the full year.  

Regional and beach destinations are expected 
to enjoy a stronger recovery, as city destinations 
continue to suffer from the lagging return of 
business travellers.  

In its recent annual update, property adviser 
Christie & Co expected a quick recovery of the 
leisure market, positively impacting coastal 
and island markets, along with city markets 
that have a strong leisure draw. But in its 
yearly review, the company also warned that 
the recovery of corporate demand in cities will 
be protracted. 
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The report adds that banks have been hesitant 
to advance new lending, or to take on new clients. 
“This is expected to shift in 2022, as markets 
continue to recover and hotel performance 
improves, and we should see lender confidence 
in the sector return. Alternative financing was 
very expensive at the beginning of the year but 
the cost has gone down to 5% and 6%. This 
makes it very competitive despite the lower LTV 
ratios typically applied.” 

Christie & Co predicts more mergers between 
hotel companies too, with strongest investor 
interest likely to be in the resort markets, 
notably the Balearics.  

Jorge Marichal, president of the Spanish 
Confederation of Hotels and Tourism 
Accommodations, declared the organisation 
“cautiously optimistic” at a January press 
conference. Should no further Covid-related 
hiccups affect the market, he is hopeful that 
Holy Week - the second week of April - will 
start a tourism boom.  

A survey of member properties - representing 
operators of 11.8 million beds in 16,000 hotels 
- was recently carried out by PwC, and found 
2022 booking volumes for the first three months 
substantially ahead of the previous two years.  

CEHAT secretary general Ramon Estalella 
said that so long as travel restrictions eased, 
then tourists will come: “Spain has long been 
Britain’s beach and bookings from the UK will 
return to their previous levels in time, but 
probably not tomorrow.”  

HA PERSPECTIVE
By Andrew Sangster: The general consensus is that 
leisure will lead the recovery and so Spain, which 
has a huge leisure inbound market, ought to be well 
positioned to exploit this upturn. 

The UN World Tourism Organisation records Spain 
as having enjoyed USD79.7bn of tourism receipts in 
2019, just ahead of France’s USD63.5bn but behind 
the USD193.3bn of the US in the top global three. How 
long will it take to catch up again? The majority view 
of UNWTO’s panel of experts – full disclosure, I’m a 
member – believe it will be 2024 before we see a full 
recovery to pre-pandemic levels.  

The Omicron variant has obviously dealt a 
significant blow to rapid recovery hopes in the short-
term, but it may force a change of thinking that leads 
to an irreversible shift in how the pandemic is dealt 
with. That the UNWTO is against travel restrictions 
will come as no surprise but now the World Health 
Organisation is joining in the chorus, pointing out 
that they not only cause economic and social harm 
but also “discourage transparent and rapid reporting 
of emerging variants of concern”.  

If this anti-lockdown atmosphere holds, then 
2022 should be a much stronger year for travel 
recovery than many are currently forecasting – I was 
more optimistic than consensus in UNWTO’s panel. 

Despite Omicron, the International Monetary 
Fund is still forecasting strong global growth this 
year, up 4.4%. China and Brazil are the stand-out 
weak spots, with nearly a standstill in the latter’s 
growth and China hitting headwinds that bring it 
almost down to the average rate of global growth. 

At FITUR, the Madrid tourism trade fair held last 
week, there was growing optimism. Palladium Hotel 
Group was bullish about its prospects, predicting that 
turnover would be higher this year than it was back 
in 2019.  

Spanish hotel giant Melia is also hopeful, 
predicting that its resort destinations “may reach 
2019 levels of RevPAR”, though its city hotels are 
expected to be see a slower recovery. Resort hotels 
make up 61% of Melia’s portfolio and 2021 was a 
good year for premium properties, topping 2019 
rates by 15%. 

The flip side of a renaissance in Spain will be a 
downturn in the North European staycation market. 
Headlines this week suggest that things are moving 
towards the Spanish. The Telegraph, for example, 
said: “Landlords in peril as holidaymakers ditch 
staycations for Europe”. 

It is difficult to disentangle the data but 
cancellations for staycation holidays have soared 
thanks to Omicron. With the ending of travel 
restrictions in the UK, it is questionable how many 
holidaymakers will rebook a staycation this year. 
Normalisation is not good news for everybody, as 
the Peloton share price testifies.

Hotel Analyst is the news analysis service 
for those involved with financing hotel 
property or hotel operating companies. 
     
For more information and to subscribe visit: 
www.hotelanalyst.co.uk

http://www.hotelanalyst.co.uk


As a timeless classic of 
interior design, elements 
in black are a great way to 
make a statement. Whether in 
monochrome bathroom design 
or to create colour contrast to tiles, 
the various Schlüter-Systems products 
in the TRENDLINE coating matt graphite 
black offer numerous design options in 
combination with premium ceramic tile or 
natural stone coverings. Match your shelves, tile 
edge trims and drainage channels for a bold and 
contemporary finish.

To find out more, visit www.schluter.co.uk
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USA
Occupancy    12.6% to 57.6% 
ADR    4.8% to USD124.67  
RevPAR    16.8% to USD71.87

CANADA
Occupancy    35.8% to 41.8%
ADR    15.8% to CAD139.11
RevPAR    45.9% to CAD58.09

COLOMBIA 
Occupancy    28.3% to 42.8%
ADR    6.6% to COP251475.77
RevPAR    33.1% to COP107537.46

BRAZIL
Occupancy    29.6% to 41.2%
ADR    1.9% to BRL330.39
RevPAR    28.3 to BRL136.24

STR provides premium data benchmarking, analytics 
and marketplace insights for global hospitality sectors. 
For more information and to subscribe visit: 
www.str.com

As the world reaches the second anniversary 
of the pandemic, year-end data for 2021 shows 
significant variance in hotel performance 
recovery by region, stemming from different 
levels of restrictions around the world. 

When looking at RevPAR, the Middle East led 
last year by recapturing 85.6% of pre-pandemic 
levels. The region has been a leader in both 
opening to international arrivals as well as 
hosting large-scale events, which has driven 
hotel performance.

In the US, with improved performance as the 
year progressed and influence from inflation, 
the nation reported RevPAR that was 83.2% 
of 2019 levels, though average occupancy 
remained below 60% for only the second time 
since 2011. 

Like in the US, RevPAR recovery in most 
parts of the world is being lifted by ADR. The 
UK recovered 90.1% of 2019 ADR despite 
increased Covid-19 cases and new restrictions 
at the end of the year. In Canada, ADR was 
84.2% of the pre-pandemic comparable due 
to a stronger performance in the second half 
of 2021. Elsewhere, Brazil surpassed its 2019 
comparables in the metric, while Colombia was 
at 93.4%. 

The hotel industry continued to prove its 
resilience in 2021, but recovery did stall for 
many countries late in the year due to the 
reimplementation of Covid restrictions. As the 
world moves further into 2022, and subsequent 
lockdowns phase out, recovery is expected to 
resume and eventually accelerate.

 

Covid-19 Update: 
Fluctuations continue 
around the world

Performance Data
Full-Year 2021 vs 2019* 

(year-over-year % changes and absolute values) 

http://www.str.com
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UK
Occupancy    30.8% to 53.6%
ADR    9.9% to GBP85.37
RevPAR    37.7% to GBP45.75

FRANCE
Occupancy    33.1% to 45.8%
ADR    9.8% to EUR114.92
RevPAR    39.6% to EUR52.68

SAUDI ARABIA
Occupancy    29.9% to 41.2%
ADR    15.7% to SAR511.75
RevPAR    40.9% to SAR210.99 UAE

Occupancy    9.3% to 66.2%
ADR    5.9% to AED531.20
RevPAR    4.0% to AED351.54

AUSTRALIA 
Occupancy    35.7% to 47.4%
ADR    0.0% to AUD185.02
RevPAR    35.6% to AUD87.74

CHINA
Occupancy    17.2% to 54.4%
ADR    8.8% to CNY413.04
RevPAR    24.5% to CNY224.59



Cocktail
by Francesc Vilaró



SIPPING

000www.aheadawards.com

AHEAD travelled the world once again last year, 
touching down in Dubai, New York and London 
to celebrate the best of hospitality experience and 
design, as well as the triumphant return of in-person 
events. And in early 2022, the community gathered 
online to watch the AHEAD Global 2021 virtual 
ceremony, sponsored by RH Contract and split 
into four 30-minute broadcasts hosted by Sleeper’s 
Editor-at-Large Guy Dittrich. 

Marking the culmination of four regional heats, 
winners from the Middle East and Africa, Asia, 
Americas and Europe competed head-to-head 
across 15 categories, with each entry discussed 
and deliberated by a 64-strong panel of judges that 
included regional chairs Isabel Pintado, Senior Vice 
President of Design and Innovation at Four Seasons 
Hotels & Resorts; Troy Hickox, Head of Hotels & 

Lifestyle Development for Galaxy Entertainment 
Group; Christopher Webb, Vice President of 
Architecture & Design at Hilton Worldwide; and 
Aliya Khan, Vice President of Design, Lifestyle 
Brands at Marriott International. 

Judging took place over Zoom with the panel 
of owners, operators, architects and designers 
asked to assess each project on its commercial 
viability, creative excellence and ability to provide a 
memorable guest experience – this time on a global 
scale. The resulting champions encompass all that is 
great about hospitality, from big to small, branded to 
independent, and urban to bucolic.

The four-part ceremony is available to watch online 
in full, where you can view winning presentations 
and hear the regional chairs discuss standout trends 
among the triumphant projects.

AHEAD GLOBAL

http://www.aheadawards.com


G UESTROOMS

ZANNIER HOTELS BÃI SAN HÔ  
PHÚ YÊN, CENTRAL VIETNAM
Zannier Hotels / Zannier Hotels Interiors / 
Sko (masterplan) / Beyond Design

After wowing the judges at AHEAD Asia with its authentic 
offering of barefoot luxury, Zannier Hotels Bãi San Hô 
scooped the global prize for best Guestrooms. Conceived 
by Beyond Design, the 245-acre resort impressed with 
its rustic accommodations, which immerse guests in the 
colours, materiality, tactility and details of the locality, 
whilst demonstrating a sincere respect for its surroundings. 

Judges’ comment: “Zannier focuses on restraint and 
edit, as opposed to design for design’s sake. We respect 
that the industry now recognises that not everything has 
to be elaborate and overdone, instead celebrating what 
is genuinely true to the site, to the building and to the 
location. It shows discipline to embrace what is already 
there, rather than layering on more.”

BAR,  CLUB  OR  LOUNGE /  V ISUAL  IDENTITY

BERTIE’S BAR AT THE FIFE ARMS – BRAEMAR
Artfarm / The Fife Arms / 
Russell Sage Studio / Here Design 

Having taken home the Bar accolade at AHEAD Europe, 
Bertie’s Bar at The Fife Arms was once again triumphant on 
a global scale, while also picking up an award for its visual 
identity. Designed by Russell Sage Studio, the seductive 
whisky den won praise for its sumptuous interiors and 
immersive experience, in which guests are encouraged to 
browse the library of liquors that are elegantly displayed 
like books on shelves.

Judges’ comment: “There’s a real sense of playfulness at 
Bertie’s Bar, which is something we need more of in the 
hospitality sector in the current climate. Everything from 
the materiality and lighting to the approach is an avalanche 
for the senses; you can lose yourself for hours here.”



LOBBY &  PUBL IC  SPACES  /  SPA  &  WELLNESS

PARK HYATT NISEKO HANAZONO – JAPAN
PCPD Investments / Hyatt / 
Nikken Sekkai / Bar Studio 

Park Hyatt Niseko Hanazono dazzled the judges with its 
public spaces and wellness offering amongst both regional 
and global competition. Realised by Nikken Sekkai and Bar 
Studio, the intimate mountain lodge received acclaim for 
its refined interiors with framed views, which allow the 
outside to become a feature within the space. 

Judges’ comment: “The psychological feeling of safety 
produced when out in nature is intrinsic to feeling relaxed; 
offering a hybrid of feeling both physical and psychological 
safety is the key to success for hotels, from both a design 
and business perspective. As a ski resort in an alpine region, 
Park Hyatt Niseko Hanazono offers the best of both worlds, 
acting as a cocooning sanctuary away from the snow during 
the winter, yet with large framing windows that welcome in 
the sun throughout the summer months.”

HOTEL  RENOVATION &  RESTORATION

OKU IBIZA – SPAIN
Westfort Capital / Oku Hotels / MG&AG Architects 

MG&AG Architect’s renovation in Ibiza received praise at 
the regional heats, and the modernist hideaway went on 
to receive global recognition. The panel applauded the  
approach to connect the newbuild element and existing 
property using honest materials and consistent layering.

Judges’ comment: “There’s a real sense of sustainability to 
the natural materials and timbers used at Oku Ibiza, where 
a design-led approach to hospitality often fuses old and 
new. The introduction of dark stain materials, as well as 
designs that evolve over time, is apparent. The feeling is 
of curation and the evolution of materials, which are very 
much pared back and more about texture and tactility.” 

AHEAD



LANDSCAPING &  OUTDOOR SPACES

LIJIANG HYLLA VINTAGE HOTEL – CHINA
Lijiang Jietuolin Tourism Development Co / 
Chengdu Wuyulan Cultural Tourism Development Co / 
Hylla X Yang Fei / Yang Fei, Li Jun, Tiian Shen, Cheng 
Yue / Hangzhou Guantang Interior Design Co / 
Z’Scape / Gad

One of the most decorated hotels within the AHEAD Asia 
awards scheme, Lijiang Hylla was once again triumphant in the 
Newbuild and Landscaping categories at the Global level. The 
self-proclaimed ‘vintage museum’ stood-out for its ability to 
link its past with a forward-thinking philosophy, focusing on a 
natural and sustainable approach to mountain resorts that blends 
collectible Mid-Century furniture with local artisan-made details 
and an evolving art collection.

Judges’ comment: “Lijiang Hylla Vintage Hotel demonstrates how 
craftsmanship, authenticity and materiality are intersecting more 
and more. These concepts of found objects and materials, as well 
as upcycling, will continue to grow as a movement. Where they 
were once perhaps more of a novelty or the odd strong statement 
of a sustainable effort, they’re now evolving into things that are 
actually expected.”

LODGES ,  CABINS  &  TENTED CAMPS

CASA OJALÁ – TUSCANY, ITALY
Casa Ojalá / Rosewood Castiglion del Bosco /
Beatrice Bonzanigo

After taking home AHEAD Europe’s first-ever Lodges, Cabins 
& Tented Camps award, the innovative Casa Ojalá made it all 
the way to the top at AHEAD Global too. A uniquely immersive 
space within the rugged landscape, the luxury cabin offers guests 
complete control of their surroundings, allowing for a unique 
and personalised experience. Inspired by the nautical world, the 
mechanical system enables residents to effortlessly adapt the 
configuration to their whims by opening and concealing walls, 
floor and ceiling tiles, and furniture – all at the pull of a rope.

Judges’ comment: “The global pandemic has forced people 
to look at new ways of living, which is why Casa Ojalá is such 
a good idea and so successful. In times of increased interest in 
nomadism, the project is an ingenious and creative response as a 
mobile habitat, bringing fresh thinking to the concept of lodges, 
cabins and tented cabins. The powerful ensemble between 
design, engineering and technology has taken the idea of hybrid 
spaces to a whole new level. Casa Ojalá captures the imagination 
of communing with nature in remote corner of the world.”



RESORT

ONE&ONLY MANDARINA – MEXICO
RLH Properties / One&Only Resorts / Kerzner 
International / Studio Rock Joy / Studio Caban 

The three-time AHEAD Americas 2021 winner One&Only 
Mandarina remained popular among the global panel, taking 
home the prize for best Resort. Conceived by Studio Rick Joy 
and Studio Caban, the low-impact project was applauded for its 
sympathetic approach to the environment, using local Cumaru 
wood and modern Mexican artwork to create a strong sense of 
place and dissolve the boundaries between inside and out. 

Judges’ comment: “The integration within the site is really what 
sings at One&Only Mandarina, particularly how it uses the 
cliffs to its advantage by moulding the guest experience around 
the positioning of the rooms. The real winner here however is 
the treehouses; we’ve all seen the simpler manifestations of 
treehouses in hospitality, but with these beautifully integrated 
spaces, guests don’t know where the interior ends and the exterior 
begins. All of the detailing and materiality feels very congruent 
and appropriate to the site. The designers did an exceptional job 
in being almost surgical with their selections to really enhance 
the site rather than detract from it.”

NEW CONCEPT

PATER NOSTER LIGHTHOUSE 
HAMNESKAR, SWEDEN
National Property Board Sweden / Toplite Invest / 
Stylt Trampoli

A fiercely competitive category at the Global level, the New 
Concept award went to the buzzworthy Pater Noster Lighthouse, 
situated on the remote Hamneskär island outside Marstrand 
on the Swedish west coast. For almost 110 years, the lighthouse 
acted as a home for generations of lighthouse keepers, before  
Stylt Trampoli sought to breathe new life into the landmark 
by creating nine guestrooms accommodating up to 18 guests, a 
restaurant, bar and outdoor café. Today, Pater Noster showcases 
Sweden’s nautical beauty and unique surroundings, while being 
completely at the mercy of nature in one of Scandinavia’s most 
windblown, barren and exposed locations.

Judges’ comment: “The collective confinement we have 
experienced over the past two years has resulted in a powerful 
desire for an escape from the rigours as modern life. A courageous 
and adventurous project, Pater Noster offers a unique sense of 
disconnection and sanctuary by allowing guests to leave their 
day-to-day life behind and experience real seclusion.”

AHEAD



RESTAURANT

THE CHINESE NATIONAL 
AT SWISSOTEL – JAKARTA
PT. Multi Artha Pratama / AccorHotels / 
PTI / EDG Design

Having picked up the Restaurant accolade at the Asia 
awards back in September, The Chinese National at 
Swissotel Jakarta went on to receive the Global award for 
its innovative take on F&B. Four Chinese specialty venues 
in one, the creative complex won praise from the panel for 
both its clever use of space, planning and screening, which 
teases guests and leaves them wanting more.

Judges’ comment: “Today, luxury is about creating 
environments that are not so much designed to impress 
but to evoke emotions and make guests feel something. The 
Chinese National does just that – the interiors draw people 
in and make them want to walk through those doors, sit in 
each of those spaces and enjoy the finest cuisine.”

SUITE

HARBOUR HOUSE AT ROSEWOOD HONG KONG
New World Development / 
Rosewood Hotels & Resorts / 
Kengo Kuma Associates / tonychi studio 

After scooping the prize for best Suite at the regional 
heats, Rosewood Hong Kong’s 290m2 Harbour House 
went on to be successful against its global competitors. 
Designed by tonychi studio, the private mansion in the sky 
is characterised by wraparound floor-to-ceiling windows, 
which look out across Victoria Harbour and the suite’s 
landscaped gardens.

Judges’ comment: “It’s been interesting to see villas and 
even suites that are on the corners of buildings in order 
to encompass more space. Instead of the typical three 
walls and a window, suites are opening up fully and all the 
way around. Even in the urban context, the hotel sector is 
going to see more conservatories, winter gardens, rooftop 
enhancements and urban jungle curation in the future.”



EVENT  SPACES  /  HOTEL  CONVERSION /  ULT IMATE  ACCOLADE

NOMAD LONDON – UK
Sydell Group / Bow St Hotels / NoMad /
EPR Architects / Roman & Williams 

One of the most decorated hotels within the AHEAD Europe 
2021 programme, NoMad London stood out amongst its 
global competitors too, taking home the coveted Ultimate 
Accolade award. While many aspects of the project were 
celebrated amongst the panel, most impressive was the 
careful conversion of the historic, Grade II-listed Bow 
Street Magistrates’ Court and Police Station into a new 
icon of the London hospitality scene.

Judges’ comment: “A sense of architectural authenticity 
really jumped out at NoMad London, with a deep cultural 
understanding of the location and heritage demonstrated 
through the design. In doing so, the team invited the 
community to be a part of the project from the ground up. 
In nearly all of the shortlisted and winning properties this 
year, the sense of giving something back to the community 
was paramount to the success of the project.”

PEOPLE ’S  CHOICE

THE CHOW KIT – KUALA LUMPUR
Ormond Group / Post Company / Tropical Area

Following a global public vote amassing over 1,000 votes, 
The Chow Kit was crowned the People’s Choice, adding to 
wins at AHEAD Asia for Hotel Renovation & Restoration 
and Visual Identity. The judges were impressed by the 
property’s recent transformation, crediting the rigour 
of detail from architecture and interior design to guest 
experience for creating a true sense of place infused with 
both regional and cultural context.

Judges’ comment: “This is an excellent demonstration of 
how to successfully convert an existing budget hotel into an 
upscale lifestyle property, infusing the new perspective of a 
neighbourhood in rejuvenation while maintaining elements 
of the original context. The design is both consistent and 
sympathetic to the building and its context. The clever use 
of colours and materials also creates a distinctive guest 
experience that feels truly boutique.”

AHEAD
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Working in close collaboration with the professional team, BECK are delighted to have been the main 
contractor on NoMad London. To find out more, please contact Vanessa Budd: vbudd@beckinteriors.com
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We started using organic materials two 
decades ago, long before sustainability 
was a widely-used term,” says Mark 

Tremlett, co-founder of Naturalmat, as we test 
out mattresses at the company’s showroom in 
Chiswick. “It runs to the core of who we are and 
what we do.”

Ahead of its time, this approach – a move 
away from the use of man-made synthetics in 
favour of natural fibres – is one that has only 
grown in importance, both for the company 
and for the sectors it serves. Having started out 
making mattresses for marine use, Tremlett and 
co-founder Peter Tindall soon expanded to the 
nursery, and later to home and hospitality. Since 
then, Naturalmat has worked with the likes of 
Six Senses, Yotel and The Hoxton to elevate 
the sleep experience in their hotels, as well as 
boutique properties The Mandrake and The Bull 
Inn, which share its sustainability values.

Guided by the principle that chemical-free 
components promote healthier sleep, the 
Devon-based company uses organic materials to 
manufacture its beds, headboards, mattresses, 
toppers and bedding – all of which are crafted 
by hand at a workshop in Topsham, Exeter. 
Other than the springs – which do contain 14-
18% recycled steel – every element is certified, 
from the coconut coir, lambswool and cashmere 
to mohair, latex and cotton. Naturalmat prides 
itself on knowing the exact source of each 
ingredient too; the wool for example comes 
directly from certified organic farmers located 

right on the doorstep. “Our design methods 
revolve around our ingredients; it’s a question 
of what we can achieve with the base materials,” 
Tremlett explains. “We’re obsessive about 
everything that goes into our products.” 

Such precision carries through to the look and 
feel of Naturalmat’s beds, with the design team 
crafting timeless silhouettes. For Tremlett, 
this marriage of form and function is critical, 
especially in the hospitality sector: “The first 
thing guests see when entering a hotel room is 
the bed, so we have to make our products look 
good,” he confirms. “We approach things from 
a bedmaker’s perspective as well as a designer’s 
perspective – the two worlds must collide to 
create something that is knockout not just 
aesthetically but for the sleep experience too.”

With sleep becoming a major lifestyle topic 
during recent times, and travellers making 
increasingly informed decisions on where to 
stay in light of the climate crisis, Naturalmat has 
stepped up its ecological efforts by releasing a 
detailed impact report that outlines its strategy 
over the next three years. “We have spent 
time examining our own systems, values and 
position, not only in the hospitality industry but 
in the wider community,” Tremlett reflects. “As 
a result we’ve set clear targets on where we 
want to be in 2025 and beyond, as we look to 
use our expertise and know-how to become a 
patron for change.”

These ambitious goals focus on moving 
towards a mattress industry without waste, 

essentially creating a fully closed loop service 
through its Mattress for Life initiative. Since 
day one, Naturalmat has designed mattresses 
that can be broken down to their individual 
components for end-of-life recycling; the 
new initiative now offers options to refurbish 
or donate rather than going to landfill. Even 
deliveries and packaging aim to be plastic-free.

Other strategies include supporting the Devon 
community, working with suppliers to uphold 
human rights and animal welfare standards, 
and forming charity partnerships to tackle 
bed poverty – all practices that are becoming 
increasingly important as hospitality groups 
examine the impact of their own supply chains. 

And as the industry looks to reduce its 
carbon footprint, Naturalmat is playing its part 
by pledging to reach zero emissions across 
operations by 2025. With solar panels installed 
and a switch to electric vehicles in sight, the 
company is already on track to achieving 
its goals. The difficultly will come later with 
reducing carbon emissions across the wider 
supply chain. Despite the challenges, Tremlett 
remains optimistic that Naturalmat can lead 
the way and continue its sustainable journey. 
“We’re a different business to who we were this 
time last year,” he concludes. “Our mission is to 
keep developing the most sustainable products 
in the market, while at the same time ensuring 
that we look after our people, supply chain and 
Devon community.”
www.naturalmat.co.uk

Sustainable Since 1999
Having championed eco-friendly production for over 20 years, Naturalmat 
is taking its ethos a step further with an all-encompassing impact strategy.

Words: Ben Thomas

http://www.naturalmat.co.uk
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SPOTLIGHT
OUTDOOR FURNITURE
& ACCESSORIES

As summer approaches, we share 
our top pick of products designed 
to enhance the great outdoors.

Tribù
Amanu

Amanu, Yabu Pushelberg’s third collection for Tribù, is a 
timeless expression of everyday leisure. Exploring the 
organic beauty and durability of teak, Yabu Pushelberg 
crafted a dining table, dining chair and lounge chair 
characterised by generous proportions. The chairs 
feature woven, hemp-based Canax sling seats, 
suspended within a pared-back teak frame, creating the 
illusion of a floating chair. The dining table meanwhile 
features broad, ceramic tiles that seem to float on the 
discreet yet sturdy teak frame, creating a lightness. The 
rounded edges of both the teak profiles and the outer 
ceramic tiles convey a soft and harmonious look.
www.tribu.com

http://www.tribu.com
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1. Coco Wolf
Largo Round Day Bed

Founded in 2014, Coco Wolf manufactures 
sustainable luxury outdoor furniture in the 
UK. An effortless extension of an indoor 
living area, the Largo collection was 
designed to seamlessly blend comfort 
and style. Sculptural and sensuously 
curved, the outdoor seating range 
radiates minimalist elegance with a 
modern twist. Featuring a circular outline 
and an elegant silhouette, the Largo 
Round Day Bed has an organic shape 
that allows for both day lounging and 
evening entertaining; a focus piece with a 
curvaceous profile, defined by soft lines. 
The Iroko wood base, frame and legs 
are available in 10 different finishes, from 
White Wash to Ebonised.
www.cocowolf.co.uk

2. Feelgood Designs
C317 Lounge Chair

Melbourne-based furniture brand 
Feelgood Designs focuses on natural 
materials, innovative design and quality. 
Still at the cutting edge of style, the 
C317 Lounge Chair is a 1965 classic by 
Japanese designer Yuzuru Yamakawa. Its 
distinct geometric steel frame supports 
a handwoven conical seat, while a 
welcoming form and an angled profile 
helps users enjoy the summer at a gentle 
tilt. With tailor-made outdoor cushions, 
the lounge chair becomes even more 
comfortable. Suitable for gardens, patios, 
rooftop gardens, terraces, swimming 
pools and spas, Feelgood Designs’ 
attractive, functional and durable 
solutions are designed to last. 
www.martaonline.eu

3. Gandia Blasco
Onsen

Devised by Francesco Meda and David 
Quincoces, Onsen is a collection of 
outdoor furniture that comprises elements 
made from stainless steel, leather and 
outdoor fabrics. Together, they create 
a balanced combination where the 
hardness of steel coexists with the 
warmth of leather and a selection of 
fabrics in natural tones. The soul of the 
sculptural furniture is a tubular structure 
in matte stainless steel of high resistance 
and durability, covered by special outdoor 
leather straps that interweave the 
sculptural volumetry in steel. The straps 
also create, on the outside, a sensual play 
of shadows with the projected geometry 
of the girths.
www.gandiablasco.com

1.
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4. Kettal
Giro

For his first collaboration with Kettal, 
Vincent Van Duysen has designed the 
Giro collection, inspired by the classic 
Orkney chair. The initial idea was centred 
around sewing ropes together to create 
the shape of the product itself. As such, 
Giro brings together polypropylene rope 
– a natural and sustainable material that 
can face all kinds of weather – teak eco 
legs and massed acrylic fabric cushions. 
Featuring a variety of shapes, textures 
and materials across the seating options 
and tables, the range together, blends 
harmoniously with exterior environments. 
Giro is available in four frame colours and 
a range of Kettal’s Terrain Element and 
Tonale fabrics.
www.kettal.com

2.
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Choosing the right parasol during the 
planning phase can make all the difference. 
Design your own, customised parasol with 
our support or choose from over 20,000 
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for your project.

At GLATZ, we have been producing parasols 
to exacting Swiss quality standards for over 
125 years, creating elegant, ergonomic, long- 
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1. Gommaire
Fiona

Established in 2015, Belgium-based 
furniture manufacturer Gommaire is 
a reflection of the combined ideas 
and years of experience of designers 
Gommaire Cleybergh, Bert Verelst and 
Laurent De Greef. Its offering includes 
a timeless range of indoor and outdoor 
furniture, complemented by an extensive 
collection of decorative pieces. The 
Fiona Teak Chaise Longue is part of the 
new outdoor collection, which comprises 
a mixture of timeless and innovative 
designs in reclaimed and sustainable 
teak, all-weather rattan and powder-
coated aluminium. With a polyweave seat, 
the lounger can be used with or without 
weather-resistant foam cushions. 
www.gommaire.com

2. Fast
Forest

Designed by Robby Cantarutti & Partners, 
the Forest collection draws inspiration 
from the shapes found in nature. “Nature 
teaches us,” explains Robin Cantarutti. 
“In fact, a fundamental aspect of the 
Forest design is research, which consists 
in observing and copying nature to such 
an extent as to establish a close bond 
with it, using the same language in its 
design.” Made from aluminium, the 
collection comprises a chair, armchair, 
stools, a lounge version and rocking chair, 
all available in 14 colours: creamy white, 
green tea, white, black, metal grey, pearl 
gold, pastel blue, dust grey, iron grey, 
midnight blue, petrol blue, maracuja, 
terracotta and forest green.
www.fastspa.com

4. Tuuci
The Maybourne Riviera

Tuuci has supplied over 100 shades to 
The Maybourne Riviera, the forthcoming 
hotel built on a rocky peninsula above 
the French town of Roquebrune-Cap-
Martin. The outdoor areas are shaded by 
Tuuci’s Ocean Master M1 Classic, Ocean 
Master Max Cantilever, Ocean Master 
M1 Manta and Ocean Master M1 Zero 
Horizon models, all of which feature the 
brand’s patented bracket system. The 
elegant, modern and stylish parasols 
correspond with the hotel’s design, 
envisioned by renowned names like 
André Fu, Bryan O’Sullivan Studio and 
Jean-Michel Wilmotte. The hotel features 
69 guestrooms and suites, all offering sea 
views from their own private terraces. 
www.tuuci.com

2.
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3. Vincent Sheppard
Lento

As its name implies, the Lento collection 
– Italian for slow – is all about taking it 
slow. Designed by Bertrand Lejoly, the 
eye-catching outdoor furniture pieces 
are characterised by a mix of natural 
teak wood, tactile polypropylene rope 
and comfortable cushions united in 
low-slung designs. While the overall feel 
is laid-back and relaxed, the prominently 
featured solid teak legs and high woven 
rope backs give the collection a rich and 
engaging personality. The anthracite rope 
and warm teak pair well with the Lento 
coffee and side tables. The tables feature 
a light-toned ceramic tabletop, which 
creates a spacious feeling while adding 
structure too.
www.vincentsheppard.com

http://www.gommaire.com
http://www.fastspa.com
http://www.tuuci.com
http://www.vincentsheppard.com
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1. Tropical Concrete

Inspired by vibrant cities with grand 
boulevards, open squares and dazzling 
architecture, Tropical Concrete combines 
vigorous natural elements such as rope, 
teak and ceramics with relaxing cooler 
shades that symbolise the growing 
synergy between city and nature. Sofas, 
loungers and lounge chairs in silver, 
grey, anthracite and black hues are 
complemented by deep, vibrant shades 
of green. Pictured here in Tropical 
Concrete: Flex sofas, Touch poufs and 
Lumo outdoor lighting. Style with Lumo, 
Touch and Twist.

2. Crisp Water

Characterised by the fusion of robust 
materials with royal nautical colours, Crisp 
Water features light metallic or white 
frames with silver ropes or aluminium that 
complement minimalist surroundings and 
pearly white, concrete settings. There is 
also the option of adding a contrasting 
black teak nero tabletop or choosing 
white marble for a more diffused effect. 
Sofa and lounge chair cushions come 
in nautical, leather or white varieties. 
Pictured here in Crisp Water: the 
sophisticated Radoc chair combined with 
bold blue throw pillows.

3. Salty Dunes

Modern and timeless, the furniture within 
Salty Dunes takes inspiration from the 
ocean and sand, swayed by supple rope, 
seaborne colours and weathered wood. 
The seaside edit presents the opportunity 
to mix and match a soft flint base with 
a natural teak tabletop. Grey travertine 
ceramic with brown accents generates 
a ‘ton-sur-ton’ effect that blends with 
the natural surroundings, while concrete 
ceramic brings a more contemporary 
look. Pictured here in Salty Dunes: the 
Flex modular sofa and new Flex lounger, 
accompanied by Cobi coffee tables.

4. Tender Earth

Tender Earth combines the
natural strength of rope, teak and 
ceramics with warm, earthy tones. Chairs, 
loungers and sofas can be furnished with 
royal cushions that fuse solid fabrics, 
subtle structures and muted colours: 
terracotta, pale red, grey, beiges and 
brown. Mix and match warm teak with 
a soft brown-grey Fossil ceramic for 
majestic wining and dining under the 
Mediterranean sun. Pictured here in 
Tender Earth: the Zendo Sense collection 
– a new take on a Manutti icon.
www.manutti.com
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Manutti
Each inspired by a different outdoor environment, Manutti has crafted a 
series of moods in materials, colours and designs to match every setting.

http://www.manutti.com
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1. Point
Long Island

“My goal with Long Island was to make 
it as desirable and well finished as a 
piece of indoor furniture, with a similarly 
detailed design,” explains French 
product designer Christophe Pillet on 
the intention for his new collection for 
Spanish manufacturer Point. “I sought to 
create the feeling that these pieces have 
always existed.” Straight shapes and slim 
lines define the silhouette of Long Island, 
a modular collection of outdoor furniture 
comprising an armchair, a sofa and a 
chaise longue, which adapt to fit each 
space. The series seeks to become a new 
classic and consists of 13 pieces that are 
complemented by three tables with an 
aluminium structure.
www.point1920.com

2. Palececk
Outdoor Lighting

Furniture, accessories and lighting 
manufacturer Palecek combines its 
distinguished quality in wicker, rattan and 
other natural materials with the playful 
nature of light in a diverse collection 
of new lighting. Whether whimsical, 
handcrafted or modern, Palecek has the 
light sources for accenting, dramatising 
or setting the mood in any room or 
exterior space. The newly expanded 
outdoor lighting categories offer the 
best of both worlds: meticulous style and 
craftsmanship married with engineering 
and design that withstand damp or wet 
environments. Palecek Hospitality lamps 
are wired, tested and UL certified with the 
highest attention to detail. 
www.palecek.com

3. Janus et Cie
Kyoto Alu

Janus et Cie has reimagined its interior 
collection, Kyoto, for exterior use. 
Rigorously engineered in powder-coated 
aluminium, Kyoto Alu offers the allure of 
rattan while also being built to endure 
the elements. The collection draws on 
its name and inspiration from Kyoto, 
a city with a rich craft culture. Like its 
sister collection, the handcrafted appeal, 
generous proportions and distinctive 
patterns of the range are elevated by 
plush cushions; however, unlike its 
exclusively lounge predecessor, Kyoto 
Alu includes a scaled armchair. Offered 
in Lava and Limestone, Kyoto Alu 
coordinates with Janus et Cie’s Amari, 
Wing and Vino collections. 
www.janusetcie.com

4. B&B Italia
Borea Sunbed Lounge

Borea, the outdoor collection designed by 
Piero Lissoni in 2021, has been enriched 
by the arrival of two new sun loungers: 
Borea sunbed and Borea sunbed lounge. 
Made from a curved aluminium tube 
frame, the Borea sunbed lounge is 
available in two versions: chaise lounge 
and sofa, both of which feature a large 
reclinable back. The chaise lounge has 
an elongated, welcoming form suitable 
for one or two people lying or reclining, 
and by lowering the back, the sunbed 
becomes an island with multiple uses. 
The same is true of the Borea sofa, with 
construction and structural features that 
are suitable for the pool, the lawn or even 
the terrace. 
www.bebitalia.com
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1. Stellar Works
Ming

Drawing on the past to inspire the 
present, the Ming collection by Stellar 
Works revisits the historic decorative 
arts of China to create a crisp and 
contemporary furniture style. Design duo 
Lyndon Neri and Rossana Hu looked to 
their Asian heritage for the collection, 
mixing ornamental motifs with modern 
Western functionality. The result is a 
series of intricate stacking chairs and 
tables that work effectively both as solo 
pieces as well as a family grouping. 
The original Ming chair was realised in 
wood and was quickly followed by an 
aluminium version, which is available in 
three different colourways – black, white 
and grey.
www.stellarworks.com

2. Expormim
Petale

Devised by Valencia-based MUT Design 
for Expormim, the Petale chair utilises 
minimal materials without sacrificing 
comfort and purpose. Made from 
stainless steel tube and textile, the 
piece features a petal-shaped backrest 
to provide support, which can be aided 
further by a customisable cushion. 
Measuring slightly smaller than the 
brand’s standard chairs – 48cm x 53cm x 
84cm – Petale is stackable and suitable 
for both indoor and outdoor spaces. This 
spring, the Spanish furniture company is 
also developing Petale to allow further 
customisation with three new patterns of 
woven rope backrests, as well as adding 
a matching stool to the range.
www.expormim.com

3. Barlow Tyrie
Layout Deep Seating

Designed by Andrew Jones and 
Nathalie de Leval, the Layout Deep 
Seating collection comprises two sizes 
of upholstered seats and five tables; 
upholstered backs and arms are separate 
components and can fit on any side of 
the seating units to create sofas, corner 
sectionals, loungers, chairs, ottomans 
and many asymmetric configurations. 
The upholstered seats and premium 
teak tables use a refined frame made 
from marine-grade stainless steel that is 
powder-coated in a choice of two colours. 
Layout Deep Seating’s versatile modular 
system of upholstered sofas and coffee 
tables is complemented by the Layout 
Dining collection.
www.teak.com

4. Ethimo
Rotin

A new collaboration between Ethimo 
and Studio Zanellato/Bortotto has led to 
the creation of Rotin, a lounge collection 
where shape, colour and substance come 
together to tell the story of a new way 
of thinking, as well as the enjoyment of 
relaxing in the open air. Comprising a 
sofa, lounge armchair, coffee table and 
pouf with a structure in pickled teak, Rotin 
is inspired by Asian tradition, which sees 
bamboo as the main element for outdoor 
furnishings together with techniques 
normally used in the production of rattan 
furniture. Rotin is also the first product 
line in the Italian brand’s catalogue to 
be entirely manufactured with technical 
structural upholstery.
www.ethimo.com

1.

3. 4.

2.

http://www.stellarworks.com
http://www.expormim.com
http://www.teak.com
http://www.ethimo.com


S h ow roo m      Lo n do n , d e S i g n c e ntr e c h e L S e a h a r bou r
m i L a n / Pa r i S / ro m e / ca n n e S / co Log n e

eth i m o.co m

P
h

 b
e

r
n

a
r

d
 t

o
u

iL
L

o
n

ac e by Patr i c K n o rgu et



SPOTLIGHT

174

1. Varaschin
Noss

The Noss collection, designed by Edoardo 
Gherardi for Varaschin, has welcomed 
two new pieces: an easy chair and a 
stackable stool, which arise from a play 
of lines and surfaces that slide fluidly 
into space. The bending of the legs, 
the drilling of the seat, the functional 
backrest, and the joints and stackability 
are details that make the project a small 
piece of architecture capable of fitting 
into the outdoor space with lightness 
and respect for the natural context 
that surrounds it. Made entirely from 
aluminium and available in nine colours, 
the easy chair and the stool of the Noss 
collection are eco-friendly furnishings 
suitable for any outdoor setting.
www.varaschin.it

2. Glatz
Palazzo

With its giant parasols Palazzo Style, 
Noblesse and Royal, Glatz offers hotels 
and restaurants a shading solution with 
countless customised design variations 
that can be tailored to individual design 
wishes. For the 2022 season, the 
manufacturer has further optimised the 
Palazzo line with even greater ease 
of use, increased wind stability and 
corrosion resistance. Now integrated into 
the struts, the LEDs can be separately 
controlled via remote for direct or 
indirect, dimmable lighting in a range 
of colours. Glatz has also improved the 
parasols’ corrosion resistance using fibre 
glass reinforced plastic, stainless steel 
and tougher powder coating.
www.glatz.ch

3. Minotti
Torii Nest Outdoor

Designed for indoor environments in 
2020, Torri Nest is now migrating to 
open-air living spaces in armchair, lounge 
and dining, and little armchair versions. 
With structural details linked to Japanese 
tradition, the seats play with round-edged 
volumes, thin profiles and the formal 
simplicity of an extremely intricate design. 
The backrest’s varnished tubular steel 
frame, covered in woven cord in ecru 
and dark brown, sits on a base in natural 
teak or dark brown stained mahogany, 
supported by varnished aluminium 
legs with a polished, bronze-coloured, 
anti-touch finish. The three chair types 
are available in fixed and swivel without 
return versions.
www.minotti.com

4. Leisure Plan
Paros by Dedon

Designed by Jean-Marie Massaud, Paros 
is a woven modular lounge system 
with generous proportions, a grounded 
presence and luxurious comfort that harks 
back to the roots of the brand. The low 
horizontal volumes, signature machine-
aluminium feet and specially developed 
natural new strand of Dedon Fibre put 
Paros in a class of its own. The design is 
finished in silt, a warm matte colourway 
that lends greater depth while melding 
easily with organic elements. With its 
large circular feet made of stainless steel, 
the collection can be set on the grass 
as well as on a terrace or deck. Paros is 
available from Leisure Plan along with a 
host of other Dedon collections.  
www.leisureplan.co.uk
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1. Sanipex Group
Luxury Outdoor 
Living Reimagined

Sanipex Group’s carefully curated 
collection of products enhance any 
outdoor space. In line with the latest 
design trends, the company’s expertly 
crafted collections offer endless 
combinations to elevate a wide range 
of aesthetics, from organic biophilic and 
understated Scandi-styling to opulent 
maximalist and sleek modernist looks. 
Offering various solutions to switch up 
the outdoor style, including sofa sets, 
daybeds, dining sets, decorative lighting, 
poolside loungers, planters, firepits, patio 
heaters and accessories, Sanipex Group 
products combine standout visuals 
with quality and craftsmanship.
www.sanipexgroup.com/uk

2. Ligne Roset
Murtolli

French furniture manufacturer Ligne 
Roset has expanded its outdoor furniture 
collection for 2022. Designed by Christian 
Werner, Murtolli is a large outdoor settee, 
the comfort of which makes use of the 
company’s indoor expertise. A broad 
seat platform, made from fibreglass 
slats and ultra-flexible foam, is mounted 
on a matte black aluminium base and 
covered in a water-repellent cover. The 
seat cushions, foam and wood, protected 
by a water repellen liner and a non-slip 
outdoor fabric, have a particular shape 
with two different slopes, which makes 
both a lounge or seated position possible. 
As with Prado, the seat cushions enable 
each user to find their ideal position.  
www.ligne-roset.com

3. Jardinico
Legna

Jardinico has released an update of the 
Legna collection, featuring harmonised 
dining settings with sleek flowing lines 
that pay tribute to craftsmanship and pair 
well with nature’s colours and materials. 
The ceramic table top is characterised 
by an intense taupe and grey colour 
featuring a subtle pattern and pores to 
add uniqueness and charm; the stone 
elevates any outdoor setting while 
requiring low maintenance. Preserving 
its original character, the dining setting 
opportunity forms the perfect addition 
to the brand’s existing Legna collection. 
Offering maximum comfort, the entire 
collection fits both rustic and modern 
environments.
www.jardinico.com

4. RH
Avila 

Designer Anthony Spon-Smith’s 
mixed-material collection for RH 
integrates historical elements to 
create a contemporary classic. Avila’s 
low-slung seating and distinctive raked 
legs offer a nod to Mid-Century design, 
while a signature single back support 
echoing Ancient Greece forms an open 
architectural framework. The silhouette’s 
inset handwoven panels and nuanced 
angles add textural dimension and visual 
balance. Comprising tables and various 
seating options, the Avila collection is 
available in natural solid teak with two 
finish options or handcrafted aluminium 
with sand all-weather rope and Limonta’s 
Italian Performance Basket Weave. 
www.rh.com
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Wall & Decò
Contemporary Wallpaper

Forming an unusual geography of styles and 
colours, Wall & Decò’s new Contemporary 
Wallpaper collection comprises three mood 
boards: Deep Nature, Red Heart and Heritage. 
Deep Nature (pictured) combines abstract and 
rarefied influences with darker tones that pay 
homage to Mother Earth, while Red Heart is 
defined by a colour rather than a stylistic feature, 
reinterpreted for sophisticated interior settings. 
Finally, Heritage reflects the ambience of today 
as well as preserving the past; the idea being that 
objects and details inherited from ancestors can 
enhance an environment, adding interest thanks 
to the story they tell.
www.wallanddeco.com

http://www.wallanddeco.com
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LSA International
SS22

Designed to enhance shared dining experiences, LSA 
International’s S/S 2022 collection features a range of tableware 
combining porcelain, mouth-blown glass and natural oak, as well 
as handmade glass decanters with wooden stoppers, architectural 
vases and modern, tall-stemmed Crystalline wine glasses. 
Throughout the series, the London-based studio has sought to use 
tactile yet sustainable materials such as FSC-certified wood and 
glass. Founded in 1966 and conscious of provenance and craft, 
LSA’s intention is to create contemporary, relevant product ranges 
that endure in both quality and style.
www.lsa-international.com

Unidrain
Reframe Collection

Changing trends and styles aren’t just the raison d’etre of the 
fashion industry – they are also pertinent to the bathroom sector. 
And though functionality always tops the list within a hotel setting, 
form often follows closely. According to Unidrain, the current 
trend sees a move away from chrome and a focus on a tonal 
finish, whether black or brushed brass. As such, the company has 
embraced warmer tones for its Reframe Collection of accessories 
and drains, offering both in the on-trend shades of copper and 
brass. These hues add light to the bathroom space, meaning 
showers can become statement pieces thanks to their glowing 
soap shelves and sleek drains.
www.unidrain.com

Roca
Ona

Taking its name from the Catalan word for wave, Roca’s new Ona 
range has been developed by an in-house team alongside Noa 
Design and Benedito Design. Blending geometric lines and soft 
shapes in a nod to the Mediterranean Sea, the collection comprises 
basins, faucets and bathtubs, as well as WCs, bidets, furniture and 
accessories – all of which feature the latest innovations from the 
brand, including Fineceramic and Stonex materials, the Everlux 
finish, touchless technology and Supraglaze coating. Manufactured 
with a respect for natural resources and a transversal approach to 
sustainability, Ona combines functional and timeless design with 
new standards of hygiene and comfort, making it suitable for hotel 
guestrooms and public spaces with intensive use.
www.roca.com

http://www.lsa-international.com
http://www.unidrain.com
http://www.roca.com
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CASE STUDY

Duravit
No.1

Launched with space saving in mind, Duravit’s No.1 Series is made 
up of washbasins, vanity units, faucets, WCs and bathtubs. The 
washbasins take on a rectangular form and narrow profile that 
allows for a generous inner basin and tap panel, with minimal 
overhang and recessed grip that underline the modernity of 
the design. The basins can also be combined with pedestals, 
semi-pedestals or vanity units. The No.1 tap on the other hand is 
characterised by its upward-facing handle, with mixers combining 
form and function thanks to their long-lasting ceramic cartridges, 
integrated aerators and sustainable features such as energy-
saving cold-water system FreshStart and MinusFlow, which limits 
throughput to 3.5L per minute. Adding to the collection are 
several WCs – such as the DuraStyle Basic model – featuring 
Duravit’s rimless flushing technology, plus a wall-mounted toilet 
for children, bidets and urinals. Completing the line-up are the 
bathtubs, including rectangular options in standard sizes and an 
1800x800mm model available as a two-seater. With depths of 
40cm or 46cm, the tubs are comfortable for sitting or lying, while 
the bathing experience can be enhanced by a whirl function with 
massage effect. The pièce de résistance however is the trapezoid 
built-in bathtub, crafted from sanitary acrylic and offered in three 
sizes with the choice of left or right corner versions. The tub also 
provides a comparatively low filling volume even on smaller floor 
plans, while handles can be added to improve safety.
www.duravit.com

Klafs
Bergwelt Grindelwald, Switzerland

Klafs recently completed the fit-out of the wellness area at 
Bergwelt Grindelwald, an alpine resort in Switzerland. The Fire & 
Ice Spa was supplied with an indoor and outdoor pool by Klafs’ 
subsidiary SSF, which reflects the force of the Lower Grindelwald 
Glacier, while the private units were equipped with a fire sauna, hay 
sauna, salt sauna, steam bath, Sanarium and Polaris ice fountain. 
The fire sauna is dedicated to the element of fire with its hot/dry 
climate, using infusions to promote blood flow. Dark, horizontally 
laid wenge panels accompany hemlock professional benches, with 
a double-walled EcoPlus thermal ceiling reducing heat loss. The 
hay sauna meanwhile is made from walnut and features a scent 
bowl placed on a 20kW Majus heater. Elsewhere, the solid steam 
bath is clad in Vals quartzite and reaches 45 degrees Celsius with 
nearly 100% air humidity. Offering an alternative experience, Klafs’ 
Sanarium allows guests to choose between different forms of 
bathing, from the Finnish sauna to a soft steam bath at around 60 
degrees and an air humidity of 55%. The room climate is enhanced 
by aromatisation, with essential oils made from therapeutic herbs 
or natural fruit. After a steam bath, the Polaris ice fountain provides 
a cool-down. The tingling experience of the ice flakes causes the 
blood vessels, which have expanded due to the heat, to contract 
again quickly. This interplay between hot and cold is an effective 
vascular workout, promoting the removal of waste products.
www.klafs.com
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http://www.klafs.com


ALL  TOGETHER 
NOW 

The ever-changing design experience 
that makes hotels incredible

www.hixevent.com

 @HIXevent

 HIX-event

 HIX_event

HIX ad 236x275mm ATN March 2022.indd   1HIX ad 236x275mm ATN March 2022.indd   1 04/03/2022   14:2904/03/2022   14:29

http://www.hixevent.com


SPECIFIER

184

Chelsom
Decorative Touchless Switching

Developed in the wake of the pandemic, as the 
hospitality and marine sectors look to reduce 
physical touchpoints across their hotels and 
cruise ships, Chelsom’s Decorative Touchless 
Switching (DTS) system is a customised 
accessory that can be built into any of its 
standard or bespoke lighting products, whether 
a table lamp or wall light application.

The DTS comprises an infrared sensor that 
detects when a hand passes over from a 
distance of 5cm, activating a switch to turn the 
light source on and off. 

The switch can be mounted within a table 
or desk lamp base, as well as the backplate of 
a wall-mounted sconce or reading light. The 
technology can also operate across a range 
of voltages, from 100 to 240VAC, and is fully 
compatible with both conventional and LED 
light sources, making it a suitable solution for all 
global markets and product designs.

A knurled metal collar encases the sensor 
and can be plated or powder-coated in a 
selection of finishes, including brushed brass, 
black bronze, antique brass, brushed nickel and 

satin black. The decorative nature of the switch 
gives lighting designers and interior designers 
the opportunity to blend both practical and 
aesthetic needs with ease. 

“We are fully aware that there is a demand 
in the market for products that can help to 
minimise the spread of bacteria and viruses, not 
least of all Covid-19,” says Managing Director, 
Will Chelsom. “Although this switching solution 
will never totally stop the future spread of such 
things, it will significantly reduce touchpoints 
in places such as hotel guestrooms and cruise 
ship cabins, unlike regular lighting options. 
We wanted to go further with the touchless 
technology by making it beautiful as well 
as practical so that interior designers can 
get excited about using the system from an 
aesthetic perspective.”

Alongside their standard collections, 
Chelsom’s capabilities in bespoke product 
design continue to evolve with more focus than 
ever being placed on technology, sustainability 
and UK manufacturing.
www.chelsom.co.uk

http://www.chelsom.co.uk
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Preciosa
Diamond Cloud

Diamond Cloud by Czech lighting brand Preciosa is inspired 
by the Bohemian Diamond Cut, which was created specially to 
emphasise a crystal’s properties in combination with light. The 
suspension of the components and their crafted arrangement, 
along with the special cut, means that Diamond Cloud excels in the 
refraction and reflection of light, while the combination of carefully 
placed triangular rods, with various surface treatments and precise 
cuts, gives the range its geometrically clean and contemporary 
composition. As the concept is one of Preciosa’s Signature 
Designs, interior architects and designers can choose the size, 
shape, component finishes and illumination methods of the piece.
www.preciosalighting.com

Vibia
Plusminus

Envisioned by German designer Stefan Diez, Vibia’s new Plusminus 
lighting system is designed around a conductive textile belt that 
curves into any shape and allows different lights to be clipped 
at any point along its length. Three years in the making, the 
simple click-and-connect system offers designers the complete 
freedom of creation, with 30m of conductive belt able to dip into 
soft curves for pendant lamps, trace geometric track lighting, or 
cut across a space to produce dramatic installations. The band is 
available in four colours – rust, grey, black and olive green – while 
the luminaires, which include six different models – sphere, semi 
sphere, cone, spotlight, linear diffuser and linear low UGR – are 
easily attached by intuitive anchors and fittings.
www.vibia.com

http://www.preciosalighting.com
http://www.vibia.com
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Edwin van der Gun
Eichholtz

As Eichholtz celebrates its 30th anniversary, its Creative Director 
discusses the company’s signature style and plans for growth.

How would you describe Eichholtz’s approach to design? 
While our collections cover a broad spectrum of aesthetic choices, 
timelessness is the signature that defines Eichholtz. Something we 
always consider when putting together a collection is the warmth 
and forever style of luxury, as well as an element of surprise.

What can Eichholtz bring to hotel environments?
In hospitality, it’s all about creating an ambience for guests. We 
therefore offer a range of tasteful furniture, accessories and prints, 
as well as lighting – from Hollywood glitz to our Jet Set Chandeliers 
– with a gentle glow that allows interior settings to stand out.

What design trends have emerged over the past 30 years?
When it comes to design, we must always remember our soul as 
following trends can result in losing our identity as designers and 
a brand. Instead of taking inspiration from new trends, we look at 
the defining periods of architecture and design, from Art Deco to 
Modernism to 1970s Italian glamour – it’s all in the mix. Luxury has 
certainly evolved; in the past it was about extravagance, whereas 
now the finer things are defined by deeper attention to detail. Our 
focus is therefore on creating comfortable and timeless collections.

Tell us about some of your most recent hospitality projects…
Most recently we worked with Apollo Amsterdam, where a number 
of our products took a starring role in the redesign of the hotel’s 
interior spaces, with each room given its own unique identity. 

Why have you decided to launch a flagship store in Amsterdam?
We’re starting the global rollout of our partner-operated standalone 
stores in Amsterdam as that’s where the company’s story began in 
1992. As a brand constantly looking to the future, we’re delighted 
to be able to present our new collections in immersive vignettes. 

What can we expect from your collaboration with Philipp Plein?
Marking our very first collaboration with an international brand as 
well as fashion designer Philipp Plein’s debut in the homeware 
market, the collection will be rich in detail and champion a luxury 
lifestyle aesthetic. The partnership also signals a new era for our 
relationship, which will include the opening of monobrand furniture 
stores in Miami, Russia and other key international locations, 
together with selected Eichholtz partner stores around the world.

www.eichholtz.com

Q&A

http://www.eichholtz.com


Produced by Emerald X, LLC.

at New York City’s Javits Center

Trade professionals: Use code SLEEPER22 and 
your pass is complimentary.

May

2022
15-17

Register now at icff.com
Your registration also gives you access to WantedDesign Manhattan.



SPECIFIER

190

Parla Design
Xaylon W

A collaboration with David Fox Design, the Xaylon W armchair from 
Parla Design has been created as a statement piece for lounge 
areas in hotel settings. Combining fly, pipe and wrinkle details 
reminiscent of classic car interiors, the series adds a masculine 
character to its environment while boasting proportional balance 
and a refined aesthetic. “I was inspired by luxury car seats and how 
they are able to keep drivers well supported on long journeys,” 
says Fox, who developed the collection through lockdown, 
communicating via video meetings and shipping prototypes 
between his and Parla’s studios. “The seats however are often hard 
in their aesthetic, so I decided on a softer, more luxurious look.”
www.parladesign.com

Schlüter Systems
Matte Graphite Black

An increasingly popular trend in recent years, the use of matte 
black accessories within a hotel bathroom has ensured an eye-
catching finish, whether paired with clean whites for a classic 
look or opulent marble for a more modern, luxurious aesthetic. 
In response to this tonal shift, German manufacturer Schlüter-
Systems has launched a selection of products in matte black for 
a coordinated bathroom design, including protective tile trims, 
storage shelves and shower drain grates. Fusing the rich tone 
with the reliability of Schlüter’s ranges means that not only will 
the finished space look sleek and welcoming to the guest, but 
operators will also have the peace of mind that the installation will 
stand the test of time. Black finishes work well alongside neutrals, 
bold patterns and brass too, whether it’s adding a pop of colour to 
detailing on a shower screen, hardware such as taps, or tile trims in 
order to protect their edges.
www.schluterspecifier.co.uk

http://www.parladesign.com
http://www.schluterspecifier.co.uk
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Hello Kitty! Love them or loathe them, themed hotels can be 
a lucrative asset when well executed, providing a 
one-of-a-kind opportunity for dedicated fans to 
spend the night with their favourite characters. 
Last issue, there was news of a Star Wars-themed 
hotel set to touchdown in Florida, and now it 
seems Hyatt is to enter the fantasy world too, 
having unveiled plans to open China’s first 
Hello Kitty Hotel. Developed in partnership with 
Hong Kong-based Keyestone Group, the 221-
key property will debut in 2025 under the JdV 
by Hyatt brand, which aligns with the playful 
spirit of the Japanese cartoon character. Although 
interior design details are being kept under wraps 
for now, there’s no doubt that guestrooms and 
public spaces will be adorned with the hotel’s 
namesake and her animated friends. Still, the 
whimsical retreat will provide Hyatt’s signature 

experience through three restaurants, a spa 
and fitness centre, and a themed ballroom. The 
property will be located within the 52-acre Hello 
Kitty theme park – currently under construction 
in Sanya – where visitors will be able to fully 
immerse themselves in the world of Sanrio and 
its beloved characters. Catering to the growing 
demand for family-oriented hospitality and 
tourism, the park is designed to offer enchanting 
interactive experiences brought to life through 
innovative technology and engaging storytelling. 
Keyestone Group also aims to instil a sense of 
place across the resort, incorporating cultural 
elements that are native to Hainan Province. 
But given that Hello Kitty is one of the highest-
grossing media franchises of all time, operators 
will likely be relying on the feline favourite to 
charm the crowds.

Keyestone Group and 
Hyatt team up to bring 
a whimsical Hello Kitty-
themed hotel to China.
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